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Mobile Journalism in Bangladesh:
Exploring Current Status, Prospects and Challenges

The mobile phone has arguably changed the face, forms, and
landscape of journalism by transforming the traditional information gathering,
processing, dissimimation, and consumption process around the world. The
wave change has also touched the news media industry in Bangladesh, a
developing nation in South Asia. Many legacy news organizations as well
as newly established online news outlets are trying to embrace the change
by adopting the practices and culture of storytelling using the mobile
phone to satisfy the everchanging audience. But the news organizations
and the journalists are struggling to integrate mobile phones as a tool in
their professional work. Most of the previous studies on journalistic use
of mobile phones have been done in the context of developed countries.
Little is known about the topic from the context of a developing country like
Bangladesh. Against this backdrop, this study is aimed at exploring the
current scenario of the practice of mobile journalism in the country. We also
tried to understand the prospects and challenges of using this device in the
journalistic process. The study employed a Mixed method approach. Data
were collected through Survey Questionnaire & in-depth interviews among
professional journalists, news managers and editors. Results indicate that
although most journalists are aware of the prospects of mobile journalism,

13



they lack knowledge and skills in using this tool in the process of storytelling.
Moreover, news managers are not ready to invest in skill development and
equipping journalists with the necessary tools for storytelling by using mobile
phones in the country. Results of the study would contribute to making a
mobile-first strategy, and adopting a culture and practice of mobile journalism
in a low-resourced newsroom in a developing country.
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University of llorin

Digital Disruption of Media Landscape:
Assessment of Inter-Generational Media
Consumption Trends in Nigeria

Media business landscape, especially in the developing media world, is
in a difficult situation. These crises are attributable to digital disruption and the
altering demographics. Consequently, the impacts of digital disruption are being
seen much more in the media landscape. In addition, hidden trends in media
consumption among generations of media consumers in Nigeria are pushing the
industry towards greater change for sustainable industry development. Therefore,
the imperative key to turning potential conflicts into opportunities for success in the
destruction of the media landscape is the release of personalized news products
that benefit consumers across generations. However, while some media industries
are taking advantage of the disruption, others are folding up. Contextualizing
of these challenges are Creative Destruction, and the Disruptive Innovation
Theories, which drive this study. To assess the impact of digital disruption and
intergenerational media consumptions, the study will apply qualitative method
using in-depth interview approach to examine how different generations of
Nigerians consume media contents through digital or traditional media. Purposive
sampling approach will be used to select 15 interviewees. Specifically, this study
will focus on three generations: Generation X (Gen X, 1965-1985); Generation
Y (Gen Y, 1978-2000); and Generation Z respectively. The data to be generated
will be analyzed thematically using NVIVO software. In order achieve clearer
understanding of the perspectives on Digital Disruption of media landscape, the
study’s findings will adequately support each of the theme, sub-theme and sub
sub-theme with the model to be generated through NVIVO software. The findings
would provide more understanding of media industries, content developers,
and future studies concerning noteworthy behaviors that revolve around Inter-
generational media consumption trends in Nigeria. Finally, recommendations wiill
be made on potential areas where greater attention should be given to the needs
of generations of media users in Nigeria.
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Fluminense Federal University
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Legacy Media, Fake News,
and the Neoliberal Regime of Truth in Brazil

The legacy media has been a major player in Brazilian politics for
decades. Theirinfluence reached a peak in the years that followed the military
regime — which lasted from 1964 to 1985. Although the media supported
the military regime and benefited economically, when its decline became
apparent they changed their side and called themselves the guarantors of
a new democratic order. At a time when political institutions seemed fragile
and immature, support of legacy media seemed essential to ensure political
stability for the new democratic governors.

However, since the early 2000s, the Brazilian legacy media have lost
much of their prestige and political influence. This happened for two main
reasons. The first one is political. In 2002, Luiz Inacio Lula da Silva, running
for the left-wing Workers’ Party (Partido dos Trabalhadores, hereafter
PT) triumphed in the presidential election. The legacy media traditionally
perceived PT as their main adversary. To make things worse for them, PT
won the three following presidential elections in a row. Frustrated by their
inability to defeat PT by electoral means, the legacy media began a campaign
to remove it by any and every possible measure. In 2016, a parliamentary
coup supported by the media toppled President Dilma Rousseff from the
presidency. Still, things did not happen as the legacy media wanted. In a
strongly polarized climate, the far-right candidate Jair Bolsonaro won the
2018 presidential election. He proved to be much more hostile to the legacy
media than his PT predecessors. During the election campaign (as well as
in his government), Bolsonaro made extensive use of social media as a
disinformation tool.

The other reason is technological. The rise of social media affected
negatively the ability of the legacy media of influencing the public debate.
In the 1980s, Globo Network’s had a three-quarter share of the Brazilian
television audience. Along the 2000s, the legacy media has faced growing
competition, from the alternative media and all sorts of actors taking
advantage of the opportunities offered by social media. In a high-choice
media environment, legacy media’s influence declined sharply.

Still, the widespread concern about Bolsonaro’s disinformation
scheme provided the legacy media an opportunity to rebrand themselves
as “guardians of truth”. Yet, they did not do this alone, but as a part of an
umbrella, which includes a vast array of institutions, such as: fact-checking
agencies, private-owned foundations, universities (from Brazil and abroad),
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social media platforms, think tanks, for instance the Atlantic Council, and the
Brazilian Judiciary. Working together, these agents claim for themselves the
authority to distinguish what information is true and what is not. The actors
accused of spreading fake news are subjected to different sanctions: They
can be denounced as fake news spreaders, the social media platforms can
reduce the reach of their posts or even ban them, and they may even be
prosecuted by the Judiciary. The news published by the legacy media are
never subjected to fact-checking; they are a priori supposed to be conveyors
of trustable information. We argue that this model reproduces, to a certain
extent, the logic of stamped papers, which worked in England in the 18th and
19th centuries.
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shbak.press@gmail.com

The Virtual Memorial: Palestinians Save Memory
On Digital Platforms During Gaza Border Protests

With the growth of mobile phone technology, people are increasingly
connected to experiencing reality through devices. Contextualizing the
Israeli-Palestinian conflict, ordinary users as well as journalists tend to
document moments through their mobile cameras, eventually sharing them
on a digital platform, or keeping it in their mobile gallery.

Human activity that includes the capture, preservation, restoration
and ordering of snapshots is called digital memory culture. In this context,
the study attempts to understand the patterns of the use of mobile phone
cameras by Palestinian journalists from Gaza during the escalating violence
and to understand the transition from the physical space of memories and
experiences to virtual space in social networks, especially the memories of
journalists and their emotional associations with (what is becoming) the past/
history.

Considering an ethnographic approach, the study uses phenomenology
and in-depth interviews with journalists from Gaza as a comprehensive
methodological pattern to manifest their testimony. It aims to have an
inclusive understanding of their behavior to (personally) portray the war
narratives as their individual experiences and perception. Besides, the
methodological design also ensures an evocative conception of the
socio-politico-technological aspects of the narratives. Keeping in view the
narratological portrayal of the war memories facilitated by social media, the
chapter comprehends embedded motivations, behavioral changes, and
spaces of war memories in the context of social media usage during Gaza
border protests 2018-2019.
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Digital Divide as an Element of Intersectionality
for Muslim Women in a Hashtag Era

Social networks provide citizens, especially the marginalized, with the
opportunity to form and sustain collective identities in a mediated space
withing a social movement. Muslim women constitute a diverse group and
are often the target of multiple forms of discrimination and subordination.
With Islamophobia sharply on the rise, the stereotyping of Muslim women
seems to continue (Perry, 2014). Mainstream represents Islam as oppressive
against women and accompanied by the clarion call to “save” Muslim
women — usually through the dismissal of their religion. The stereotype of
the “helpless” Muslim woman, devoid of her own agency and oppressed by
her faith, is used by both liberals and conservatives (Navarro, 2010). As a
result, in a digital era, Muslim women are turning to social media spaces to
take on people who use them as pawns to justify misogyny, racism, cultural
imperialism, and militarism (Hirji, 2021; Golzard & Miguel, 2016). The last
decade reflects several social media activist moments used by the Muslim
women. One of them was #MuslimWomensDay, which was aimed to change
the culture around how one identifies Muslim women. Although social media
act as sites of identity formation for Muslim women, digital divide especially
in the MENA region has often hindered Muslim women to represent
themselves (Nisa, 2021). Thus, reflecting that, on one hand social media
provide the space to Muslim women, the lack of digital access ads to the
already existing layers of oppression that silences Muslim women. Hence,
in this article, we use #MuslimWomensDay as the case study to understand
presence of Muslim women voices on the social media platforms. A mixed
method approach- qualitative and quantitative analysis, will be conducted
on twitter data collected between January 2020 to March 2022 to discuss
how Muslim women use social media space to represent their identity
and voice out against suppression. The data will be conceptualised along
the lines of intersectionality theory to understand how digital divide adds
to the already existing intersectional aspects that lead to Muslim women
suppression. Overall, we argue that digital divide contributes to the ongoing
silencing of Muslim women and leads to the construction of digital space, like
any other forms of media, as arenas structured by racism, class divisions,
and patriarchy. In doing so, this study will locate that digital divide further
marginalizes Muslim women in this hashtag era.
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To Work and to Live with the Conflict:
Professional and Personal Orientations
of Russian Journalists in The First Decades of XXI Century*

Proposed paper reflects the standards and orientations that guide
personal and professional behavior of Russian journalists in the beginning
of the XXI century. It takes into consideration belonging of a journalist to
the certain professional culture, analyses journalist’s activity based on the
respect for the basic rules, moral and ethical principles and restrictions.

In the first half of the 2010s certain social orientations manifest themselves
as a feature of the professional journalistic community in Russia. Brief overview of
empirical data helps to emphasize that socially oriented roles of modern journalism
represent the second group of acute professional tasks and follow the principles
of objectivity and impartiality according to survey results (Anikina, 2019). At the
same time in the beginning of the XXI century, journalists face various problematic
situations. Fulfilling their daily duties, journalists sometimes meet the necessity to
cover international conflict situations, they have to define their own civic position.

The interviews with Russian journalists working with conflicts and the
interviews with professionals who reflect social protests in Russia at the beginning
of the 2010s give rise to some preliminary conclusions about professional and
personal orientation that determine the profile of journalistic activity.

According to the interview materials we could assume that 1) high level
of attention to potentially conflict situations of an international scope looks quite
logical and natural in modern media communication space; 2) the status of conflict
participants and victims on the one hand, and political context — on the other hand
— cause increased journalistic attention to the certain event, emergency case
or conflict; 3) the need to continue working, to solve professional problems in a
period of social and political conflicts and protests demonstrates the positions that
dominate in the status set of a modern Russian journalist, highlights professional
orientations and the idea of belonging to professional community, which in some
cases appears more valuable than the opportunity to participate in the conflict.

Sociological analysis of diverse conflicts or extreme situations and their
media coverage reveals discussions of standards and orientations, gives the
reason to talk about journalist as “part of a professional corporation, held
together by common professional values” (Vartanova, 2016), or about a
journalist as a member of interpretative community (Zelizer, 2017).

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Brazilian Elections and the Attempt
to Regulate Misinformation in the Platform Era

Since the American election in 2016, followed by campaigns involving
the Brexit referendum in the United Kingdom, the topic of fake news and
its proliferation through social networks has fostered the debate on how to
combat disinformation in electoral processes. In this sense, the 2018 election
in Brazil has many similar aspects to the 2016 election in the United States,
especially regarding the victorious candidate, the use of social networks and
the phenomenon of fake news, which were widespread in the 2018 Brazilian
election, and still pose a challenge for the following 2022 election. In times
of disillusionment with democracy and political polarization in Brazil, this
article aims to analyze how the Electoral Superior Court has been adapting
the electoral legislation to counterfeit information practices through social
networks and messaging apps. Resuming the events that marked the
2018 election, we seek to verify what were the main measures taken to
control fake news about politics, exploring the main agents that acted in
the Brazilian campaign and their impacts and what is on the agenda for the
federal election in 2022. For this purpose, this paper is structured from a
qualitative study of electoral norms from the years 2018, 2020 and 2022, as
well as the late adopted legislation on data protection (LGPD) which will be
taken into account at the 2022 election, combined with review of specialized
bibliography on elections and disinformation.
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Gorkhapatra’s Sanad: Arguably the Earliest Code
of Ethics for Journalists in the World

In the past, journalism was heralded to be a movement of free speech
for 250 years starting from John Milton’s criticism against the licensing of the
printing press in the 1640s to American yellow journalism scandal in the 1890s
without any accountability of media and journalists to the public (von Krogh,
2012; Ward, 2019). The impression of the First Amendment of the American
Constitution in 1791 was so much overwhelming to both sides of the Atlantic
until the early 20th century that media and journalists were not supposed to
follow any legal or moral codes considering that those codes might jeopardize
editorial independence and press freedom. However, the code of ethics for
journalists and news media is arguably the most important tool to uphold
the values of professional journalism and maintain the trust of the public
to journalists and news media (CAJ, 2011; SPJ, 2014; Ward, 2019). In this
presentation, we would argue that Nepal contributed to formulate one of the
earliest versions of code of ethics for journalists in the world. In the history
of 122 years of Nepali journalism, one of the most fascinating documents is
the Sanad, a set of ethical guidelines for the publication of the Gorkhapatra
newspaper issued by the then Prime Minister Dev Samser on 23 April 1901.
Gorkhapatra was Nepal’s first weekly, and the longest-running newspaper,
which has been publishing since then continuously. The Sanad, published
about two weeks before the newspaper’s first issue, was written when
American media were enduring the consequences of yellow journalism—
unethical practices to attract readers and increase newspaper circulation.
Even after experiencing severe consequences of yellow journalism in the
American public, developing and implementing code of ethics for journalists
and media was a matter of huge controversy because it was considered to
be against the First Amendment rights ensured by the American Constitution.
Learning from the consequences of yellow journalism, the Kansas Editorial
Association dared to draft the first code of ethics for journalists in 1910,
nine years after the endorsement of Sanad, aiming to uphold journalistic
standards and foster public trust across Kansas State of the United States.
Twenty-one years after the Sanad, the American Society of Newspaper
Editors (ASNE) formulated the Canons of Journalism, which was adopted
by several media organizations across the country with respect to uphold
professional practices, avoid government’s legal interventions, and prevent
wrongdoings like exaggerated content, misleading newspaper headlines,
deceptive news stories, sensational cartoons, fake interviews, and other
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malpractices. However, American journalists were still debating whether
journalists should follow any legal or ethical guidelines to uphold their
quality and professionalism. A fierce debate about the relevance of code of
ethics for journalists was ongoing in European countries because European
journalists and media stakeholders had been following the footprints of
John Milton, who in the mid-17th century advocated the idea of a free and
unregulated press. In contrast to the West, Nepal’s rulers issued the Sanad,
prior to the publication of the newspaper, against the potential misuse of the
newspapers. In the first part of the Sanad, 15 thematic points were outlined
to cover issues to be published in the Gorkhapatra, such as information of the
public importance, praiseworthy performance of government officials, public
speeches of the prime ministers and army commanders, unique, useful
and interesting incidents of foreign countries, true information provided by
the public for the public wellbeing, national festivals and rituals, issues of
corruption, gambling and adultery, and health tips and medical advices.
Likewise, the second part of the Sanad delineated topics that should not be
published in the newspaper, such as issues related to national security and
weaponry, issues related to income and expense of the government, news
that praises foreign countries, and acclamations of the government officials,
including the prime ministers. In the backdrop of modern professional code
of ethics that are ideally prepared by the stakeholders of the profession
for the self-regulation of their performances, the preparation of Sanad as
a code of ethics for media and journalists by the rulers can be questioned.
However, we must acknowledge the context of the Sanad preparation when
there was neither any journalist nor any news media in the country, and
the only stakeholders were the autocratic rulers and their subordinates
who envisioned to establish a newspaper to inform the public. While part of
the motivation of establishing a newspaper at that time was to prevent the
defamation of the autocratic Rana oligarchy, majority of the provisions of the
Sanad are still relevant and equally applicable to the professional practices
of journalists of our time. Despite the fact that no journalist contributed to the
guideline, | would reiterate that this Nepali document represents one of the
first formal codes of ethics to provide a framework for journalists on “what to
do and what not” when publishing the newspaper.
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Speech Platformized: Language Similarities
and Differences for Twitter, Reddit
and Telegram as Assessed by the Deep-Learning Semantic
Neural Encodings Method

The ‘platform society’ (Van Dijck et al., 2018) has posed questions to
many aspects of public communication, including even speech structures.
One of the questions so far unexplored is whether the very structure of speech
on the level of grammar, phrase construction, and phrase semantics changes
depending on platform affordances. In this respect, social media platforms may
potentially cause the biggest impact upon divergence of speech practices, as
they accumulate the biggest amount of written public speech.

To detect the differences in on-platform speech, textual machine learning
models may be applied. Social media have already become a major source of
data for the majority of such models. Today, advanced models of deep and transfer
learning in textual analysis use the so-called neural encodings — standardized
phrases that substitute variable parts of sentences and allow for better text
comparisons (Elson & McKeown, 2009). The use of encodings has opened new
possibilities for case studies with limited or unsupervised data from social media.

In this paper, we discuss data collection and data analysis on social
media platforms with the respect of text structure comparisons. Then, we
perform a comparative case study using data from Twitter (160,000+ tweets),
Reddit (195,000+ posts), and Telegram (200,000+ messages) to outline
linguistic differences and measure similarity for deep neural encodings in the
three datasets. As such, semantic similarity is shown using readability metrics,
text statistics metrics, and encodings created by the RUBERT neural-network
model that provides general semantic characteristics of text data. Among
other questions, we have posed the one on whether the average text length
matters for semantic similarity of speech on platforms. If the text length does
not correlate with the semantic metrics, then other platform features must
matter for semantic differences between speech on platforms.

Our results suggest that, despite the average text length (tweets shorter than
posts on Reddit and Telegram), Reddit and Twitter are significantly more similar
semantically than Reddit and Telegram. Thus, there is evidence that online speech
is ‘platformized’ semantically and grammatically, and platform affordances may
have deep impact upon online speech. We conclude by establishing key similarities
and discrepancies between general semantic structures for each platform.
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Emoji as a Media Communication Tool
in Online Communities*

Today, the development of the Internet directly affects modern society.
The recently coined and widespread term “information society” describes
both a type of social relations in which individuals have greater access to
information and new ways of communication among people. Within an online
social network, the society is divided into groups and subgroups that share
common interests, views, or ideas. Communication extends to all territories
where there is Internet access, which is why now social groups are no longer
strictly distinctive within social networks. All this significantly alters the forms
of transmitted information: messages are becoming shorter or are replaced
by the language of ideograms and emoticons (emoji).

Active Internet users are representatives of the “digital youth”, for whom short
messages have become the leading means of communication. Consequently,
information channels have to adapt the way information is presented to their
audience’s needs. For the purpose of this research, three Vkontakte communities
(Rhymes and Punches, Leonardo Daivinchik and Ovsyanka, sir) were selected
according to the degree of involvement and the number of representatives of the
“digital youth” among their subscribers. In these communities, the number of emoji
used in online posts exceeds the number of the analyzed posts themselves. The
analysis of the posts undertaken June 20-26, 2022 revealed a number of patterns
related to emoji usage. The 664 posts published in the communities during the week
contained 781 emogji. In many publications, emoji helped the audience understand
the connotation of the text. It should also be noted that emaji often indicated the
author’s attitude to the published information and provoked approval / disapproval
from the audience that would have to “like” if they supported the story. Community
owners often used bright red exclamation marks at the beginning of sentences
to grab the attention of the audience, which was an effective tool, since these
publications had a large number of reposts (forwarding) and comments. In different
publications, the same emoji could be interpreted in different ways, for example, the
“begging face” emoaiji in the context of the death of famous people was interpreted
as sadness, and in the context of publications with animals, as tenderness.

Resulting from the analysis, we can conclude that the use of emoji
attracts a larger audience, allowing people to immediately identify the
connotation of the publication, as well as triggering a heated discussion of a
particular topic in the comments. We can argue that emoji add a pronounced
subtext to the publication (i.e. irony, sarcasm), which is often understandable
only to a certain circle of users within the target audience. This may depend
on the person’s age, awareness, or general understanding of the context.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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Media Agenda for Digital Youth
(the Case of VK Social Platform)*

The media consumption of today’s youth consists mainly of digital
resources, such as social networks and messengers. 42,2% of young
people tend to use the VK platform to communicate and obtain information.
This social media fulfills the users’ needs, such as the desire to receive
information, entertainment content consumption. The digital media space
also offers them great opportunities to socialize and self-actualize.

We researched three VK communities called Rhymes and Punches
(Rifmy i Panchi), Leonardo Dayvinchik and Oatmeal, Sir (Ovsyanka, Syer). The
aforementioned communities can be identified as the most popular among digital
youth with the highest engagement rates. The study examined 665 publications in
these communities published between June 20 and June 26, 2022, to determine
their agenda, the topics covered, and the possible threats of social disruption.

In the study, a unified news agenda was identified in all three communities.
The most frequently mentioned topic was the death of the famous Russian
singer Yuri Shatunov, which accounted for 8% of the total number of publications.
Memorial and Mourning Day (June 22), the growth of the Russian ruble, the
cases of import substitution, the effects of sanctions and the departure of
foreign brands and school graduations were also covered everywhere as well
as numerous anniversaries. In this regard, the newsmakers were celebrities in
47% of the cases. At the same time, 17% of the publications were devoted to
ordinary people caught up in the social media spotlight. News publications about
them most often belonged to the thematic categories of humor and incidents.

The communities most frequently covered news topics related to
lifestyle, culture, society, and interpersonal relationships. Humorous content
played an equally important role, including as an illustration for news
publications. Notably, 99% of the publications contained both text and
multimedia content, which often became the basis for jokes.

It has been found that publications on social media often contain framing. The
main key value dissiminated by communities was memory in its various guises. In
11% of publications, there was an attempt to nurture historical memory in young
people, memory of dead or forgotten people, the memory of creative works such as
famous songs, movies and TV-programmes. Equally important was the attention
to the nature of Russia, as well as an interest in the beauties of space (one of the
ubiquitous topics covered was the parade of the planets). Family values, patriotism,
and the economic power of Russia were the main values demonstrated.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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The Study of the Role of Digital Media for Health Care in Iran

These days, especially during the Covid-19 pandemic, digital technologies
impact our lives. Digital media has changed the lifestyle in Iranians. Moreover, in
Iran, using of different applications of mobile phones, the Internet and wi-fi during
Covid-19 showed an essential role of digital media. Due to social distance in Iran,
people had to use some applications such as (Telegram, WhatsApp, Skype, Zoom,
Instagram*, Sky room, etc) communicate with each other; so digital media is a
part of our lives. According to Schwab, the Fourth Industrial Revolution is now the
Digital Revolution. Billions of people communicate with each other via mobile
phones. The access to information is unlimited, and all these opportunities have
been created by the advancement of emerging technology in various fields such
as Artificial Intelligence, Robotics, Nanotechnology, Biotechnology, and Materials
Science. On the other hand, new skills have been obtained to access and
download software and learn how to use new services. Some people have limited
access to the Internet and wi-fi. In 2017, we conducted research - “Study of the
relationship between the pattern of use of mobile phone and cigarette consumption
rates among male smokers in Tehran”. The results of the regression test showed
that there is a positive and direct correlation between mobile use rate and cigarette
consumption, and there is a direct and positive correlation between the pattern
of mobile use and cigarette consumption rate. It may be possible to use a mobile
phone to reduce smoking, which is a form of function that expands the use of mobile
devices. According to global statistics published in January 2021, the number of
smartphone users in Iran is estimated at 58.2 million, and in this regard is ranked
15th in the world. Considering the population of 84 million people announced
by the National Statistics Center in 2020, the penetration rate of smartphones in
2021 in Iran is about 69 percent. According to these statistics, the need to produce
smartphones in the country is more evident than ever. It is clear that not all Iranians
have digital access or use mobile phones, and it shows the digital divide including
access, skills, and digital capital. The research question: What is the role of digital
media in health care in Iran? The research method is based on a case study. The
expected finding shows there is inequality in people’s access to mobile phones,
wi-fi, the Internet, and the use of digital media for health care information in Iran.
Elderly people have low skills and knowledge to use mobile phones. In conclusion,
one of the most important benefits of digital media could be seen in health care
in Iran. Those who have a valid degree in medicine, dentistry, or psychology can
create a user account on Instagram or YouTube to share their medical information
and experiences with others and provide health services on social networks in Iran.
It will be a tremendous and positive opportunity for young people who do not have
a perfect job.

* Belongs to Meta company, banned on the territory of the Russian Federation
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#Saudiwomenstory and Digital Inequalities:
the Case of Saudi Arabia

Today’s digital technologies are becoming increasingly smart and
personalized. In this hyper-connected world, social media has become
an up-close and personal driving force for women in Saudi Arabia. Using
hashtag activism framework, Saudi women are marching towards Twitter
to counter spatial and digital inequalities. In the case of #saudiwomenstory,
Saudi women are participating online to form a strong community of practice.
The temporal unfolding of these mutually connected postings in networked
spaces gives Saudi women a narrative form and agency. The relationship
between text and visual images, and the temporal progression and social
dimensions of these postings gives them a narrative structure. The study
gives a first overview of the digital divide in the country to understand how
digital technologies are used by women and men, before focusing on the
specific changes affecting women’s online participation. Applying the
analytical CDA model of van Leeuwen’s framework (1993) and embracing
Lotman’s perspective about technological progress as constant changes
that contribute to the slow accumulation of materials for explosions (2019),
we analyze the syncretism occurring in these tweets. This empirical paper,
in turn has two folds: 1) it seeks to investigate the narrative agency in
hashtag activism by Saudi women in sharing their stories and reflecting
national socio-cultural fluctuations, 2) and it uses CDA to reveal the cultural
ideological and identity components these Saudi women are posting as part
of their participation to counter inequalities.
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The Current Agenda of Digital Youth in Social Media
(by the Example of Media Texts of Popular VK Communities)*

In a digital society, not only political actors, institutionalized media, and
society itself play an important role in agenda-setting. Social media platforms,
whose content producers are bloggers, opinion leaders, and audience itself,
become very important in agenda-setting, especially for digital youth. This
leads to the appearance of many different agendas, both collective and
individual.

Within the framework of a research project on social media agenda,
media texts of the most popular VK (VKontakte) communities were analyzed.
Three popular publics were selected which are in the top 20 VK communities,
according to Medialogia. The purpose of the analysis was to examine the
content of social media for a certain period, to identify the main topics that
resonated with the audience and that create the relevant agenda for the
Russian digital youth, as well as to determine the specifics of topic coverage.

As an empirical base, we selected the publications of three popular VK
communities — Leonardo Dayvinchik, Rifmy i Panchi (Rhymes and Punches),
Ovsyanka, sir! (Porridge, sir!). The publications were posted between June
20, 2022 and June 26, 2022. The entertainment community Leonardo
Dayvinchik (@dayvinchik) has more than 15 million subscribers on VK, it
has an automatic bot for dating, which selects companions based on a pre-
filled questionnaire. The news community Rifmy i Panchi (@rhymes) has
over 5 million subscribers, and its content — music, memes, sports, politics,
popular bloggers — is aimed primarily at young people. Ovsyanka, sir! (@
ovsyanochan) has also more than 5 million subscribers, the content is mostly
devoted to news and music.

The publications of three communities were analyzed with the
content analysis method. We studied the headline complex, its tonality,
type of publication, information occasion, presence of hashtags, audience
involvement (number of views, positive and negative reactions, number of
reposts). Content analysis made it possible to identify which topics formed the
agenda in popular communities among digital youth, as well as the degree of
polarization of views in comments and reactions. In three communities, 664
publications were analyzed.

The results of the research showed that the leading type of publicationin
the three communities is a combination of text and multimedia (photo, video,
meme, audio, voting, infographics, collage) — 99%. As a rule, the information
content of the posts is based on an accomplished fact (37%) or on a fact
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accompanied by an opinion or a supposition (31%). The publications of three
communities cover events that take place primarily in Russia (52%). This
can be explained by the fact that social network Vkontakte reaches around
84% of Russian Internet users every month, according to Mediascope. World
events are covered less frequently (37%), as well as the incidents of a local
or regional nature (8%). Thematically, the most frequent topics are lifestyle
(28%), humor and entertainment (21%), news about movies, music, show
business (20%), and topics related to personal, family and gender issues
(10%). Other topics (politics, economy, social relations, etc.) are posted less
often. Due to the fact that one of the prevailing types of content is humor,
many publications have a positive tone (46%). Among the issues that cause
the greatest number of reactions (likes, reposts, views) from the audience
there are humor, lifestyle, family and interpersonal relationships, news
related to the nature and animals, as well as celebrity deaths.

The presented results allow to draw conclusions about the most
preferred topics for Russian youth and types of content posted on social
media.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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Meta-Media as a New Type of Online Media:
an Attempt to Define the Concept

One of the main trends of the Russian media landscape are media
projects without a website based only on social networks. The term
meta-media was first used in 2017 by Arseniy Ashomko, the creator and
head of marketing agency Socialist Media, and director of media product
development at VK Corp. Those media produce original multimedia
content and pack their stories into formats that are native to a particular
social platform — most popular for meta-media creators in Russia are VK,
Telegram, YouTube. Social networks usually promote native formats without
hyperlinks to external content, as a result, meta-media subscribers see their
publications in the news feeds and interact with them.

The very first meta-media appeared on VK more than 10-12 years ago and
were called “a public”, an amateur youth community, where users exchanged
news and posted memes. Some of them have millions of subscribers. The
anonymous channels and channels of prominent journalists on Telegram are
the next stage in the development of meta-media. The possibility of hiding
your identity thanks to the anonymity of Telegram gives freedom of speech,
as a result, information leaks and fake news spread quickly. Finally, meta-
media on YouTube are mostly video blogs and interview channels run both by
professional journalists and so called ‘youtubers’. They often cover topics of
public interest and present an opposing point of view on current events.

In contrast to meta-media, the second type of mass media is
multichannel media, delivering full-fledged content to audiences on multiple
platforms, including their own website and social networks. The publication
usually appears first on the website, links to new articles are then published
on external channels. Most traditional mass media (newspapers, magazines,
TV-channels, radio) prefer the multichannel media model, but the share of
traffic from social networks is steadily decreasing.

Meta-media have a good chance of overtaking multichannel media in
terms of popularity among the younger audiences that prefer social networks as
the main news source. However, meta-media face certain challenges in 2022.
When a platform restricts monetization, authors are deprived of the opportunity
to make money from their activities. If a state restricts access to a particular
social network, access to meta-media is also restricted. Thus, meta-media is
heavily dependent on the platform that is the main communication channel with
the audience. Multichannel media have a greater capacity for development.
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Russian Business Journals:
Innovative Technologies in the Digital Age*

The unprecedented impact on the economy and society determines the
increased attention of the editorial offices of the business media to the subject
of scientific and innovative activities. Analyticity, high quality of journalistic
elaboration of topics is the main difference between business media and
other types of mass media. Our research “Technological innovations as an
object of journalistic analysis in business media” is aimed at clarifying and
deepening the content characteristics of publications about scientific and
technological innovations.

The chronological framework of the study reflects the media practice
of 2017-2021. The five-year period allows us to characterize the modern
media image of the innovation and technological sphere after the approval
of the Strategy of Scientific and Technological Development of the Russian
Federation (Decree of the President of Russia dated 01.12.2016 No. 642),
which defines the general outline of the state scientific and technological
policy. During this period, all copies of the journals “Forbes Russia”,
“Profile” and “Expert” were analyzed: a total of 481 copies, of which “Forbes
Russia” — 60 copies, “Profile” — 198 copies, “Expert” — 223 copies. The final
sample included 1068 publications of analytical genres directly devoted
to new technologies, as well as publications with a clear scientific and
technological narrative. The categories of the analysis were “directions of
innovation”, “sectors of the economy”, “geolocation of innovation”, “stages of
the innovation life cycle”. Codifiers (features of categories of analysis) were
formed on the basis of the study of scientific literature and supplemented in
the process of content analysis of publications.

The maijority of analytical publications on technological innovations
(63%) are devoted to the development of new technological products and
processes by specialists from Russia, which meets the information needs
of the national audience of business publications. Then the USA (11%)
and China (4%) follow. Business media give preference to “ready-made”
technologies (54%): both those being introduced into production and brought
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to the market (54%), and those that have proven their effectiveness and are
already in demand on the market (27%). The main drivers of the innovative
development of the economy on the pages of business journals are digital
technologies. The information industry sector has the largest number of
analytical publications on technological innovations (21%). Business media
consider the state as the most important subject of innovative development —
a significant group of publications (15.5%) is devoted to the state scientific
and technological policy and digitalization of the public services system
(state regulation and support of the IT industry, electronic and space industry,
waste disposal and recycling).

The results of the study clarify the structure and content of the scientific
and technological agenda of the leading Russian business media (in a
journal format) and can be used to optimize it by specialists from the media
industry and the sphere of innovation policy.

* The research was supported by the Russian Science Foundation grant No. 22-28-
01543 “Technological innovations as an object of journalistic analysis in business media”:
https://rscf.ru/project/22-28-01543/.
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Community Radio Movement in Nepal:
a Lesson to the World

The community radio movement of Nepal is not just a success story for
Nepal but also a milestone for the world because many other countries can
learn and follow its best practices. Within the 25 years of community radio
broadcasting in the country, more than 376 community radio stations have
been operating across the country, making information dissemination by radio
an integral part of the common public in their everyday life (ACORAB, 2022).
Nepal’'s community radio broadcasting is not only fulfilling the information
needs of various communities but also educates people through radio
programs during disasters (e.g., Nepal Earthquake 2015) and pandemics (e.g.
COVID-19), as well as, encouraging people to protest against the autocratic
regime for democratic practices and rule of law (e.g., people’s movement
2006). In this work, we would argue that international communities could
learn best practices about how the community radio movement of Nepal
can be a tool to fulfil information needs and ensure people’s freedom of
expression and democratic reforms. Initially, the community radio movement
was started in Latin American countries such as Colombia and Bolivia in the
late 1940s and flourished in Europe during the 1960s (Cammaerts, (2009).
After UNESCO’s involvement in the early 1980s, the movement expanded to
African and Asian countries. In the context of South Asian countries, Nepal
became the first country to launch community radios in 1997 with the advent
of Radio Sagarmatha (Luitel & Acharya, 2004). Unlike several countries
in South Asia and elsewhere, Nepali community radio stations are free to
broadcast local, national, and international news without any intervention
from the government. For this privilege, the radio stations continuously
struggled for nearly a decade (2005-2015) by establishing and leading the
Save Independent Radio Movement and advocating for radios as a tool to
facilitate the freedom of expression of the Nepali public (Luitel, 2012; Mainali,
2015). Article 19 of the present Constitution of Nepal has guaranteed the
right to information and opinion of Nepali citizens, and the community radio
broadcasting, being a part of this constitutional right, can disseminate news
and information to the public. According to Basnet (2021), the Asia Pacific
Regional Director of the AMARC, the World Association of Community Radio,
“Community radios... are the most important link between the marginalized
persons and the public service providers, including government offices,
especially in times of a disaster.” The role the community radio in a developing
country like Nepal, which has full of mountainous and hilly terrains, is very
important since radio is the fastest and cheapest means of communication,
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and people with limited or no literacy can easily take advantage of radio
broadcasting. Radio broadcasting is even more important to Nepal since
it is a high-risk country for natural disasters like earthquakes, climate
change and floods and landslides. During the COVID-19 pandemic when
the country enforced mobility restrictions and lockdowns for a long period,
community radios were the most reliable source of information to educate
community members about social distancing and health protocol. Nepal,
one of the digital divide countries with poor digital infrastructure, unstable
and slow internet, and a large number of people without ICT devices, the
community radio broadcasting is still a sort of information superhighway to
many across the country (Sunuwar, 2021). One of the major contributions
of the community radio stations of Nepal is to preserve local languages by
producing radio programs in the languages of the community. Nepal has 123
languages spoken by various communities; without community radios, many
have disappeared from public interactions. For example, we can take Radio
Nepal, the only state-run national radio station to compare the broadcasting
of local language programs. Radio Nepal broadcasts news in 21 languages
and programs in 20 languages including the state language Nepali and the
international language English (Radio Nepal, 2022). While the community
radio stations broadcast programs and public service announcements in
more than 70 languages spoken in Nepal (ACORAB, 2022). According to
Arjun Giri, the President of the Association of Community Radio Broadcasting
Nepal, Kusunda and Baram, the minority tribes with a population of less
than 3500, are the communities that receive radio news and programs in
their own languages through the nearby community radio stations. Likewise,
Chepang and Rajbanshi, among the minority tribe communities also have
the opportunity to have news, information and education through the local
community radio stations. In sum, providing opportunities to broadcast news
and other programs in local languages can empower community by helping
them understand information without any language or literacy barrier as well
as promoting local languages across the country through radio programs.
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Framing in Western Academic Journals:
Conceptual Approaches*

This paper presents preliminary results of academic publications content
analysis, conducted in summer 2022. The aim of the study was to reveal
representation of agenda-setting and framing, specifically in relation to social
media and social networks, in five leading academic journals in Communication
subject field according to the May 2022 edition of Scimago Journal Ranking.
The list included Communication Methods and Measures (Routledge), Digital
Journalism (Taylor & Francis Ltd.), Political Communication (Taylor & Francis
Ltd.), The International Journal of Press/Politics (SAGE Publications Inc.), and
New Media & Society (SAGE Publications Inc.). Although the sample was
rather narrow, the study revealed several main trends in covering agenda-
setting and framing in Western academic journals in the period 2018-2022.

First, while the number of full-length articles and other types of papers such
as commentaries or advancing methods articles approaching agenda-setting and
framing in one way or another is rather high, there are quite a few studies focusing
specifically on those topics in relation to social media. Given an important role
played by social media today — both nationally and globally — this seems to be a bit
surprising. Second, framing received overall more coverage in academic articles
than agenda-setting, mostly in its theoretical understanding but also in relation
to specific empirical case studies conducted by authors; i.e. ‘theorizing' and
‘operationalizing’ of framing in media and communication studies. Agenda-setting
both in relation to its theoretical background and practical implementation on the
contrary appears to be less covered in journals. Third, our study revealed several
key thematic clusters of articles approaching agenda-setting and/or framing: a)
identification of frames and their analysis, also using computational methods which
seem to have become noticeably popular in recent years (Walter, & Ophir 2019;
Liu et al, 2022); b) the role of social media and digital platforms in setting political
agenda and stimulation political activism, including younger audience (Gilardi et
al, 2022); c) creating of ‘alternative’ news frames and ‘alternative’ news agenda
in multi-platform digital environment (Klawier, Prochazka, & Schweiger, 2022); d)
framing and fake news / misinformation / disinformation / online falsehoods, and
the role of factcheckers in different national contexts (Kim et al, 2022; Tully et al,
2022). In all thematic clusters, media effects and the way audience can be affected
by frames seem to be popular and well-represented topic. At the same time, as we
noted earlier, framing in social media and social networks remains under-covered
and calls in our view for further studies approaching this timely issue.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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Theoretical and Conceptual Foundations
of Studying the Role of Media in Conflict Communications*

The relevance of conflict studies is closely connected to conflicts’
potential impact on individuals and social groups at all levels of interaction,
from the interpersonal to the global one. According to E. Vartanova, D. Dunas
and A. Gladkova, there are three main strands of modern research on the
interaction between media and conflict. The normative approach observes
the media as mediators of conflict, providing the public with information about
socially significant contradictions. In the context of mediatization theory,
the media are seen as more independent actors in conflict-prone social
interaction, becoming accomplices, co-organizers and even instigators
of conflict and, at the same time, the environment in which it takes place.
Developing the concept of deep mediatization, researchers of the third
academic stream justify the transformation of modern digital media into a
completely independent actor for the generation of conflicts that were not
originally present in the social environment or were only latent.

Within the normative approach, researchers consider the set of functions
and dysfunctions that digital media realize in conflict communication. Digital
platforms play a significant role in the process of informing and raising
awareness about conflict among large groups of people. The perceptions
social media users have of a particular social conflict and its structure
(causes, actors, contexts) can directly influence its dynamics, duration and
intensity. Digital platforms allow ordinary users to speak out on issues outside
the mainstream agenda and to draw attention of the target audiences to
them. By making the discussion of social controversies widely accessible,
digital platforms contribute to early identification of conflict. Media can also
facilitate to institutionalization of conflicts, establishing a dialogue between
conflicting sides, working out norms for discussion and ways of overcoming
disagreements. In this context, the need for the media to remain objective and
impartial in the mediation of conflict-prone communication becomes highly
relevant. However, a number of researchers note that the roles attributed
to social media are not always fulfilled in line with normative perceptions of
their democratizing potential. In recent years, social networks have been
repeatedly used as a tool to spread hate speech and public insults (for
example, during vaccination or “cancel culture” campaigns).

Nowadays, media play a key role in the mass dissemination of
perceptions of social reality and the interpretation of its various phenomena,
including conflictual ones. Social conflicts are increasingly being replaced
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by mediatized conflicts. The study of mediatized conflict is linked to the
aspiration of researchers to identify the full set of ways in which media
engage in conflicts, spreading their ideas and images and, at the same
time, transforming them. The relationship between media and conflict today
goes beyond impartial reflection and representation, focusing on achieving
concrete results in conflict-prone interactions, both online and offline. This
combination of the media’s capacity to convey information about a conflict
event and to actively participate in both escalation and resolution of a social
controversy determines the ambivalent status of the media in conflict social
communication.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Deepfake Journalistic Covers and the Trustworthiness
of Digital Platforms*

The article is devoted to the issue of circulation of deepfake journalistic
covers on social media platforms in Brazil. Communication crisis of journalism
as mediator is defined by the mobilization of professional journalism when
affected by the explosive development of digital social media as promoters
of collaborative and de-hierarchical practices (Deuze and Witschge, 2015).
We consider a context of lag imposed by various mediatization processes
on journalistic activity, especially platformization (Hjarvard, 2014; Couldry &
Hepp, 2017; Van Dijck, Poell and De Wall, 2018).

Platforms imply an ambivalence that demands strategies of symbiosis
and/or dependence as they act according to industrial or civic logics (Sebbah
et al., 2020). The consequences for the public and private spheres demand
arguments for their protection. Nationalist isolationism and, on the other
hand, the emergence of multilateralism, are deeply related to platforms’
action as an information flow and as a business. Companies that control
“platform capitalism” (Srnicek, 2017) are interested in users’ datafication. We
study how journalism can reconsider its role of information provider in favor
of digital platforms’ leader (Napoli, 2019).

The phenomenon of fake news reveals the problems of corporate
journalism, influencing the proven practice of commercially oriented
information newsworthiness. Fake news are falcifications that are low in
facticity and high in intention to deceive and that use a presentation format
that imitate mainstream news media (Tandoc Jr.et al., 2018).

In the transition of journalism to digital environment, covers can
be biased in their seeking to limit the audience’s dispersion. They keep
the price of an outlet providing the multi-format media dissemination as
a bonus. Retention of the cover as an expressive element of editorial
identity, a significant aspect of news circulation, makes it the high-priority
issue in the platformization of journalism. Recent data show that most
Brazilians trust news received via WhatsApp (Reuters, 2022). The study
of mediatized circulation in Bolsonarist groups that propagate fake news
through journalistic covers demonstrates the potential of this canonical
element for journalism.
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The exhaustion of the business model practiced by renowned magazines
and newspapers in Brazil is reflected in the constant decrease in their print
circulation (IVCB, online). Readers migrate to other information sources
considered as more credible and having innovative publication formats,
such as WhatsApp and Telegram groups’ contents. This crisis questions
the competence and communication legitimacy of professional journalism,
particularly of those media outlets in Brazil whose credibility is being eroded
in the face of the media protected and condemned by alternative media
(Silveira, Hartmann & Schwartz, 2020).

* This work is linked to Assistance 0862/2020, Process 88881.465493/2019-01,
CAPES-STINT Program.
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The Use of Crowdfunding Platform and The Implications
on News Production and Distribution of Online Media
in Indonesia

This research uses the perspective of crowdfunding for journalism, big
data analysis, and in-depth interviews with the editorial team to investigate the
crowdfunding journalism model and its implications for news production and
distribution of Project Multatuli, the first crowdfunding media in Indonesia. The
results show that the media uses a combination of funding with crowdfunding
and donor agencies instead of a hybrid funding based on a traditional business
model that relies on media owners and advertising. Thus, the media business
model is more likely to combine than a hybrid one. This combination-funding
model aims to be independent and free from pressure from media owners as
investors. The media favors the public interest and has become a watchdog
for an abusive power, and is also different from the»habits» of mainstream
media in general. First, the media is more flexible in prioritizing issues close to
the interests of marginalized groups, which are less voiced by the mainstream
media that more often emphasize national and global issues. Second, media
produce content that may increase emotional bonding and stimulate the
participation of members and readers. Therefore, the media presents articles
in a literary style with casual words. Third, using the Kawan-M as a membership
and crowdfunding platform, the media creates public transparency and
enhances stronger collaboration with audiences. The membership platform
encourages Project Multatuli to become inclusive media and grow with the
audience. Fourth, despite operating on a digital platform, the media is ‘against’
digital logic dominance emphasizing algorithms work to monetize viewers.
This resistance appears by breaking away from dependence on clickbait
to increase digital traffic and implies in-depth writing to maintain content
credibility. Finally, Project Multatuli distributes content through increasing
accessibility and use of content by national, local, and international media
networks through common creative licenses. They allow anyone to copy and
repost articles on social media or other sites with the obligation of attaching the
article link referred to the Project Multatuli site. Thus, the distribution strategy
is more focused on expanding the access to literacy to the broader community
instead of increasing viewer traffic.
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Changes in the Technologies of Interaction
between News Aggregators and Editorial Offices
of Digital Media and Their Impact on the Work
of Modern Digital Media

In 2022, modern digital media faced unprecedented pressure by news
aggregators. Previously, automated systems that select news from various
sources have already had a tremendous impact on modern media. While
having huge audiences, they took away regular readers from large and
small media. In an attempt to save the audience, digital media changed the
principles of work in accordance with the features of aggregator algorithms.
In recent years, the so-called “weight” (status) of the publication in the media
market was formed from the level of citation, overall reach, uniqueness and
efficiency of publications, which were key indicators for aggregators. These
conditions have significantly affected the professional standards of modern
digital journalism and the work of media editorial offices.

Yandex.Zen, which was previously one of the key sources of traffic
for digital news outlets, began prioritizing the promotion of its own content
makers of the platform in 2021, which led to a decrease of its role in digital
media traffic. Despite compliance with all the rules and requirements of the
platform, digital media have lost a significant audience from the process, which
was launched without any notice. Since September 2021, approximately ten
percent of articles on the platform, according to the observations of editorial
staff, stopped being indexed by all search engines. Journalists in the polls
called the situation “very painful”, since in a number of publications the share
of traffic from the Yandex.Zen service reached 50 percent.

In 2022, Yandex, one of the largest IT holdings in Russia, sold its Zen
and News assets to its rival VK, former Mail.ru Group. Aggregators changed
their web addresses according to the deal. This move once again affected
the traffic of modern digital media, which since then have been forced to
work harder and gain virtual “weight” in an aggregator at any cost.

The precedent with aggregators owned by Google Corporation also had
a considerable influence on the work of digital editorial offices: in 2022, the
aggregator Google.News has completely disconnected Russian-language
media from indexing, and the aggregator Google.Discover has restricted the
output. It has been very difficult to cooperate with these platforms in recent
years, but their near-to-exodus move on the Russian market has led to the
fact that it has become completely impossible to predict audience growth.
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Thus, it can be concluded that the interaction of modern digital media
with news aggregators is full of obstacles. Journalists of huge media outlets
claim that it is difficult to predict and control the statistics of visits during this
period, which makes it difficult to develop media development strategies and
establish the principles of work of editorial staff. Many of them, under the
current conditions, prefer to switch to other platforms with clear and precise
rules for cooperation and content distribution. Thus, it can be concluded that
content distribution models on platforms are changing significantly compared
to the last decade and will continue to change.
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Digital Journalism and Communal Violence in Bangladesh:
a Case Study

Individuals have now become media institutions. People are moving
from producing news to broadcasting, thanks to mobile phones, computers,
laptops, and the Internet. As a result, digital journalism affects people much
more than traditional journalism. Given the power of individual media to
influence what is happening, many attempt to resort to communal violence
by spreading misinformation, disinformation, fake news, and rumors.

Recently in Bangladesh, due to misleading information, rumors, and
fake news, incidents like ethnic hatred and religious violence have been
happening, in addition to clashes, riots, injuries, and deaths.

January 2022 Datareportal report says there are 49.55 million social
media users in Bangladesh. Among them are 44.70 million of active users
on Facebook*, 34.50 million on YouTube, and 756.6 thousand on Twitter.
According to the June 2022 data of BTRC in Bangladesh, the number of
Internet users is 126.21 million. Of these, 115.07 million people use the
mobile Internet on the phone.

Existing research shows that digital platforms in Bangladesh, including
Facebook and YouTube, produce a significant amount of fake news, rumors,
and hate speech, i.e. inciting content that provokes inter-communal violence.
This research will try to understand the true motives of digital journalists and
content creators.

This paper will present an idea about the impact of digital journalism on
communal violence in Bangladesh. How do rumors and fake news generated
through digital platforms fuel communal violence in Bangladesh? How does
digital journalism help generate hate speech? Is media literacy meaningful in
preventing violence, or do people’s only spontaneous emotions work against
violence? All these understandings will contribute to knowledge to prevent
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communal violence. As a case study, this work will be conducted in the lead-
up to the coordinated attack during Durga Puja in Comilla in October 13-
16, 2021. This case study will be based on a literature review and content
analysis of digital platforms.

We suggest that increasing media literacy among the general
population is necessary to reduce the risk of death due to ethnic hatred and
religious violence. For this, the government should take the initiative and
have lessons on media literacy in primary, secondary, and higher secondary
education programs.

* Belongs to Meta company, banned on the territory of the Russian Federation
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Media Management of Technological Convergence
of Television and Social Media in Russia

The digital era sets standards for media industry and accelerates the
convergence processes. Technological, cultural, and economic convergence
types are considered to make an impact on the media industry as they
transform internal and external operation processes.

Media management approaches technological convergence as one of
key elements for setting operation and strategic internal policies. Content
creation standards trigger the decisions to invest in technological platforms
inside editorials. The assessment of potential value that technology brings
to the media defines the necessity to initiate transformation in editorial
teams. In-depth interviews reveal the audience growth to be one of the key
parameters that impacts decision making processes. Quantitative metrics
such as TV rating, number of subscriptions measure the audience base and
define media management decisions.

The paper investigates digital strategies of 29 top-rated Russian TV
channels measured by a global market research group. The study examines
the cross-platform TV channels strategies by analyzing their official
viewership ranking and social media subscription base on all digital platforms
where the editorial publishes the content. On average, each TV channel
administrates from 3 to 5 technological platforms to publish and share the
content that was produced for TV in line with the official website. The value
of extra costs to keep the department that is responsible for social media
management is measured by the number of active subscribers who can
generate the revenue streams. Technological platforms enable the audience
to keep a direct contact with the editorial by reacting on the produced content
in the real time due to the tools available such as comments, likes, shares.
The engagement of the audience on technological platforms is measured to
assess the cross-platform strategy of the top Russian TV channels.

The study shows that Russian TV channels that are on the top of the
official rating keep the same positions in the digital social media metrics by
implementing flexible time frames for publishing based on the viewership
metrics, keeping the short length of published posts and choosing the topic
that is relevant for the technological platform. However, it appeared that
four media companies in the Russian TV segment have higher positions on
social media rating in comparison to the official one. The media management
strategy of top-rated entertainment TV channels on social media is highly
oriented on technological convergence as they produce the content for the
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teen and the youth audience that prefers the Internet as a platform for media
consumption.

Overall, the research highlights the strong trend of technological
convergence in the TV segment of the Russian media market. The media
management strategy of top-rated Russian channels takes a strong direction
towards digitalization and expands the presence on new technological
platforms that are developed by Russian based IT-companies highlighting
their complementarity. Media management decisions serve the needs of
TV segment in the media industry to increase active subscription base by
building a strong presence in multiple social media platforms.
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Digital Platforms as Subjects
of Conflictogenic Communication:
Features, Effects and Potential Risks*

Institutionalized and non-institutionalized producers of media content are
traditionally considered to be the prominent subjects of conflicts mediated by
digital platforms, however media themselves also have a certain subjectivity
in conflict interactions. The main goal of this review is to describe the features
of digital platforms as subjects of social conflicts, as well as to systematize the
effects determined by these features that influence the conflicts’ dynamics,
and the risks associated with them for the resolution of social contradictions.

Social media platforms provide users with direct access to an
unprecedented amount of content. To streamline the flow of information, digital
platforms widely use algorithmic feeds. Algorithms take into consideration
users’ preferences, showing them what they expect to see, and thereby
fostering closed communities of like-minded people, a polarized group around
a common narrative. The effect generated by algorithmic content delivery has
been called an “echo chamber” in academic discourse. “Echo chamber” can
act as a mechanism that reinforces the existing opinion in the group and, as a
result, pushes the entire group to take a more radical position.

Not only algorithms, but also content moderation procedures influence
the discourses circulating in social media. The tools that digital media
platforms use to address cyber forms of aggressive behavior allow us to
speak about them playing a role of arbiter in mediatized conflicts.

When a conflict occurs on social media, it is often witnessed by a
large audience. This kind of publicity, i.e. constant availability of the conflict
to outside observers, can change the dynamics and logics of a conflict
development. On the one hand, it triggers the appearance of spiral of silence
described by Elizabeth Noel-Neumann. On the other hand, publicity provokes
the conflicting parties to more radical actions and statements in pursuit of
spectacle and approval in the form of likes and other positive reactions.

It is worth highlighting that realization of listed features is accompanied
by certain social effects and associated risks, including the escalation and
radicalization of conflicts, the polarization of the positions of its participants,
as well as the suppression of alternative views on social contradictions and
the emergence of new conflicts.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Broadcasting Educational Content
on Television During Covid-19 Pandemic

The COVID-19 pandemic made it obvious that modern Internet
technologies are not always as universal as they could be in comparison to
traditional media, such as television. During pandemic, television has been
reconsidered as an important medium for realising social tasks, including
education.

In March 2020, schools all over the Russian Federation were closed
because of epidemiological restrictions. However, they had to continue
the educational process via Internet technologies. Because of still existing
problem of digital inequality in Russia, many teachers experienced numerous
problems in communication with pupils. According to a survey «Problems of
Switching to Distance Education in the Russian Federation through the Eyes
of Teachers» held in April 2020 by the Laboratory of Media Communications
in Education of the Higher School of Economics, more than 75 per cent of
teachers claimed that they experienced numerous difficulties as their pupils
had no technical capabilities to connect to the lessons. About 50 per cent of
teachers also claimed that they had students who did not have access to the
Internet at home. Only 64 per cent of the examined teachers said that they
used digital platforms during lessons from time to time before the pandemic;
84 per cent of the teachers claimed that they got additional tasks because of
thinking about the formats of organizing the lessons and choosing the order
to receive pupils’ homework and ways to give feedback.

On the other hand, there were some practices when regional TV-
channels broadcast school lessons, which helped to make the educational
process more equal for pupils who rested at home during the self-isolation
period. The switch to television in the context of realizing educational
tasks was quite natural due to the nature and history of this medium and
its accessibility. According to the Federal Agency for Press and Mass
Communications Sectoral Report «Television in Russia in 2019: State,
Trends, and Development Prospects», 98.4 percent of Russian citizens can
receive digital TV signals; nearly every household has at least one television
set, and more than half have two or more.

The paper aims to analyse the examples of televising school lessons
by the regional TV-companies during the COVID-19 pandemic.
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Global and National Platforms: Emergence, Development,
Impact Upon Traditional News Media

In the era of mobile Internet, due to the influence of various internal
and external factors, traditional media has shown downward trends in
terms of its communication power, influence and orientation, while the new
media platforms play a more important role due to the development of high
technologies.These days, media platforms are gaining more and more
spheres of influence thanks to the spreading of Internet communication,
the implementation of fast connection (5G, etc) and the easy access to the
sources (due to affordable prices of mobile devices and services). However,
it does not mean that traditional media is on the verge of dying out. The
following article uses international and national media platforms from
China, Russia, the United States, the United Kingdom, etc, such as Xinhua
News Agency, People’s Daily, TASS, Rossiyskaya Gazeta, CNN, NBC,
the Guardian and others, to analyze and compare the way of emergence,
development and evolution of both traditional and new media, and discuss
the impact of media platforms on traditional news media. The implementation
of cultivation theory as well as other analytical tools assists greatly not only
to examination of evolution of media platforms from their establishment to
current state, but also to the comparison between new media and traditional
media, allowing to observe both advantages and disadvantages of both
types. It also provides an opportunity to see the development process trends
due to multinational set of selected media agencies and check whether they
have the common tendencies and features and what their differences are
based on. Even though media agencies both in East and West have many
similarities in basic way of develoment, still there are peculiarities which
made a significant impact on their development as well as transformation of
some of them to modern media-platforms, thus contributing to the specific
influence to traditional media in a particular region.
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Power-Centric and Society-Centric Content Strategies
of Russian Online Media in the Traumatic Events Coverage

In terms of media psychology, the audience has become a participant
of what they see, hear and read in the media, which should be taken into
account by journalists covering extreme situations, because incorrect
presentation of information can lead to informational trauma and secondary
traumatization of the audience. However, news about an extreme event does
not necessarily have to traumatize the audience. The media, on the contrary,
can contribute to the healing process of society after a tragic event.

An important condition for overcoming traumatic experiences is, for
example, the opportunity for victims to react to their emotional distress (that
is, to provide self-help), talk about the problem and receive support from
others, as well as the opportunity to be proactive and to self-organize. This
raises the importance of those journalistic materials that show ordinary
people who got into an extreme situation or witnessed extraordinary events,
people who took a direct part in solving the problem.

During the research, we decided to find out which strategies are
preferred by media professionals of three Russian online media (Lenta.
ru, 1Z.ru, KP.ru), when describing three types of traumatic events (natural,
human-made disasters and social or anthropogenic catastrophes): strategies
focused on informing about the authorities™ orders and activities in an extreme
situation, we conditionally designated as “power-centric”, and strategies
representing the ordinary people’s opinions and actions, demonstrating
examples of perseverance and courage on the part of ordinary citizens, as
“socio-centric”.

The content analysis™ results indicated that in most cases the power-
centric approach prevails, when official structures act as a source of
information, a subject of opinion and an action. The predominance of the
sociocentric approach is a stable trend for one platform out of three — KP.ru.
This difference can be considered as an important marker of the online
media’s orientation and type.
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Features of the Use of Augmented Reality (Ar)
Technologies in Journalism:
Format Limitations and Development Prospects

Today, among the urgent tasks of the media is to achieve the effect of
immersion, which becomes possible thanks to the widespread introduction
of digital technologies and serves the development of immersive journalism,
which makes the audience a participant in history, allowing you to literally
live someone else’s experience and join it. Immersive technologies include
augmented reality technology (AR). Augmented reality is the real world,
which is “complemented” by virtual elements and sensory data.

The use of AR is still a new path in journalism. However, it is thanks to
AR the effect of immersion occurs, when person is involved in an action or
event happening around them. The study examines the features of the use
and role of AR in journalism, its prospects, as well as the limitations of the
format. In order to study the specifics of the use of augmented reality as a
tool for creating immersive journalism materials, the following steps were
taken - the history of the development of augmented reality technology and
its current state is studied, the concept of AR, its functions and application in
journalism are defined, the technological features of creating AR projects are
investigated, AR as a key component of immersive journalism are analyzed,
the experience of creating AR materials by Russian and foreign media is
compared (during the study, journalistic AR materials from RIA Novosti and
NYT were analyzed).
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Video Consumption by the Russian Digital Generation
Before, During and After the Pandemic

One of the stages of the study “Transformation of Content Strategies
of Modern Radio Broadcasting and Television in the Digital Environment”,
conducted by the Department of Television and Radio Broadcasting, Faculty
of Journalism, Moscow State University, since 2018, was an analysis of media
consumption of video content by representatives of the digital generation. It
was conducted in September 2022. The diary panel research was conducted
by the Department in a random week from 21 to 28 September 2018, then
from 5 to 11 October 2020 - a week with no particular emergencies, except
for a pandemic. In 2022, the week of 13 to 19 September was chosen. At
this stage, the objectives were to find out how much video viewing habits had
changed in the context of coming out of self-isolation and distance learning. At
each stage, an attempt was made to identify time segments of video viewing,
duration of contact with video material, popular video content platforms,
preferred topics, attitudes towards advertising, as well as technological,
psychological and motivational features of video consumption. The age
group of Muscovites (or those living in Moscow) aged 20-24, representatives
of the so-called digital generation, was selected as respondents at all stages
of the study. In 2018, 20 diaries of media consumption were analyzed, in
2020 - 16, in 2022 - 18 diaries.

In 2018, young people preferred to watch video content on YouTube
and social media. Traditional media sites, including TV channels, proved
to be the most unconsumed in terms of video, although they possessed
a lot of content, sometimes exclusive. At the same time, TV programmes
on YouTube and other social networks were quite in demand. In 2018, one
could imagine the average portrait of a «digital person» who spends hours in
the evenings <binging» on friends» Stories, TV series or programmes, without
seeing or noticing the ads.

Despite the increased need to spend time online in the face of the pandemic
(the control group during the study period had almost full online study in Zoom,
which took 19 and a half hours per week), members of the digital generation
in 2020 did not start watching less video on the web, but rather increased the
amount of video consumption. Viewing has become more uncontrollable and
has formed certain habits and addictions. Despite TikTok>s increased popularity
in 2020, it has failed to surpass YouTube and other social media. While in 2018
not a single respondent was willing to pay for video content, in 2020 more than
a third were using paid content from online cinemas.
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In 2022, the volume of video consumption on the web remains fairly
high. YouTube is still in the lead, even increasing media consumption by a
significant margin and significantly overtaking all other social media. This is
also due to the banning of many of them in Russia. Despite the possibility of
circumventing blockages through VPNs, respondents are no longer as eager
to use banned social networks as they were in previous years of the survey.
The increased use of pirate websites for video content (films and TV series)
is also noteworthy. These figures have even surpassed the results of 2018.
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Role of Creative Communication in an Authoritarian Regime:
a Case of Nepal

Nepal’s newspapers, amidst the authoritarian governance under the
absolute monarchy between 1960 and 1990 demonstrated unique ways
of resilience to undertake political communication. Though Nepal had
encountered its first democracy in 1950, the King seized state power in the
capacity of chief of Commanders of the then Royal Nepal Army, banned
political parties, and imprisoned the first elected prime minister of the
country for eight years. During the period of absolute monarchy, there were
only two broadsheet newspapers, one in Nepali, and the other in English,
funded and operated by the government. At that time, all privately owned
newspapers, which were tabloid-sized due to investment uncertainty,
could be at risk if they published anything seditious. The then Press
and Publication Act had allowed the government authority to confiscate
the printing press and/or cancel the registration of the newspaper if the
legal provisions were breached. Despite such a situation of control and
restriction, we would argue that editors of private newspapers at that time
showed resilience with significant examples of creativity to disseminate
strategic political communication against an authoritarian regime. In Nepal,
where constitutional and legal provisions restricted press freedom between
1960 and 1990, the journalists employed various creative strategies, which
did not directly violate the legal provisions, to express a political message
to the public. Eventually, the autocratic regime was ended because of
growing political awareness, supplied by the press, to the public. For
example, a fire-brand editor Chandra Lal Jha wrote a powerful commentary
in support of the demand for the multiparty system on the occasion of King’s
birthday in 1980 (Jha, BS 2073). He, who was always been a target of the
government, paid his all regard to the King and presented his dream king
as a liberal with tolerance toward political dissidents. His well-known paper
daily Nepal Times was recommended to be banned by the decision taken
at the very first meeting of Press Council Nepal on September 27, 1970, on
the charge of criticizing the King. Amidst the political upheaval, the editors
did not leave any stone in terms of criticism of the government or the entire
political system. Here, | would like to share Nepal's three-decade-long
experiences of using creative strategies in political communication with
some examples of universal applicability.
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First, interplay with banned terminologies (Pu and Pra)

In a bid to continue political communication under restrictive
circumstances they find a way to use prefixes before the name of any political
party that were forbidden by the draconian law. They were two Nepali prefixes,
Pu and Pra. Pu is an abbreviation of Purano, meaning old and Pra refers
to Pratibandhit, meaning banned. As the government outlawed the political
party and imposed a party less absolute monarchy in 1960, the newspapers
on the one hand had to obey the laws, and on the other hand continued
political communication to the public. Aryal (2013, p. 106) states that King
Mahendra then started the Panchayat system that banned political parties.
The diversity of sources and media outlets that contribute to the plurality of
opinions in a society is known as normative or best media performance.

Second, substitute the banned newspaper with a new one

Over three decades the publishers and editors of small weeklies well
known for their critical stance used to be ready at any moment to substitute
another paper and editor in case of cancellation of registration of the paper
and arrest of the editor. For instance, a well-known group of journalists use to
bring their weekly one after another challenging subsequent banned. Later,
the group known as Saptakoshi, seven rivers, never deprived of the medium
as in case of banned different publishers started to offer their paper for them.
The readers during that time were serious and active and they used to ask
at the stall about the substitute for their papers. It was the time individual
journalists were influential, not the banner or the brand of the newspaper.

Three, use of the gaps in legislatures

In many instances, the newspaper won the cases in court against the
government even at that time. It was possible simply by manipulating gaps
in the part of the papers. For instance, as Aryal (2018) discusses, at midnight
of April 25, 1978, the editor of a popular weekly paper of the time named
Samikshya was banned as per the section 22 of press and publication
act because the paper had published a cartoon that depicted the King
and the Prime Minister on April 21, 1978. The next morning Editor Madan
Mani Dixit received a letter from the authority that the weekly paper was
banned. But the authority mistakenly did not mention what caused the ban
in the given letter. Then the paper filed a writ at the court and won the case
just because of the ignorance on the side of government officials. As the
outcome of the nationwide joint peoples’ movement against the non-party
system became a success in April 1990 and Nepal entered into a new era of
political freedom including the freedom of expression. The role of continuing
political communication fearlessly by the weeklies during the thirty years had
contributed substantially to the restoration of democratic rights
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Can PSB Model Ensure Editorial Independence
on State-Owned Media of Nepal?

Nepalese media landscape is diverse insofar as more than 1000
newspapers, 1100 local radios, 200 television channels, and 3000 online
news portals have got permission to publish or broadcast news or be
involved in the news-making profession (Acharya & Sharma, 2022). The
State of Nepal, however, is a major player in the media sector as it operates
all types of media: newspaper, radio, television, and news agency, including
their respective digital platforms. To be specific, the State controls almost
all pioneering news outlets of the country, including Gorkhapatra daily
(the longest-serving newspaper), Radio Nepal (the oldest radio network),
Nepal Television (the largest television network), and Rashtriya Samachar
Samiti (RSS), the country’s oldest and largest news agency. News media
outlets, owned and operated by autocratic regimes across the world, could
be misused by the rulers as tools to hold political power. For example,
major media organizations in China are under the control of the Chinese
Communist Party (CCP) and the government, and criticism of the CPC and
state authorities is severely discouraged (Zhang & Su, 2020). Qatar’s Al
Jazeera Media Network receives funding from the Qatari government and
freely criticizes powerful groups in other countries but maintains stark silence
on domestic issues ((El Oifi, 2019). For example, Doordarshan Television
(DT) and All India Radio (AIR) of India, the largest democratic nation in the
world, were brought under the Parliament as public service broadcasting
(PSB) in 1997. Despite the policy reform, these media are not considered
free from political influences and often become hostage to the governing
political leaders (Rodrigues, 2010). On the contrary, a number of democratic
countries operate their media as public service organizations and let
them work independently to foster a marketplace of ideas. For example, a
comparative study of 12 leading democracies, including Germany, France,
Norway, Japan, the UK, and the USA, found them all to have adequate legal
provisions to safeguard public media by specifying their civic duties and
limiting government interference (Benson et al., 2017). With the backdrop
of these autocratic and democratic nations with respect to their handling
of the state-operated media institutions, state-funded and operated media
in Nepal have always remained as puppets of the governments. Since the
establishment of the Gorkhapatra newspaper in 1901, Nepal witnessed
various political transitions, including the Rana oligarchy, absolute
monarchy, and the democratic republic nation, and unfortunately, the state-
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owned and operated media have been under the grip of the government
severely restricting editorial independence. The restoration of the multi-party
democracy in 1990 could be a departure for the policy reform of the State-
owned media, converting them into a public service model. The successive
governments formed various committees to review and change their modus
operandi. These committees came up with various suggestions, including
privatizing the Gorkhapatra daily, issuing shares of RSS to the public, and
transforming Radio Nepal and Nepal Television under the public service
broadcasting (PSB) model. But these recommendations are either locked in
the government cupboards or exploited just as election agenda to influence
the media sector rather than beginning a genuine policy reform. Despite
adopting Western-styled multi-party democracy, the successive governments
and their ruling parties have failed to treat media as a democratic fourth
pillar and let them act freely and independently. In many democracies, the
state-owned media operated as the PSB model has remained independent
and become a public watchdog. In the case of Nepal, they have failed to
become a public watchdog and a democratic “fourth estate” (Pandey, 2022),
and rather being operated to influence and manipulate audiences on behalf
of the government and the ruling parties like what Grunig and Hunt's (1984)
conceptualized the press agentry/publicity and public information models of
the public relations. | would argue that even if Nepal’'s Constitution ensures
“full press freedom” or State-funded media adopt PSB model, there is no
guarantee of editorial freedom without a genuine political will to reform these
institutions from the interventions of government agencies or political forces.
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Social Uses, Internet and Search for Science

This study focuses on the social uses of the internet to access scientific
content by Brazilians. Based on research on the reception in communication
in the southern global context, Latin American theories on the social uses
of media are formed. They propose a shift of focus from technologies
and media power to the cultural processes and practices that occur in the
subjects’ everyday life, which can give a new meaning to what the media
presents. It should be noted that such research is not properly interested
in the relationship between the media and society as a determination,
meaning that the media do not determine social processes. In fact, they are
engaged in a process of domination that is constantly stretched out over the
media-subject relationship. The relationship between social processes and
the media is permeated by issues of power, with a continuous attempt of
domination by the media and tension by the reception. Thus, the questions
of this work are the following: how do users search the World Wide Web
for scientific content? Are the contents also mediated by family, teachers,
friends? How do social networks and search engine algorithms facilitate the
transfer of scientific knowledge to which they have access? Therefore, our
research converses with reception studies, in Brazil and Latin America, in
order to achieve the goals of mapping the search engines used, listing some
of the mediators that lead users to consume scientific content, such as family,
school, algorithms and social networks. As a methodological approach, a
bibliographic study is carried out and the results of the questionnaire are
discussed, in addition to addressing to the mediations’ theory of Jesus
Martin-Barbeiro. These results reveal the main mediators that encourage
users to consume scientific content and display how it is used.
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Brazilian Journalists and the Production of Stories
for Instagram* - Connectivity and Circulation**

The main aim of the research is to understand what emerges from the
relations between journalists and smartphones in newsrooms. Furthermore,
the research analyzes the stories produced on Instagram by journalists —
since the production of a story requires a mobile device. To understand this
phenomenon, three Brazilian professionals with different functions were
selected: a reporter, a commentator and a presenter. Of 98 Stories of the
three journalists (Maria Beltrdo, Andreia Sadi and Guga Chacra), there was a
predominance of narrative photography, to the detriment of video, as a form of
expression and communication through the social network Instagram. There is
in this path a self-referentiality — the journalist talking about their own doing for
their followers. The interaction proved to be the great emerging narrative of the
analyzed Stories. On Andreia Sadi’s profile, for example, there were 31 reposts
from other profiles on her page, Maria Beltréo also interacted and reposted 14
Stories from other Internet users, while almost all of Guga Chacra’s posts were
reposts from other users. However, there are some particularities in these
interactions. Maria Beltrdo and Andreia Sadi have fans who interact more
frequently. Beltrdo, for example, calls his most active followers “the jackdaws”
and even suggests that his fan club page be followed. In the same movement,
Andreia Sadi regularly posts the content of her fan club on social networks.

The pages cited by the journalists collaborate for the circulation of
information and meanings brought by the professionals in their newspapers.
Publications with information and news appear more frequently on the fans’
profile. In other words, reception here is not passive, it is part of a circulation
of meanings (FAUSTO NETO, 2009). It can also be seen that journalists are
more concerned in Stories with interactions with other actors than with the act
of informing or reporting. Stories become an important tool in triggering the
circulation of meaning in which the social network can be seen as a “Passage
Zone”. “The then ‘passage zone’ gives a way to another type of articulation,
of an asymmetric nature, producing interactions between producers and
receptors always characterized by discontinuities” (FAUSTO NETO, 2018).

To sum up, the relationship between mobile devices and journalists through
Stories creates a network ofinteraction, there is a proximity between communication
professionals and other actors. Thus, fan clubs arise and Stories are also used as
a platform to disseminate other products such as books, programs, lives, etc.

* Belongs to Meta company, banned on the territory of the Russian Federation
**The article is part of the intemational project CAPES-STINT: Mediatization - cross inferences
on the formations of Brazil and Sweden. Empirical and methodological epistemological issues.
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Consumer Literacy, Media Usage
and Outlook Towards E-Healthcare During & Post Covid-19:
Critical Insights from Urban Communities of New Delhi, India

In India, the pandemic fixed the spotlight on e-Health. With the spread
of COVID-19, the e-healthcare sector expanded significantly as providers
were delivering newer applications and online utilities related to health in
multitude of ways. During those unprecedented times, people adopted newer
means and ways to endure the crisis which unequivocally tampered with our
lifestyle and normal ways of sustenance. And Indians became consumers
of e-healthcare in a substantive proportion riding on the digitisation wave.
Was this boom a mere response to the health crisis or can we attribute
it as permanent shift? Literature review presents studies on consumer
engagement with digital health and m-health during the period of crisis but
sparse documentation on how Indian consumer is behaving post-pandemic
i.e., when the Covid scare is predominantly less compared to the subsequent
lockdown period in India. Also, there is a substantial amount of research
on shifts in consumer behaviour, which is very specific to the time when
the COVID-19 scare was at its peak where issues related to privacy and
maintenance of health records are primarily highlighted which leaves plenty
of unanswered areas related to the eHealth sector post-COVID-19 scenario,
for example, measuring awareness levels of different eHealth apps (both
Pharmacy & Diagnostic and Health & Lifestyle), its usage , interrelationship
between media usage and consumer attitude towards them. The change
in consumer behaviour after crisis times led the authors’ interest to explore
further how consumers are looking at the eHealth sector once the pandemic
seems to abate. Our main objectives were to understand the Attitude,
Awareness & Usage (AAU) of existing e-health applications & changes in
consumer behaviour post-COVID-19 towards e-health applications. We
used a quantitative approach to conduct primary research using the Survey
method on a total of 459 respondents purposely sampled from urban
communities in the capital city of New Delhi. A multiscale questionnaire of
26 categorical and continuous variables was developed and administered
during May —June 2022. Variables for the study were developed on the
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basis of Uses and Gratification approach in Internet mediated research. The
results indicate gradual shifts in consumer behaviour, initially, people used
to get stigmatized by the thought of home testing and home collection of
samples due to the feeling of chances of risk and errors which they believed
at clinics/hospitals will not be there. Whereas the new post-Covid consumer
is getting acquainted with the newer ways of what health products are
catering to them. But there is still a need to create a pool of trust for video
doctor consultations as the kind of credibility a doctor’s physical presence
delivers is not comparable to online means.
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Russianisms and Sovietisms in Us Media Discourse:
a Corpus-Based Study of Political Magazines

In the US digital media, Russianisms and Sovietisms serve various
purposes: journalists use them as expressive means of language; historians
and pundits utilize Sovietisms as political references to the cold war era;
for writers (Burgess) and film directors (Kubrick) these lexemes can invoke
memories that carry symbolic meaning.

Kostomarov and Vereshchagin (1983) defined Sovietisms as ‘realia
and phenomena of the Soviet period of Russia’s history that are often non-
equivalent in translation’. Vlakhov and Florin (2012) classified them as
regional realia since they were widely used not only in the USSR but also in
other countries of the Eastern bloc. Finally, Ajdukovi¢ (2004) provided four
additional subtypes of Russianisms.

Materials and methods: The testing of the hypothesis was conducted
with the help of both qualitative and quantitative research methods including
the extraction of corpus data on the frequency and tonality of Russianisms
and Sovietisms and their statistical evaluation in various contexts.

Data collection procedure: Stage 1. The study’s author composed a list
of relatively frequent political Russianisms and Sovietisms. A control group of
the negative lexical units on the list were then marked according to the scale
of vocabulary tonality (Newmark 1998).

Stage 2. A corpus of the leading liberal and left-wing periodicals was
designed for five years (2017-2021). Five quality magazines (The Atlantic,
New Yorker, Harper’s Magazine, The Nation, TIME USA) were chosen to
make the data collection procedure more representative. Total corpus
volume encompassed more than 850 issues.

Stage 3. The corpus was subjected to frequency and tonality analysis
using AntConc, a freeware corpus analysis toolkit for concordancing and text
analysis.

As a result, two data sets were created: the first for general frequency
analysis and the second for a control group of ten negatively toned lexical
units and collocations.

The two data sets were compared using the R/R Studio script and
Microsoft Excel Analysis ToolPak Add-In for simple linear regression analysis.
It can be assumed that the modern American liberal and left-wing political
discourse rarely resorts to Sovietisms and Russianisms. The authors use
them ironically to describe the current political situation in the USA in the
context of, mostly, negative stereotypes about Russia’s history.
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Chronologically, the control group of negatively toned lexical units and
collocations appears more frequently over the researched period. Given
the situation in the relations between the two countries and the ongoing
diplomatic and military crisis, the tonality of the future publications may soon
reach the cold war levels of verbal aggression.

Future research: Firstly, magazines from other parts of the US political
spectrum may be studied following the research methodology. Secondly,
other scales of source language analysis may be used on the corpus. Thirdly,
the later issues of magazines may be researched to double-check the trend
mentioned in the results.
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Is Digital Media a Clog on Traditional
Mass Message Systems in African Adverts Market?
A Political Economic Evidence

Within the media political economy’s purview, traditional mass media,
including the print and digital media, flow in operation in as much as adverts
are steadily generated unhindered from advertisers or product manufacturers
and service providers. To maintain their relevance whether in market
economy or free market capitalism, media owners and operators cannot be
said to have ignored the power of digital formation in the communication
world or distanced their business from the reality of media convergence
in the modern world. On the contrary, they reconceived their commercial
strategies and flowed with the tide of digitization to demystify the perceived
digital disruption or obstruction against capturing the targeted values
rendered afloat by the advertisers’ interest in the economy. The situation of
media in most African societies cannot be differentiated from what obtains
in the advanced economies where the social media engage the mainstream
media in formidable competitions or struggles for market gains. Powerful as
the digital channels might have been, especially from the angle of its virtual
strength and interactivity advantage over the mass message systems, they
still trail behind the mass media in the face of information credibility perhaps
because the latter is anchored in gatekeeping and regulations both of which
restrict it to check and balance even in the US where free press is much
pronounced at least to some degree. That is why the messages published or
broadcast by the mass media in the digital sphere seem to be more credible
and trustworthy compared to similar ones disseminated by bloggers and
similar communicators. Coming from this background, this paper argues that
the mainstream media in Africa are still a formidable force in the market
and much relevant to investors in the face of the digital media colossal
presence. Capitalizing on the Nigerian experience, it is empirically contested
in this paper that the market forces of demand and supply in Nigeria as a
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mixed economy where private freedom mingle with centralized economic
planning and government regulation lend credence to the media industry
where jobs are created for many professionals in radio and TV broadcasting,
print media, film and cinema, and advertising agencies because of floods
of adverts turned into billions of dollars by product manufacturers and
service providers from across diverse sectors of the economy every now
and again. Suffice it to stress that the mass message system operators are
juggernauts in the digital space, taking the advantage of media convergence
to disseminate commercial contents amidst journalistic genres and with all
sense of audacity and passiveness. While filling a gap in the discourse of the
digital media power to contest the mass media dominance of the advertising
market in Africa generally and in Nigeria to be specific, this paper aligns
with the theoretical explanations of Harman and Chomsky (1988) about
media and allies, and “media as business venture for advertisers and policy
makers”. The argument in this paper likewise looks at the logic of Garnham
(2006) in his explication of media economics from the Len of “industrialization
of culture” and “the material, the economic and the ideological” and how
this flow with Smythe (2006)'s concepts of “commodification” and “the
consciousness industry”. While these key scholarly works provide the
conceptual and theoretical frameworks for this paper’s line of argument,
recent research works on new media and political economy are reviewed.
This paper explores how big mainstream media can float financially amidst
convergence nipping in bud bloggers and similar players (Tapsel, 2018), how
some other crucial issues, like policing and regulating which are raised, with
digital media (Losifidis & Wheeler, 2016), how capitalism affects access to
digital media (Apuke, 2018), how readers of new media are commodified to
advertisers (Khan, 2020), and how low literacy has affected users, limiting
access to new media (Yar’adua, Namadi & Msghter, 2021).
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Sustainability of Media Convergence
in African-Russian Market: an Exploration of Facilitating
and Impeding Conditions

From the global north to the global south, conventional media
establishments are converging with emerging new technologies that enable
production, reproduction and dissemination of various content categories
to emerging dynamic audiences. Several studies have been conducted in
both regions since new technologies become significant tools in creating
and disseminating content as well as capturing audiences beyond
immediate locations of the establishments. Literature is replete with the
fact that media organisations are benefiting from technological determinism
driven media convergence. However, little evidence is available regarding
how socioeconomic and political factors are facilitating and impeding its
sustainability in the African-Russian market. This gap is addressed in this
paper with consideration of 82 media organisations’ media convergence
practice in four African countries (Kenya, Egypt, Nigeria, South Africa)
in the global south and Russia in the global north. It emerged that socio-
economic and political indices of the countries in the global south are more
detrimental to the sustainability of media convergence. The study suggests
that emerging political actions or local business protectionism policies in
the Russian market are helping Russian media organisations in converging
with locally-developed social networking sites than those in the global south
that have largely relied on foreign-developed SNSs. Managerial and Policy
implications of the results are discussed.
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Cumulative Effects in Complaining Comments
on Social Networks in Russia

Social networks have become a platform for expressing dissatisfaction,
support, and social tensions globally and in Russia. During the pandemic
of COVID-19, the audiences’ need to find solutions and answers from the
authorities and professional journalists became especially heavy for both.
The study examines the extent to which a social network can provide space
for deliberation in tackling social issues that organizes the public dialogue for
problem solving. We also study whether traditional media and political actors
preserve their important roles as major deliberative actors.

To answer these questions, we have analyzed more than 15000
comments and experts’ opinions on that. On the first stage, we qualitatively
assessed the complaints and responses to them in media-like accounts on
VK.com and Instagram®, local and hyperlocal media, and official portals. Next,
21 structured interviews to contextualize the practice on online complaining in
Russia were done. Then, we collected user comments to posts that contained
complaints from 63 accounts on VK.com in 22 regions of November 2020
and February 2021. Via textual analysis, we defined the dominant topics
of complaints and the dominant discourse around complaints, as well as
the potential for growth of conflict or possible harmonization of discussions.
By expert opinions, local media and authorities react differently to the
increase in the intensity of complaints. They feel pressure from the platform
audiences to increase their involvement. Despite this, neither the nature of
the discussions nor the roles of media and authorities’ accounts help turn the
discussions into deliberative spaces. Via social network analysis we have
found two major types of discussions and compared media accounts with
media-like accounts.

As a result, we have discovered an institutional vacuum in the VK.com
discussions, as well as nearly complete absence of deliberative discussion
patterns. More often, user comments produce cumulative opinion spaces
within complaint-containing commenting, quite in opposition to the normative
view of deliberation processes on social media. We have also proved that
the practice of user complaints via local news accounts on social networks
has become widespread in Russia, and the local authorities and media
do pay attention to relatively small-size complaints by individual Internet
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users. This practice is still new, and the reaction by neither media nor civil
servants shows stable patterns in terms of volume of attention and efficiency
of complaints. In any case, for Russia, we see how Internet platforms
have become home to an emergent practice of direct, de-mediatized, and
network-facilitated public accountability. On the other hand, local authorities,
more than professional journalists, help ensure that discontent begins and
ends in the space of social networks, without going beyond it. A response
to a complaint beyond the socially-networked discussion itself may become
a substitute for solving the problem in reality, or at least serves as a way to
end the discussion on a given complaint by answering outside its place of
initial appearance.

* Belongs to Meta company, banned on the territory of the Russian Federation
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Social Conflicts in Official Media and Social Media*

Social conflicts, which are an integral part of public life, have not only been
in the focus of the media in recent years, but also have been actively discussed
on social networks. At the same time, sometimes they are much more actively
discussed in social networks than in the official media. In our study, we tried to
understand how the representation of social conflicts took place during one year
- from July 1, 2021 to June 30, 2022. The sample included all Russian media
and all social networks available on the territory of the Russian Federation.

The first step in our study was an attempt to classify social conflicts. Based
on the approach of Yale University professor R. Dahl (presented in A.S. Khokhlov’s
manual), we identified nine categories that included: economic, social, political,
legal, ideological, moral, religious, scientific, managerial conflicts. Separately, we
proposed the category of “military conflicts”. The selection of publications was
made on the basis of the formed groups of keywords for each category of conflict.

After the study, we came to the following results:

1. Among all ten categories, the same pairs of words appear on the first
three lines both in the media and in social networks. It follows that the same
topics are discussed in the media and social networks.

2. The discussion of the overwhelming number of categories of
conflicts took place in February, March, April 2022 in the studied time period.
However, for the most part, an increase in interest in a particular topic is
observed first in the media, after the topic is discussed in social networks.
Based on this, we assume that the reaction of users in social networks is of
a delayed nature in relation to publications in official media.

3. Based on the quantitative indicators obtained as a result of content
analysis, it is obvious that discussions in social networks are an order of
magnitude higher than publications in the media.

4. All categories showed spikes in the spring of 2021, namely from
February to April. Obviously, this is due to the start of a special military
operation of the Russian Federation in Ukraine.

5. After a strong surge in media publications and discussions on social
networks for all categories of conflict in the spring of 2022, there is also a
widespread decline in the identified trend. We attribute this to the tightening
of legislation in the media sphere, blocking access to a number of resources,
as well as the audience’s likely fatigue from discussing conflict issues.

* This research was supported by the Russian Science Foundation (project project

Ne 22-18-00225)
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Journalistic Content on Streaming Platforms:
Genre and Thematic Features

The authors of the study classify Twitch.tv streaming platform as new
media, as they are characterized by interactivity, multimedia and digital format.

The relevance of the research topic is explained by the rapid increase
in the growth of the audience of the Twitch.tv streaming platform. The main
chronological framework of the study ranges from March 2022 to May 2022.
The idea behind this research is that streaming platforms and Twitch.tv, in
particular, are effective tools for disseminating content, including journalistic
content.

For the study, nine foreign and Russian Twitch channels were selected.
The channels are divided into the following categories: official media
accounts, journalists’ accounts, and accounts of gaming publications. The
random sampling method was used for selection.

The Twitch.tv study proved that streaming has significantly changed
traditional genres, but has not simplified the classical genre system.
Streaming made this genre system more complex and at the same time more
effective for journalism. On the example of the following Twitch channels:
“washingtonpost” (analyzed 3 units of content), “FranceTV” (analyzed 3 units
of content), “bostonWEEI” (analyzed 3 units of content); gaming journalism
channels: IGN (analyzed 3 units of content), Gambling (analyzed 3 units
of content), DTFru (analyzed 3 units of content); and channels of political
journalists: “samueletienne” (analyzed 3 units of content), “HasanAbi’
(analyzed 3 units of content), “LEVLHEAD” (analyzed 3 units of content),
genre diffuseness and hybridization of classical genres were revealed,
however something completely new to journalism was revealed too (for
example, “The Washington Post” uses the let’s play genre to popularize its
media on Twitch.tv).

Moreover, the study of Twitch channels revealed the existence of a
complex hypermedia genre (for example, hybridization of discussion and
commentary, supplemented by interactive with the audience live on the
“‘DTFru” Twitch channel), which, thanks to new technological capabilities,
combines the properties of all classic media, as well as a modified interactive
property of new media, and brings speech culture to a new level.
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Streaming broadcasting includes the old themes of traditional media,
but at the same time allows journalists to successfully combine different
topics in one material, thereby creating an evolution of the usual media
consumption and developing journalism (this trend is perfectly illustrated by
the Twitch channel of political journalist Hasan Piker, who often combines
political, gaming and entertainment topics within one issue). Mixed topics
complicate the journalistic media product and make it more interesting, and
also expand the audience by covering different thematic sectors.

Twitch.tv is an example of a fundamentally new type of content
distribution, as well as interaction with the audience, being thus more
progressive even compared to other new media. In addition, Twitch.tv has
a rich multimedia functionality that allows you to most effectively promote
media products and communicate with the consumer.
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Reinventing Nigerian Newspapers’ Business Model
in the Face of Emerging Secondary Gatekeeping by Radio

While it is reasonable to conclude that radio and newspapers, as
traditional forms of mass communication, serve different audiences in different
ways, it is surprising that one can be antithetical to the survival of the other
in terms of readership and revenue generation amidst constant technological
innovation and content creation strategy. Following this line of thought, this
article evaluates the extent to which radio stations in Nigeria are undermining
the newspaper business model by using secondary gatekeeping, which
is the selection and transmission of information at a recycled, secondary,
or second-level. A given media type continuously examines and reports
the contents of other media in this process. The principal gatekeepers in
this situation are the print media, particularly newspapers, because they
collect, choose, analyze, and report facts from daily events that they deem
important. In addition to their primary gatekeeping and agenda-setting
duties, the broadcast media also track, pick, and transmit some of the print
media’s material. These actions are viewed as disruptive innovation in
this article with respect to the newspapers’ profit formula, key resources,
key processes, and value propositions for readers. Due to the increasing
secondary gatekeeping content generation and dissemination strategy of the
radio stations, companies in the newspaper sector need to reevaluate the
essential elements of their business model.
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The Turn to Digital Audio: Legacy News and Podcasting

The past decade has seen the rise of digital audio, with both digital-first
media companies and legacy giants looking at podcasting as a means of
garnering new audiences and offering existing consumers another reason
to stay connected with them. While digital entrepreneurs may have set the
stage for the boom in podcasting, it is legacy media outlets that have shown
how journalism can benefit from audio storytelling, particularly in an era
where the news industry seems to be struggling with legitimacy.

Sound has historically been a primary medium of information and
entertainment, with oral forms of storytelling living alongside other, perhaps
newer media such as print and later audio-visual, and now merging into the
multimedia formats that live on the Internet. Radio broadcasting is of course
the precursor to digital audio, with wartime bulletins in the early twentieth
century making it a dominant medium for news, particularly for populations
in remote parts of a country, or where newspapers were yet to reach a mass
audience due to low literacy levels or purchasing capacity. The second
half of the twentieth century saw the ascendancy of television and to some
extent, by the turn of the new millennium, audio had lost some of its sheen.
But somewhere around the start of the 2010s, things began to change,
and around 2014 media watchers commented on the rise of podcasting—a
digital audio format to package and distribute information and entertainment
that allowed for on-demand listening. Organizations like the BBC, Deutsche
Welle and others began integrating podcasts into their news programming,
and converted many of their regular broadcast shows into a podcast stream.

But if news podcasts could be said to have had a moment, it was,
arguably, in January 2017 when the New York Times launched The Daily,
prompted by what they saw as a “moment that demanded an explanation”,
after the Trump victory. The Guardian, in a 2018 article called it “the genre’s
breakout hit”, its popularity owing in part to the way it redefined the news
podcast format, drawing out journalists to explain their process behind the
story, and reflect, indirectly, on the politics of storytelling.

But how different, really, is the news podcast, regardless of periodicity,
from good old news radio? Is it just an old form served up in a new digital
package that is easier to move around, untethered to space and time? Is it
even that different from Internet Radio, that transposition of an old form onto
a new platform?

This is perhaps something for media scholars to explore, along with
other questions about form, function, and the place of news media in our
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lives. What is it that makes us more likely to hook up our phones to the car
audio and listen to a news podcast rather than simply turn the dial on the
FM radio? What does the news podcast do for us that prime time news or
even the morning paper doesn’t? What are the complementary movements
in the news business and in the culture of reporting that serve this format—
for producers, and for other participants in the production process? Some
scholars are starting to look at whether podcasting could disrupt long
held journalistic conventions in interesting and possibly productive ways.
Journalism teachers are using podcasts like The Daily or ABC’s Start Here as
teaching materials, as they offer a view into the reporter’s process and the
problems of newsgathering.

In this talk | will explore the terrain of journalistic podcasting, and
consider what it might mean for journalistic practice.
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The Role of Emotions in Shaping the News Agenda
of Digital Youth*

The key channel for media consumption of digital youth are social networks.
In social networks, the young audience is attracted not by traditional media
accounts, but by communities of interest. These communities not only have a large
audience of subscribers (for example, the Rhymes and Punches (Rifmy i Panchi)
community has 5 024 560 subscribers), but also a higher level of engagement. In
the Rhymes and Punches community, 282 posts were published during the study
period from June 20 to June 26, 2022, of which 25 posts had high engagement
from 500 thousand to 1 million views, another 10 posts received the maximum
engagement from 1.0 million views to 2.3 million views.

The administrators of the studied communities form a feed of events
based on the possible strong emotional response of their audience. The
distinctive feature and advantage of public information over traditional media
is that it attracts emotions rather than current information. Thus, it can be
argued that the main motivation for content consumption by the «digital
generation» is the need for emotions.

The study revealed that the audience actively responds not only to
entertainment content that evokes positive emotions (surprise, amazement,
interest, delight, laughter, joy). The audience demonstrated a high level
of involvement in content that makes them feel nostalgia, sadness, grief,
regret, empathy. A great response is found by content that activates strong
negative emotions: indignation, anger, resentment, rage. A significant part
of the content is presented in the format of memes, which the audience
accompanies with numerous ironic and sarcastic comments.

From this, we can conclude that social networks are not only
a recreational area for a youth audience, a zone with a high level of
entertainment component. Social networks have a therapeutic effect, reduce
the level of negative emotional background.

The structure of the posts aims to include the emotional reaction of the
reader. The title of the post performs an informational function, the subtitle
is always an emotion that the administrator “sets”. In addition, emojis are
always used in posts, which form the emotional coloring of the message.

It can be said that social networks turned out to be an ideal platform
for further infotainmentization of society, they brought infotainment to a
fundamentally different level.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)

76



Krishna Sankar Kusuma

AJK Mass Communication Research Centre
Jamia Millia Islamia

kkusuma@jmi.ac.in

Navin Kumar

AJK Mass Communication Research Centre
Jamia Millia Islamia

ekthanavin@gmail.com

Independent Journalism Across Digital Platforms in India:
a Study of Production, Distribution and Consumption of News

Digital platforms have brought opportunities for both the aspiring young
journalists as well as experienced journalists to venture into starting their
own news channel on digital platforms. The rise of digital journalistic content
became a significant contributor to producing competitive content on par with
the so-called corporate funded ‘big’ giant ‘mainstream’ media. The cheaper
Internet and user-friendly production equipment gave rise to News start-ups in
India (Nielsen, R., & Sen, A., 2016). Mobile phones and portable video devices
have brought revolutionary changes in both journalism by media organizations
and individual entrepreneurs. The study is an attempt to analyze the rising
phenomenon of Independent Hindi (Indian National Language) mobile
journalism or Mojo. The aim of the research is to investigate the growth of
mobile and digital journalism in Hindi. The study will be conducted by taking
the relevant case studies of selected independent digital journalists from two
categories 1) independent journalists who are gainfully utilizing digital platforms
for journalism 2) journalists who have left mainstream media organizations
and started producing news on digital platforms.

The study will use case study methods and key informants’ interviews.
From the above two categories, selected case studies were conducted.
In the wake of Digital news and social media law in India, study will also
evaluate the implications on digital journalism and journalists. The study
focuses on the practices of production, distribution and consumption of news
across digital platforms including Youtube, Facebook®, Instagram*. The case
studies include the women'’s journalism initiative “Khabar Lahariya”, “Article
19” news on political issues focused on ordinary citizens. “Youth ki awaz”
primarily caters to the young citizens to participate in emerging issues of
minorities and other marginalized sections in the country, “Dalit Dastak” to
counter the narratives of caste based news content, it caters to the issues of
dalits and marginalised section of the society.

* Belongs to Meta company, banned on the territory of the Russian Federation
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Artificial intelligence journalism in Nigeria:
A survey of awareness, adoption and perceived
career threat among Kwara and Osun State journalists

The advancement in technology in recent times has remodeled
the creation, production and dissemination of media products such as
news, features and editorials; reshaped media landscape and generally
transformed journalism practice. With the emergence of programmed
computer systems known as artificial Intelligence (Al), journalism practice,
especially in developed economies, is experiencing rapid transformation
due to introduction of automatic artificial intelligence processes into different
aspects of news production and distribution. Al incorporation to journalism
practice seemingly substitutes journalists as communicators, taking on their
roles and carrying out the tasks of data collection, collation, processing and
dissemination in efficient ways. However, given the economic situations
of most African countries, increased or advanced use of Al may result in
job loss, redundancy among other undesirable consequences. While Al
may have been fully embraced in most developed countries of the world,
there is little or no empirical data to investigate whether journalism in
developing countries, such as Nigeria, has begun feeling the wave of
artificial intelligence for technologically advanced journalistic practices and
news rooms dynamics. Using Diffusion of Innovation Theory and Unified
Theory of Acceptance and Use of Technology (UTAUT) as the underpinning
theories for this study, the researchers intend to adopt survey method to
examine journalists’ level of awareness and adoption of artificial intelligence
in their journalistic engagements. The study further seeks to investigate
how journalists perceive the seeming threats of artificial intelligence on
conventional journalism practice. In specific terms, the research questions for
this study include: (i) What is the level of awareness of artificial intelligence
journalism among Lagos and Kwara States journalists? (ii) To what extent
do journalists in Lagos and Kwara States are adopting artificial intelligence
in their journalism practice? (iii) What are the likely impacts in the adoption
of artificial intelligence journalism practice among Lagos and Kwara States
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journalists? (iv) How do journalists in Lagos and Kwara States perceive the
likely threat in the adoption of artificial intelligence in journalism practice? (v)
What are the factors that would ensure the successful adoption of artificial
intelligence in journalism practice among Lagos and Kwara States? The
study will further test this hypothesis: HO: The level of awareness of artificial
intelligence journalism does not correlate with its optimal adoption among
journalists in Lagos and Kwara States, The study population, as conceived,
consists of registered journalists in Lagos and Kwara State Chapters of the
Nigerian Union of Journalists (NUJ) to gather the needed data. (Lagos State
is in the South West of Nigeria while Kwara State is in the North Central of the
country). The data will be analysed with a focus on the research questions
and hypothesis using correlation and other relevant statistical analysis which
will determine the policy prescriptions and recommendations of the study. .
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The Use of Social Media by Deaf and Hard of Hearing People:
Barriers and Ways to Bridge the Digital Divide

Deaf and hard of hearing people are not only a special social group,
but also a special media audience: they are users of social media and
independent subjects of communication process. They also can be the
object of researcher’s attention in the context of studying the processes
of consumption and perception of information. In the context of the digital
divide, the issue of the use of social media by deaf and hard of hearing
people deserves attention. The problem of adapting informational messages
(posted in groups, communities, as well as on individual pages in social
media) comes to the fore.

The study, which will be presented by the author, was carried out within
the framework of a qualitative methodology. It is based on the grounded
theory research strategy, which was designed to build a theory based on the
collection, analysis and interpretation of empirical data.

The main result of the study was the construction of a conceptual model
that takes into account the features of communication with the participation
of deaf and hard of hearing people and their use of social media, as well as
the formulation of a number of hypotheses describing these processes.

Deaf and hard of hearing people use social media as a source of
information and as well as means of communication. The role of social
media as a source of information is the most important, since the need of
deaf people to receive information in an accessible form (in written form and
/ orin sign language) is quite serious.

The study shows, that it is more convenient and easier for deaf and
hard of hearing people to communicate in social media. However, barriers
in the process of communication between the hearing and the deaf/hard of
hearing still exist. We assume that the removal of barriers (both technical
and communicative) can lead to increased involvement of deaf and hard of
hearing Russians in modern information processes, as well as in various
situations of communicative interaction involving deaf and hearing people.
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Adoption of OTT Content in India:
an Actor Network Theory Perspective

Top platforms streaming content using Internet protocols have had a
spectacular growth in India recently. According to latest figures, one in three
Indians consumes OTT content in some form. There was a massive growth
of 13 percent unique viewers from April 2020 to April 2021 driven by growth
in Video OTTs. According to Comscore, the video OTT has about 456 million
unique viewers reaching almost 94 percent of consumers with access to
thelnternet in India. At one end of the OTT market are traditional platforms
like YouTube and MX Player. At the other end are premium platforms like
Disney + Hotstar, Prime Video and Netflix with over 62 million viewers.

Given the diversity of the Indian audience, OTT platforms are poised for
a regional shift in the coming days. The share of regional content is expected
to increase to around 50 percent of OTT consumption in the next few
years from 30 percent at present. The OTT platforms have increased their
investment in creating content massively. From Rs 17 billion in April 2017,
the OTT industry spent a humongous Rs 55 billion on content production.

Apart from other factors, the popularity of OTT is linked to a sense
of empowerment among consumers. They decide what to watch, when
to watch, where to watch and on what device to watch. It also empowers
content creators as they have access to rich data about user preferences.

This paper argues that the OTT is a classic illustration of Bruno Latour’s
Actor Network Theory where non-human actors exercise as much influence
in a network as the human actors. This seemingly innocuous invention of
streaming data over the Internet protocol bypassing satellites and cables
has massively shaped the manner in which human actors in the network
consume content and how the content is produced. At the same time, the
human actors have impacted the development of this technology.
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Understanding Chinese Diplomacy as Cultural Discourse

American-Western countries, including individual governments, the
media and academia, have generally defined the current Chinese diplomacy
as aggressive, overly ambitious. Proceeding from a cultural-discursive
perspective, however, this article argues that contemporary Chinese
diplomacy has maintained the time-tested stance of independence and peace,
despite volatile claims. This will be proved by two lines of considerations.
On the one hand, theoretically,the Chinese discourse system, which favours
balanced harmony, undergirds Chinese diplomacy as discursive practice.
On the other hand, empirically, the cases of Chinese diplomatic discourse
over the Russian-Ukraine conflict and the US strategy on China in terms of
language use and media use demonstrate China’s underlying intention and
vision of international equality and stability. In conclusion, it is suggested
that China adopt a renewed diplomatic strategy of seeking world peace and
harmony through enhanced discursive capabilities.
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Bloggers as Nodes of the Networked Publics:
a Methodology for Instagram* Research

Unlike Twitter, Instagram, a platform where the networked public might
coalesce, can be characterized as a highly commodified platform. Critical
philosophers suggest that monetarization transmogrifies the public sphere
into a pseudo-public sphere (Habermas, 1991; Fuchs, 2014). However, the
need to maximize the reach leads to public cooperation between bloggers
that create connections between follower-followees networks. As a result,
bloggers become important nodes that establish and reproduce networked
publics (Smoliarova, 2021). In this paper, we introduce the methodology of
exploring networked public that coalesces around Instagram bloggers.

The methodology was developed during several years of research
on the global Russian-speaking blogosphere. Through such collaboration,
Russian-speaking bloggers with migration background produce transnational
arenas where they and their followers exchange migration experiences and
information about host countries (Smoliarova & Bodrunova, 2021). After
the outbreak of COVID-19, the bloggers cooperated to spread trustworthy
updates about the situation with coronavirus and measures taken by the
governments in the countries they were residing in 2020.

Usually, the bloggers are not equally involved in collaborative posting;
there is an initiative group that organizes a series of joint publications, and
other authors participate only once or a few times. | revealed two types of
public interaction between bloggers: 1) direct mentioning of other authors
participating in the joint publication marked by a unique hashtag and 2)
commenting posts of other authors. With comments from the users who do not
participate in the joint publications as authors, these public interactions create
an arena where exchanging information and experience can take place.

To explore the structure of these arenas, | used the following metrics:
1) frequency of participation of the author X in the series of joint publications,
2) share of authors mentioning the author X directly in the posts, 3) share
of author’s comments from all the comments left by the authors, 4) share of
other authors commenting posts by the author X, 5) share of other authors
among users commenting posts by the author X.

The methodology is suitable for all the cases where Instagram bloggers
cooperate with other bloggers from the same niche or agenda while covering
different social issues.

* Belongs to Meta company, banned on the territory of the Russian Federation
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Was Development Journalism in Nepal
for Real Development?

Newly independent and developing nations of Asia, including
Nepal, advocated, popularized and practiced development journalism/
communication during the cold war period (Narula, 1994). In Nepal, the
practice of development journalism was formally started with the introduction
of the National Communication Plan (NCP) in 1971 AD, which had the major
objective to mobilize communication sector to promote the then Panchayat
regime—a non-party and autocratic political system established by King
Mahendrain 1960 that remained in force till 1990s (Shakya, 2018). During the
time, media was used as government mouthpiece to promote government’s
development agenda, policies and programs, however, political freedom
and freedom of expression of the general masses were severely restricted
since the beginning of the regime (Shakya, 2013). On the other hand, the
Panchayat regime, which was considered as a politically isolated system
especially by Western countries, was interested in communicating with and
seeking support from donor countries and agencies for the government’s
development initiatives, resulting in an increasing flow of foreign aid that
had been initiated since the adoption of an open-door policy in 1950 in
Nepal (Dolkar, 2009). Therefore, development communication/journalism
was a medium to inform, educate, and advocate government development
initiatives to the public as well as the donor communities without covering
pro-democratic political activities. In that sense, development journalism
also emerged as a strategy to connect Nepal and the outside world with
respect to Nepal’'s development initiatives. In this work, we would argue
that development journalism was, in fact, a strategically designed political
communication in Nepal that directly advocated for development by focusing
mostly on government’s development initiatives, but failed to reflect or do
justice to sentiments of people’s freedom of expression and political reforms,
by representing and addressing the real voices and concerns of the voiceless
people. In that sense, development journalism can be critically analyzed as
a form of political communication that supports autocratic regimes (such as
Panchayat regime in Nepal, one-party political system in many countries
or autocratic monarchy in different countries) and turns blind eyes to their
atrocities towards the people. If we consider journalism as one of the fourth
organs of the state and a major pillar of democracy, development journalism
could not fit into the criteria in Nepal, as it could not contribute towards
people’s freedom, human rights, independence and quality of life, which
constitute the core values of democracy. On the other hand, the advocacy of
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development through journalism was a fiasco in Nepal because even after
30 decades of the Panchayat regime, Nepal proved to be one of the poorest
countries in the world. Nepal’s rank in the Human Development Index (HDI)
was 0.602 points in 2019, leaving it in still 142th place out of 189 countries
(HDI, 2019). Therefore, one of the major reasons for waging people’s
movement in 1990 to end the non-party Panchayat system in Nepal was for
political reforms, freedom and development. In this context, | would argue
that development journalism during the Panchayat regime was not for actual
or real development; it was rather a strategically designed tool for political
communication to support the autocratic regime and to engage the western
countries in the name of development.
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Exploring the Youth Media Agenda Through the Prism
of Media Metrics*

The media consumption practices of the digital generation are not only
fundamentally different from those of older people, but also very dynamic.
Mediascope data shows that television remains one of the most popular
media among Russian schoolchildren (TV Index, Russia 100k+).

In 2019, 97% of children aged 4-17 turned on the television at least
once a month and watched it for an average of 1 hour and 42 minutes a day.
Moreover, two interesting trends in TV viewing were identified in this age
group. First, children have the highest share of joint TV viewing with other
family members — more than 40% of total TV viewing. And secondly, the
older a child gets, the less the child watches TV.

This is confirmed by a study conducted in 2020 by the Faculty of
Journalism of Lomonosov Moscow State University using a questionnaire
survey and statistical processing of the information obtained using SPSS
software. The results showed that traditional media are not as attractive to
high school students as social media. Only 30% of the young respondents
turnto TV, radio and print media, while 70% do not use them at all. The Internet
performs the function of traditional media for this audience. Teenagers use
the Internet to watch films, TV shows, live broadcasts, interviews, listen to
music and podcasts, and read the news. At the same time, 99% of Russian
«zoomers» actively use messengers and social networks (Dunas, 2021).

It also seems important, that young people aged 14-24 single out social
networks and blogs, as well as official websites, as priority news sources:
according to Deloitte, 67% and 55% respectively turn to them, whereas only
34% turn to television (Deloitte, «Media Consumption in Russia 2020»).

This suggests that the agenda of traditional media today may be beyond
the attention of young people, and that the news picture of this generation
is shaped by social media communities and telegram channels, where
content is sometimes based on unverified or fake information and aimed at
manipulation. This makes it extremely important to study the agenda formed
by youth communities, the effects of framing and evaluations present in
publications.

Such research should be conducted both using approaches that allow
large amounts of data to be processed automatically (for example, using
a system like Medialogy, the Russian market leader in terms of source
coverage and allowing for real-time monitoring and analysis of media and
social media, including evaluating the tone of mentions) and using original
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qualitative approaches. In particular, at the end of the report, it is planned to
discuss the worked out matrix, which allows the analysis of media texts in
the context of agenda-setting in social networks and messengers, as well as
framing, in the context of «digital youth» media practices in Russia.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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Indian Media: Reliability Issues in the Age
of Political Polarization and its Impact
on the Indian Audience

This research has concerns some prominent old cases of India, such
as the Neera Radia tape case, Sudhir Chaudhary extortion case, Arushi
murder case, Jawaharlal Nehru University Students alleged Anti- India
Slogan, Anti CAB (Citizen Amendment Bill) and CAA (Citizen Amendment
Act) protest, JNU campus attack and vandalizing the university case to
discuss credibility crisis of Indian media. The most popular terms to criticize
media are “Godi media vs. media presstitutes ."These two terms are used
to allege that the media is working in favor of and against Modi government
policies. The author argues how prominent media outlets affect the Indian
audience’s perception of daily routine, and media trials narrate the stories in
a different frame. The coverage of CAB 2019 raises many questions about
mainstream Indian media’s intentions. Qualitative and quantitative methods
were applied. Two sets of questionnaires were devised in English to survey
300 media audiences and media professionals from Hyderabad, Noida, and
New Delhi. An online link was created and circulated to collect data through
the social network platform. For qualitative data, the observation method has
been used. A total of 30 news videos have been examined. SPSS software
has been used for analyzing the respondents’ data. The remainder provided
insightful findings that indicate the reasons for the Indian media credibility
crisis, the impact on the Indian audience, and a strong need for regulation
for mainstream broadcasting of Indian media.
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Media Agenda for Digital Youth
(Case of VK Social Platform)*

The existing recommendation systems (RS) include “traditional”
content-based systems, collaborative filtering systems, and hybrid approach
systems, which combines elements of the two previous approaches. In
addition, session-based recommendation systems have been actively
developed recently.

When forming personalized offers, recommender systems are based
on an analysis of both the preferences of other users (various aspects of
behaviour) and the characteristic features of the current user. “Historical’
information about user interactions with elements (i.e. those that are intended
to be recommended, for example, a message, news, book, film, music, etc.)
is used to identify long-term and each user’s static preferences for items.

The process of creating a recommendation is usually based on a
combination of the following elements:

* The type of data collected and available for analysis (eg, ratings, user
registration information, features and content for items that can be ranked,
social relationships between users, and location information).

* The filtering algorithm used (eg, demographic, content, collaborative,
social, context sensitive, and hybrid).

» Selected model (for example, based on direct use of the data:
“memory-based”, or a model generated using such data: “model-based”).

« Similarity assessment methods used: probabilistic approaches,
Bayesian networks, nearest neighbor algorithm; neural networks and genetic
algorithms; fuzzy models, singular value decomposition methods to reduce
sparsity levels, etc.

« Level of database sparseness and desired scalability.

» System performance (time and memory consumption).

» The target sought (eg projections and top N recommendations) and
the desired quality of the results (eg novelty, coverage and accuracy).

According to the traditional classification [23], recommender system
methods can be divided into two key categories: memory-based methods
and model-based methods.

Memory-based methods are methods that:

(a) act only on the user rating matrix for items,

(b) use scores generated prior to the recommendation process.

Memory based methods typically use similarity metrics to determine the
distance between two users or two elements based on each of their ratios.
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Model-based methods use information from the recommender system
to create a model that generates recommendations. Among the most widely
used models are Bayesian classifiers, neural networks, fuzzy systems,
genetic algorithms, hidden functions, and matrix factorization.

Recommender systems can use clustering techniques to improve
prediction quality and reduce the cold start problem when applied to hybrid
filtering. The cold start problem occurs when it is impossible to give on strong
recommendations due to initial lack of ratings.

As a special type of recommender systems, context-dependent systems
(CARS) are considered, in which the context participates as the knowledge
necessary for the recommendation. The data collected to form the context
can be weather, time, route, location, advertising media, platform, etc.

According to the availability of information about the user, sessions
can be divided into personalized (information is available) and anonymous
(information is not available). Information about the user may not always be
available due to the protection of his privacy, or because the user did not log
in when interacting with the Internet platform.

The data collected by recommender systems and the algorithms that
underlie them lead to positive feedback formation. Based on the principle of
similarity with materials already viewed and liked, recommender systems
offer the audience homogeneous information. As a result, an “echo chamber”
is formed with ideologically close news, environment and entertainment.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
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Representation of Social Conflicts in the Changing
Architecture of Media Systems*

Today, researchers are increasingly talking about significant
transformation of media systems under the influence of digital technologies
(Thussu, Nordenstreng (eds.), 2020). This leads to a change in both the
structure and practices of the functioning of national media systems, as well
as the nature and forms of relations between the media, journalism, and
society. Digitalization also enhances the constant variability inherent in the
modern media space, its “liquidity”, unpredictability, uncertainty (Bauman,
2000; Vartanova, 2021), which inevitably affects social processes and
phenomena, including social conflicts and their representation through
media channels.

Analyzing the process of digital transformation, which transforms the
architecture of content production, we can observe the emergence of a
complex and multicomponent media environment, where various subjects of
different nature are simultaneously involved in the production and distribution
of content. Here we can talk about professional media, increasingly
referred to as institutionalized fixed subjects / actors; non-institutionalized
entities represented by new “players” of media communications (bloggers,
influencers, etc.) (Vyrkovsky, Makeenko, 2021; Vartanova, 2022); and an
audience moving away from passive linear media consumption to active
forms of media use, with its high involvement in media communication.

Under ongoing digitalization process, all traditional media, regardless of
their distribution channels / platforms, create digital content, both for regular
content versions and for the online environment. In their activities, traditional
mass media, being a source of reliable, objective and professionally
produced content, follow the principles of social responsibility. This is a part
of the professional status of a journalist and implies adherence to laws,
ethical norms, professional standards and the essence of the social contract
(Anikina, 2015).

Anew group of “actors” of the digital media communication environment
is represented by the new group, so-called non-institutionalized media:
these are bloggers / influencers, celebrities, “stars”, popular authors of social
networks, and possibly the business structures behind them, the creative
teams and the promotion companies that serve them. Such new authors can
be referred to as “new professionals”: they are engaged in their activities on
a regular basis, often use the technologies and techniques of journalism,
create texts in traditional journalism genres.
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The third key type of media space subject is represented by its audience
/ users. In some aspects of its activity (content creation, its moderation,
reactions to the content of other authors), the audience partly intersects with
the second type — non-institutionalized media. At the same time, the activity
of the audience in the production of media content is non-systemic, manifests
itself sporadically and most often has no financial justification, otherwise an
active user can easily become a blogger.

The new structure of the media system, generated by the new
subjectivity in the production of content in the digital media environment,
which becomes both the infrastructure and the space for the existence of
modern media, will still undergo changes in the process of digitalization.
However, it is clear that digital transformation not only structurally, but also
functionally changes the activities of the media today. The emergence of
new “actors” has undoubtedly already begun to affect the content, its formats
and genres, and its authors, which leads to the formation of new strategies
for representing reality by the mentioned subjects.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Social Conflicts in Media Studies:
a Need for New Methodological Approaches*

Currently the study of social conflicts in the media environment is
becoming increasingly relevant: large-scale mediatization has significantly
changed the course and consequences of any kind of social processes,
including those with conflict potential. However, as the critical analysis of
the relevant scientific discourse shows, there are many gaps in the existing
body of literature, the appearance of which is caused by both objective
and subjective reasons. The insufficient level of scientific development of
social conflicts in the media is associated both with the imperfection of the
methodological tools and with the historically established traditions of the
scientific field.

The shifting the research focus to the figure of a person, both as a
recipient of numerous conflict messages and as a participant in any conflict
media discourse, which, thanks to digital technologies, itself turns into a
separate subject of media communication, will help to enrich knowledge
about what social consequences mediatization of a conflict can lead to. It
seems fruitful to intensify research into the causes of audience behavior — for
instance, decision-making processes. At the same time, the development of
the problems of memory and trauma for understanding the conflictological
discourse of the media will help to obtain results that can lay the scientific
foundations for a constructive solution to many modern social conflicts.

Modern media research discourse, which traditionally exists within
the framework of content-analytical methods and is focused on the
study of media texts, should expand the existing modest epistemological
perspectives. Meanwhile, the application of interdisciplinary approaches can
open up original, innovative and promising directions for further research. We
believe that the involvement of the methodological achievements of modern
psychology, economics, anthropology, ethnography will significantly enrich
the research process aimed at mastering the essence of social conflicts in
the media and understanding the impact of media representations of the
conflict on the audience, on the modern person in all its multidimensionality
and integrity.
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However, despite the epistemological optimism present above, the
work in the directions suggested above is not easy. First of all, it is necessary
to reconfigure the entire methodological apparatus of media research,
which, as noted above, has already formed strong methodological traditions
and formats for their application. Therefore, the adaptation of new methods
borrowed from other humanitarian areas can be a significant challenge.

In addition to scientific inertia and the need to master an unusual
methodological apparatus, media researchers will inevitably have to face the
need to interpret the results obtained in new paradigms based, for example,
on theories of decision making or games, on the concepts of memory and
trauma. How successful these interpretations will be can only be shown by
the implementation of an interdisciplinary integrated approach that involves
the study of mediatized conflicts not only in the traditional “media research”
way, but also in the directions that were proposed above.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Mass Media and Social Conflicts:
Exploring Russian Academic Discourse*

In this study, we approach social conflict as one of the key concepts in social
sciences both in Russia and worldwide. We argue that regardless of social conflict
being one of the key topics in current media studies, the concept itself does not have
a clear and generally accepted operationalization at the current stage, specifically
when we look at media and communication field and not related fields of conflict or
political studies, for example (Budka, & Brauchler, 2020). This paper discusses what
Russian media researchers understand under ‘social conflict umbrella concept,
what types of empirical objects are included in this category, and finally, how social
conflict can be theoretically approached, categorized and further analyzed within
Russian media studies context (Vartanova, 2021; Vartanova, Dunas, Gladkova,
2021; Demina, Smirnova, Shkondin, 2021; Novgorodova, 2020).

Forthis purpose, we used content analysis of 128 academic publications
by Russian scholars during 2014-2021, and identified eight types of conflicts,
most frequently represented in academic papers during that period. Among
those are political, war and social types of conflicts. Furthermore, we looked
at the main themes social conflicts are associated with, and discussed the
role of mass media in conflict representation, focusing primarily on Russian
academic discourse but aiming to put our study in the global academic
context at the same time (Entman, 2010; Jamil, & Sohal, 2021; Loucif, 2022).

Our study revealed a clear need for more precise terminology in media,
communication and journalism fields when it comes to conflict coverage and conflict
representation, as well as a need for theoretical and methodological update of
normative theory used today by Russian and foreign media scholars. Most academic
papers approach media not only as independent observers and interpreters of
social conflicts, but also as active participants of those conflicts, emphasizing an
important role of mass media in minimizing conflicts in the society at the same time.

We conclude by saying that political and military conflicts should be
considered in close connection with interests of the state, which should be
carefully studied both by media scholars and policymakers and meticulously
taken on board. We also stress an important role of linguistic means of
expression and the language as a whole in portraying conflicts, illustrating
our arguments with specific examples from academic publications.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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Digital Journalism: Media-Style and Speech Aggression*

Nowadays, the mutual influence of media-style (the style of the media
and other media) and Internet-style (the peculiarity of verbal expression
characteristic of Internet communication) is becoming more and more
evident. Media-style according to N. Klushina is characterized by a complex
integrative structure, because a modern media text is rarely a classical
linear text, on the contrary, in most cases it is a hypertext, that is, the result
of many authors pursuing different intentions. Moreover, one of the most
notable dominants of media-style is narrativity, which is also composed of
narratives about various events and phenomena by multiple authors, often
with completely different interpretations of these or those events. Certainly,
such characteristics as intentionality, hyper-textuality and narrativity of media
style are acquired due to the development of Internet communication. This
leads to the thesis about the mutual influence of media style and Internet
style.

The issues of Internet style are well developed in the works of Branko
ToSovi¢, N. Klushina, A. Nikolaeva. According to the researchers, the style of
Internet language is characterized primarily by spontaneity and unprepared
speech, informality and lowered speech style. This is due to the transition of
colloquial style from exclusively oral speech to written. For the same reason,
the Internet style is characterized by an abundance of signs of non-verbal
communication - emoticons. In addition, a distinctive feature of the Internet
style has become an active and demonstrative manifestation of verbal
aggression, referred to as “hate”, “cyber-bullying”, “trolling”. Internet users
constantly create speech collectives in which they take advantage of the
anonymity and distance of communication to display verbal aggression.

Unfortunately, due to the fact that media style manifests itself primarily
in hypertexts, it absorbs the signs of Internet style. Not only the abundance of
errors, reduction and simplification have become characteristic of it, but also
elements of speech aggression. In particular, irony, travesty, and ambiguity
directed at social groups that do not share the interests, beliefs, and ideals
of the editors.

All this indicates a massive violation of linguistic and ethical norms, and
the insecurity of the speech environment.

* This research was supported by the Russian Science Foundation (project project
Ne 22-18-00225)
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The Knowledge Society and ICTs in MENA Countries:
Diachrony and Comparison

The purpose of this research is to carry out a documentary review of the
evolution throughout the 21st century of the state of the Knowledge Society
(KS)inthe MENA countries after the expansion of ICTs. Based on observations
made since 2001 in research and publications developed in the Spanish,
Latin American and Maghreb and Mashreq academic spheres, the aim is to
detect the changes that have occurred in the degree of implementation of
the KS and its link with the right to information, communication, cyberspace
and its management in these countries. The emergence of the so-called
Arab springs made visible the symbiosis between the field of digital
communication and the development of a space for virtual citizenship in
areas lacking full civil liberties. ICTs have been an essential and strategic
element that has disseminated large flows of information that have facilitated
new searches for knowledge and different forms of assimilation that have
led to the development of new collective perceptions. The interactive nature
of these technologies has drastically changed communication relationships
and modes of interaction in recent years, fostering new ways of conceiving
the world through technology and innovation in communication. To do this,
first of all, a theoretical explanation of the concepts used here is necessary
for the sake of precision. Secondly, the evolution of the implementation
of ICTs in the region during the period studied is taken into consideration,
which will lead, in a third moment, to expose the aspects related to the
social, political and cultural context of these countries and its relationship
with the degree of development regarding the implementation, use and
appropriation of ICTs. Fourthly, the problem derived from the forms of digital
exclusion and its interrelation with the aforementioned fourth generation
human rights is addressed. This contribution is based on the data provided,
among others, by the United Nations Development Program (UNDP), The
Sustainable Development Goals (SDGs), UNESCO and its reports on
education and culture in a digitized world, the World Bank, the International
Telecommunication Union (ITU) or the International Labor Organization (ILO),
as well as those theoretical contributions on the object analyzed, referring to
the right to communication, information and cyberspace, the relationship of
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ICTs with human development, youth and ICT, digital literacy, the evolution
of culture in the digital age, or digital communication and social networks,
among others This study concludes that the empowerment of ICTs is the
key resource for strengthening civil society and its access to the Knowledge
Society. In a region with an inestimable demographic potential, however,
large gaps remain in terms of the access of citizens in these countries to
the Knowledge Society. As a result, there are social and political relations
of dependency that could lead to the qualification of a new colonialism over
knowledge.
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Coverage of the Belt and Road Initiative by News Agencies
of the EAEU Countries

Given the current geopolitical conditions, the issue of the formation of
the Greater Eurasian Partnership and, in particular, the linking of the Belt
and Road project with the Eurasian Economic Union is getting increasingly
relevant. Media coverage is one of the prerequisites for the successful
implementation of this Initiative. To identify the qualitative characteristics of
the information support of the Belt and Road project on the territory of the
EAEU countries, the materials of the leading news agencies of the EAEU
countries for the period from January 1 to December 31, 2021, dedicated
to the Belt and Road Initiative were analyzed. In particular, the main topical
accents of the materials, depth of coverage, as well as the frequency of
publications were analyzed. RIA Novosti (Russia), BelTA (Belarus), Kazinform
(Kazakhstan), Armenpress (Armenia), Kabar (Kyrgyzstan) were the most
cited state agencies in the study period. The Russian media resource RIA
Novosti was preferred based on the analysis of ratings of the media and
social networks monitoring and analysis system “Medialogia” during the
study period (March 2022).

The chronological framework of the study January-December 2021
is conditioned by the increasing importance of the Greater Eurasia project
in the current geopolitical situation, which is focused on the formation
and strengthening of the already established partner economic relations
between the Shanghai Cooperation Organization, the Eurasian Economic
Union and the Association of South-East Asian Nations. The period chosen
for the analysis not only illustrates the current situation, but also allows us
to make conclusions based on data obtained amid the relative geopolitical
stability. The search queries were carried out by the keywords found in the
name of the Chinese concept. The choice of the language of the analysed
publications was conditioned by the fact that the Chinese government uses
Russian for international communication in the EAEU space, assuming that
«use of the international communication language allows to reach the largest
audience» (Cao Qing, 2020).

During the analysed period, the news agencies under consideration
published from 6 to 58 materials. The largest number of publications related
to the Belt and Road initiative were posted on the portals of RIA Novosti, KNIA
Kabar and BelTA: 58,31 and 21, respectively. Kazinform and Armenpress posted
less than 10 thematic materials for the year: 8 and 6 publications, respectively.
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Based on the results of the analysis, it was possible to establish that
the main attention in the publications of the leading Russian news agency
is paid to the linking of the Belt and Road with the EAEU countries within
the framework of projects for the development of transport infrastructure,
healthcare, and implementation of environmental projects (in particular, special
attention is paid to renewable energy sources). The cooperation in the media
sphere is also mentioned. The authors of the material emphasize the need to
«strengthen the foundation of Chinese-Russian friendship, both in terms of
public awareness and in the field of forming a favourable public opinion».

Like the Russian news agency, BelTA journalists consider the Belt
and Road primarily as a tool for the development of the economy and
infrastructure projects in Eurasia. Also, in the thematic publications of the
Belarusian media, special attention is paid to cyberspace and cooperation
in the digital environment. Unlike RIA Novosti portal, which, despite the
format of the news agency, actively publishes interviews and analytical
articles where the authors give a whole picture of the Chinese Belt and Road
initiative, explaining its value to the audience, most of BelTAys publications
are classic hard news.

The main part of the materials on the Chinese Belt and Road
Initiative published by KNIA Kabar is related to the bilateral relations of the
Kyrgyz Republic and the PRC. On the online portal there is no mention of
cooperation within the EAEU platform, which RIA Novosti and BelTA write
about. Kyrgyzstan perceives the project, first, as a tool for the development
of its own infrastructure. First of all, this is the future construction of the
China-Kyrgyzstan-Uzbekistan railway.

Despite the fact that during the analysed period, the Kazakh news
agency «Kazinformy» published only 8 materials, they clearly show the main
thematic focus: implementation of the project is beneficial to the republic
from the point of view of the development of transport, industry and energy
within the territory of the state. The linking of the Belt and Road with the
EAEU is not considered by the journalists.

Analysing the materials of «kArmenpressy, it should be noted that in the
process of working with publications dedicated to the Belt and Road Initiative,
it was possible to establish that the main part of the texts are dated 2015,
2017 and 2019, and half of the publications published in 2021 were placed
in the «Partner News» section. Three of six publications are transcripts
of speeches by Chinese officials at solemn meetings without any editing
and are unsuitable for a mass audience. The second half of the materials
corresponds to the format of an extended news note, but the analysis shows
that in reality journalists are not interested in the global Asian initiative, but
the Armenian-Azerbaijani conflict.
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Framing and Agenda in German Language Studies*

In recent years, the word “framing” is becoming more and more important
for working with the press and public relations, and also helps to analyze
information flows in social networks. “Frames” are used to describe the cognitive
frames of interpretation that form in our brains as we learn a language: this
means that in the process of media consumption, we access existing knowledge
structures that connect what we read or see with our experience. The more
often these interpretive frameworks are activated in the text, in the language,
replicated in the media, the stronger and longer their effect. In other words, this
means that each piece of linguistic information has certain associations, from
which it is difficult for the audience to get out of the influence.

Accordingly, framing can be seen as a kind of internal map, where
experiences, ideas, and preconceptions determine how we build our
communication and interpret various topics.

Most often, researchers from Germany consider a platform, or a channel
for disseminating information as the basis for the formation of a frame.
Instagram** promotes the topics of beauty, fashion and travel, the authors
of channels on the Youtube platform build the longest-term relationships
with their users, precisely through the subjective presentation of information.
Twitter is the most politicized platform, while forming information bubbles
according to the political preferences of the audience.

The reason for the formation of frames are not only individual channels
and platforms that initially gravitate towards certain topics or dictate formats,
but influencers, opinion leaders who, by promoting the agenda that is relevant
to them, concentrate a loyal and engaged audience around themselves, form
trusting relationships with their readers, listeners and spectators. Researchers
formulate, among other things, 5 models for forming the agenda by opinion
leaders: connection with the influencer, their interests and life; desire to change
the world for the better; expertise, practical approach and rational agenda; unique
stories, unusual experiences that appeal to human interest and curiosity. Each of
these models uses certain mechanisms, vocabulary, formats to keep the attention
of the audience, thereby forming a representation frame in social networks.

In the German-language scientific discourse, one can find many critical
works on media coverage of coronavirus issues and framing as a tool for crisis
management. The complex topic, its scale and novelty led to the fact that journalists
made mistakes, forming an inaccurate image of the disease and its danger for
the audience. Scientific and popular science blogs and pages on social networks
became alternative sources of information for the concerned audience, however,
the complexity and “academic” presentation of information frightened off the young
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audience in the first place, while the simplistic explanation and interpretation
caused distrust among the oldest groups. Thus, the studies emphasize not only
forms and formats, but also the fact that framing - successful and not - can divide
the audience into groups whose agendas will not overlap in principle.

Special attention should be paid to issues of the migrant agenda and
national identity. This issue is especially important for the young German media
audience, which was brought up in the traditions of tolerance and multiculturalism,
but observed (and continues to observe) the difficulties associated with a large
influx of refugees, their assimilation and social difficulties in general. Therefore,
of particular interest to researchers is the analysis of words and structures used
by national media journalists and bloggers when talking about policies towards
migrants, about national values, what kind of discourse they create and what
tools they use for this. Framing as a rejection of certain lexical constructions or
the creation of an unambiguous tonality (for example, positive) is considered by
scientists in a positive way, as it makes it possible to formulate an idea of what is
important with the help of linguistic means of expressiveness.

The framing of the digitalization process in social media is elaborated in
German-language studies. It covers all spheres of life, but the public attitude
towards it remains ambiguous. The main method of such research is frame
analysis, with the help of which analysts and scientists determine the effects of
digitalization, as well as form specific proposals for solving problems related to
digital technologies. This allows you to determine where the interests of society
intersect with political and business interests, and to formulate the need for
renewal in these areas (for example, transport, education) in the first place.

Increasingly, there are studies of big data frames and how big data is
presented in the German media. Today, such arrays of information are actively
processed by journalists, and are also published on social networks in the
form of reports and infographics. However, the main difficulty of working with
big data is that they can be used to illustrate radically different points of view
and information occasions. German scientists compare how the same socio-
political news is presented by media professionals and users, analyzing not
only texts, but also the evidence base taken from open information arrays,
changing the agenda in a fixed chronological framework, images and videos
as an element of the message, as well as the specifics of working with big
data. In this way, they manage to visually show the reconstruction of discursive
processes and highlight differences in the interpretation of big data.

It can be said that framing is of interest to German-speaking researchers
on two levels: as a tool for the formation of the agenda by media producers,
which scientists are trying to deconstruct, and as an indicator of the division
of the audience into segments.

* This research was supported by the Russian Science Foundation (project Ne 22-
18-00398)
** Belongs to Meta company, banned on the territory of the Russian Federation
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BnusaHue TypucTtnyeckmux uudpoBbix natdopm
Ha megmaobpa3 KanmHUHrpaackoro permoHa
(Ha npumepe npoekTta «Tpuncrep»)*

Lindpposble nnatopmbl cerogHs 3aHMMalOT BaKHENLIee MEecTo U B
cdepe nNpenocTaBneHns TYPUCTUYECKUX U 3KCKYPCUMOHHBIX ycnyr. Cnegyet
OTMETUTb, YTO TypuUCTUYecKasi 4eATEeNbHOCTb UMEET HE TOMbKO SKOHOMUYe-
CKYH0, HO 1 BbICOKYH COLMOKYIBTYPHYH 3HAaYMMOCTb, MOCKOMbKY ee peanuaa-
LS OKa3blBaeT CEPbE3HOE BNUsIHNE Ha (hOpMMpPOBaHNE obpasa TeppuTopum
Y PasnnyHbIX coumarnbHbIX rPynn, Kak BHYyTPEHHUX, Tak U BHELUHWX. B cBA3un ¢
3TUM BOMbLUION MHTEPEC AN U3YyYEeHNS NPEACTaBMSAT pasnnyHble MeanaTek-
CTbl, KOHCTPYMPYEMbIE B NPOLIECCe NPOABMKEHNSA TYPUCTUHECKOrO NpodyKTa.

BBuay aToro npeacrtaBnsdeTcs akTyanbHOM Uernb AaHHOro mccrneno-
BaHMWs, KOTopas 3akni4danacb B aHanu3e cneumdukm BAUsSiHUS CEPBUCOB
OHNarH-OpPOHMPOBaHKSA 3KCKYpCUA Ha Meamaobpas KanuHuHrpaackoro pe-
rmoHa (Ha npumepe npoekTa « Tpuncrtep»).

MeTogonorusa mnccnenoBaHuss 0asvMpyeTcss Ha CTblke COLMONornuM u
JNIMHIBUCTUKN: 3KCKYPCUOHHBIN MeAMaTeKCT pacCMOTPEH C NO3MLMIA Nparma-
CEeMaHTMYEeCKOro noaxoaa, A5t BbIIBMEHUS Lenen agpecaHToB U NpeacTas-
NeHW NoTeHumnanbHbIX agpecaTtoB o KannHuHrpagckon obnacty ncnonb3o-
BaH MeTOoZ coumonormyeckoro onpoca (nonydopmann3oBaHHOE NHTEPBBIO C
npueaxmmm/Typuctamm (25 pecnoHgeHToB) U C NPaKTUKYIOLLMMK SKCKYPCO-
Bogamu (12 pecrnoHOeHToB)).

B pesynbrate uccnegoBaHus 6binv nonyyYeHsl cnegyowme BolBOAbI:

1. 3HauMmon TeHOEeHUMEN pasBUTUS OHMaWH-NnowanokK, nodobHbIX
«Tpunctepy», sBNseTca AenpodeccrMoHanusaums TYPUCTUYECKOW fes-
TENbHOCTMK, YTO BreYeT 3a cobol psig puckoB. Tak, BCTpeyarTcs BecbMa
3KCTpeMarbHble NpeanoxeHus (Hanpumep, «HodHas akckypcus no 3abpo-
LIEHHOMY HeMeLKoMy hopTy»). HECMOTPSA Ha KOHTPOMb CO CTOPOHbI CanTa,
HepeaKn criydyam, Korga 3KCKypCcumn NpOBOASTCA CTOPOHHUMM nogbMu. Pag
npeanoXeHun BoobLLEe Aanek OT 3KCKYpCUI («MyTellecTBue-MeanTaumsi»)
unu TpebyeT HanMuna onpeaeneHHbIX HaBbIKOB («cnnaB Ha bangapkaxy).

103



2. Ha cBoewm cante komnaHua « Tpunctep» oTAaeT NpUOpPUTET HECTaH-
AapTHbLIM 3KCKYPCUSAM: «Mbl f1l06MM HeobblYHbIE SKCKYPCUMY, «Bbl HE HaWae-
T€ Yy Hac rMaoB CO CKyYHbIMU 3ay4e€HHbIMW nporpaMmmamuy. TeM He MeHee
nogobHas nomuTvka He Bcerga CTUMynupyeT BblpaboTKy AelCTBUTENbHO
HOBbIX 1 KpeaTuBHbIX npeanoxeHuit. Mpu 6onee getanbHOM aHanuse cra-
HOBUTCSI 3aMETHO TO, YTO MOXHO YCIOBHO Ha3BaTb MPeBOCX0ACTBOM chop-
Mbl Hag cogepXXaHWeM: Mo CYTWU, OOWH U TOT K€ SKCKYPCUMOHHbIA MapLupyT
npogBuraeTcs nog pasnuyHbiMU TEKCTyanbHbIMU U BU3yanbHbIMU «06epT-
kamuy». [laHHyt0 Npobnemy OTMeYaloT U 3KCKYpPCOBOAbI, XKenawwmne pasme-
CTUTb CBOW 3asIBKM Ha caiiTe — 3a4acTyl0 UX OTKIOHSAT ¢ (POPMYNMPOBKOWA
«nogobHoe yxe ecTby.

3. MNockonbKy GOMbLIMHCTBO 3KCKYPCOBOAOB XOYET BOAWTL IKCKYPCUN
no MonynsipHbIM HarnpaBneHWsIM, OCHOBHbIM WMHCTPYMEHTOM MOBbILLEHMWS
KOHKYPEHTOCMOCOBHOCTN CTaHOBATCA HebaHanbHble Ha3BaHWs U ONMcaHus
MapLpyToB. Tonbko no KypLuckon Koce Ha canTe pasmMelleHo 76 npegno-
XEHUW ¢ 3aBnekaTefibHbIMU NPU3bIBaMy y3HaTb «CEKPeTbl NPUPOAHBLIX CO-
KPOBULL», HAcrnagutbCA «(aHTaCTUYECKMMM MEN3aKaMU» U «CKA304YHOWN
peanbHOCTbIO» U T. N. [logobHas «KOHKYpPEeHLMS OnMcaHum» MOXeET NpUBo-
ONTb K 3aBblLUEHHbIM OXMAAHUAM y agpecaToB. Tak, B npoBedeHHOM onpoce
TYPUCTOB 3HaYMTENbHas YacTb pecrnoHaeHToB (48%) oTMeTuna HecoBnage-
HWe oxmnaaemoro obnuka r. KanvHuHrpaga ¢ yBUOEHHbIM.

4. Mo cpaBHeHWNO C NpeanoXeHnsMu oduumanbHbIX TypornepaTopoB
B OMMCaHUAX 3KCKYPCUN «HAapOOHbIX 9KCKYPCOBOAOBY» BCTpeYaeTcs Nu4yHas,
WHTMMHas CTUNUCTUKA: «Tennas nporyrka no ropogy», «CeMenHasi aKCKyp-
cusi», «3eneHorpaack Ans ManeHbKoW KOMMaHumy, «AylleBHOoe nyTelle-
CTBME» U T. M.

5. Mo mMepe HanoNMHEHUs1 TYPUCTUYECKUA MEONAKOHTEHT cam no cebe
CTaHOBUTCA 0ObEKTOM pedriekcny agpecaHToB B MOUCKE KHECTaHAAPTHbIXY
9KCKYPCUOHHbIX pelueHuin. lNMprumepamm 3gecb MOryT CryXUTb Takue OTCbif-
KM B ONMCAHUSAX K Y>Ke CYyLLEeCTBYIOLLEMY MaccuBy NPeasioXeHnn, Kak «apy-
rovi Kennrcbepr», «KypLuckasi koca Ha060poT», «HETPUBUASBHBIN MapPLUPYT»
1 1. 0. [Npu aTOM CTpPEMMeHNe BbIAENUTLCA B HAa3BaHWUN UHOrAa UrpaeT npo-
TMB CaMOro cosgaTtens: HanpuMmep, OOHOW M3 CaMblX MONYNSAPHbIX NPETeH-
3ui K akckypcumn «Kypuuckas koca 6e3 Tonnbl» SBASETCS MMEHHO Hanuyne
TOMNbI HA MapLUpyTe.

* UccnedosaHue 8bINONHEHO 3a ciem e2paHma Pocculickoeo Hay4Ho20 ¢hoHOa Ne 22-
18-00591 «[llpaemacemaHmuka Kak uHmepgelc u onepayuoHanbHas cucmema CMbICI100-
bpasosaHusi» 8 banmutickom ghedepanbHOM yHUgepcumeme umeHu MimmaHyuna KaHma.
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A. O. bodswkKuH
MI'Y umernu M. B. JlomoHocoea
alexey.b-vig@mail.ru

WUcnaHckaa raseta Mundo Obrero:
Bbi30Bbl UUhpOBOM 3INoxm

McnaHckoe nsganne Mundo Obrero («Pabounn mMup») HegaBHO OT-
MeTuno 90-neTHuin buneir. MMaBHbIA NeYaTHbIA OpraH KoOMMapTuM Obin
BaXXHbIM MHCTPYMEHTOM KOHCONMMAaLMM aHTUPaHKUCTCKON Onno3vuun B
XX B. CerogHsi raseta, kak n mHorne nonutndeckne CMW,ctankneaetcsa ¢
npobnemamMmu camonpeseHTaumun, HO MbITaeTca pellarb UX nyTeM npeofo-
NeHns CTepeoTunoB O NapTunHon npecce. CogepxxaHne matepuarnos 1 Ha-
3BaHNs pybpurK OTpaxatloT TAroTeHMe psiga aBTOPOB K T. H. MONUTTEAHMEH-
Ty (TepmuH A. [lepHepa, BNOCNEACTBUN OCBOEHHbIW MccregoBaTensiMm U3
pasHbIX CTpaH) W K BHEAPEHWIO pasBrekaTerbHbIX 3N1eMEHTOB Ha NUHIBU-
CTMYECKOM YPOBHE: TaK, Ha caiTe eCcTb KornoHka Marx y menos (a3blkoBas
urpa: nepedpasmpoBaHHOe BblpaXeHne mas y menos, T. e. «bornee n me-
Heey); perynspHoO UCMNonb3yeTcsi HEONOrM3mMm «MapKkCMMuM3npoBaTb» U T. 4.
Ha BusyansHOM ypoBHe — ecrnv obpaLlaTbCs K KOHTEHTY Ha canTe — MOCTMO-
OEPHUCTCKAsA Urpa ¢ YmTaTernem BblipaXkaeTcsi B KOMUYECKOM CHIDKEHUM 00-
pasa Bpara (poTtorpadums gukratopa @. dpaHKo ¢ KIOYHCKUM HOCOM), a Tak-
Xe B nybrnvkaummn kapukatyp v M3obpakeHuin ¢ MPOHWYHBIMU MOAMUCAMMN
(«cBOGOAa ObITb hbawmcTom» U T. n.). Takum ob6pasoM, yaensietca BHUMaHme
He TOIbKO COAEPXaHWIo, HO U (hOPMe BbiCKa3blBaHWS.

B 10 e Bpemsi NoaxoA K Be4EeHMWIO COLICETEN U pacnpocTpaHeHuto ny6-
NKauui pasHbIX XaHPOB OCTAETCA HEAOCTaTOYHO rMbkMM. Ha undpoBbix
nnatdgopmax ge-akTo OTCYTCTBYET YHUKaNbHbIA KOHTEHT; pegko pa3meLla-
€TCH YTO-TO KPOME aHOHCOB MepPONpUATUA U CCbINIOK HA MaTepuanbl canta
(pacLmpeHHble HOBOCTM, aHanUTU4ecKkne ctaTbU, BbICTYNNEHUS NonMTuYe-
CKUX fedaTenen B napnameHTe U T. 4.). 1o kacaetcsa Twitter n B ewwe 60nb-
el cTeneHn xapaktepHo ansa Facebook®* n Telegram. CerogHsa aygutopus
nognucunkoB Mundo Obrero Ha pa3nuyHbIX Nnatgopmax Takosa: Twitter —
41,8 TbiC.; Facebook — 15 Teic.; Telegram — 1109; YouTube (Mundo Obrero) —
38 (!); YouTube (Mundo Obrero Radio) — 1010.

XoT4 1oTbtob-kaHan Mundo Obrero 3apernctpuposaH B 2018 1., Ha aaH-
HbI MOMEHT YKncno nognucynkoB meHee 40 yenosek. [Npu aTom okono 1000
YyeroBek (Bce paBHO Gonee YeM CKpoMHas undpa) NoanucaHbl Ha KaHan vH-
TepBblo 1 nogkactoB Mundo Obrero Radio, 3apernctpupoBaHHbi B 2016 T.
AsTopbl Mundo Obrero perynsipHo NOAHUMAOT BOMPOC O PEKOHCTPYKLUN
uMuaKa NneBbIX CUI, OOHAKO AOCTMYb 3TOW LEnn MOXHO TONbKO Gnarogapsi
coucetaMm. Pa3sutuio UMAPOBbIX NNathopM MOXeT O0ObEeKTUBHO MpensT-
CTBOBaTb MOMUTUYECKUA DAKTOP, T. €. HaXOXOEeHWe MCMaHCKOW KoMMapTum
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B cocTaBe koanuuun «O6beanHeHHbIe NeBbIe», Y KOTOPOW eCTb COOCTBEH-
Hble KaHarnbl KOMMYyHUKauun. B aTom cmbicne npumep Mundo Obrero ctaBut
nepes HamMmun akTyarnbHbI BONPOC O COXPaHEHUN MeaUAHOM Cy6bEKTHOCTM B
pamkax 6ornee KpynHoro o6beanMHeHUs, O pyUcke yTpaTbl TBOPYECKON camMo-
ObITHOCTW B BIOPOKpPATMYECKOM AUCKYpCE.

Ha npumepe anBepcMdrLMPOBaAHHOIO KOHTEHTA Mbl BUAMM UHTEPEC K
aygmoBumayarbHbIM (hopMaTam; He UCKINI0YEHO, YTO NepeopueHTaLms ¢ krnac-
CMYeCKOro TekcTa Ha Buaeo (pparMeHTbl BbICTYMNeHun, aebatbl 1 Npoy.)
Oynet bonee siBHOW. M3gaHne genaert cTaBky Ha MONynspHOCTb U penyTa-
LUMOHHBINA Kanutan KOoNyMHUCTOB M obo3peBaTtenen (HeobxoaMMOoCTb «Bbl-
CTPOUTb ayTEHTUYHYK MHAOPMALMOHHYIO NONMUTKKY, YTOObI M3naraTe Hally
nporpaMmMy no-gpyroMy» nogvyepkvMBaeT rmaBHbIv pefakTop canta Xoce Ma-
Hyanb MapTuH Megem). ToT akT, 4TO KOMMYHWKaUMOHHAs nonuTuka (B ToM
yncne ponb Mundo Obrero kak naeonorn4eckoro pyrnopa) obcyxagaercsa Ha
cbesgax KommyHuctmdeckon naptum MicnaHnm, rosoput 0 BaXKHOCTU TEMbI U
0 NoTpebHOCTU «nepexBaTUTb» NOBECTKY NpaBblX, anennmpysa K MOSIOAEXN.
Pasrosop o CMW npeBpallaeTca B pasroBop O KyrnbTYPHOW rereMOoHuu 1 o
HaMepeHnaX B3SiTb «PeBaHLU», BbIBECTU NEBble Meana Ha HOBbIV YPOBEHb,
COOTBETCTBYIOLLMIN peanbHOW NONynsapHOCTM neBbix naen. MNpeogones Bbl-
30Bbl U1MEPOBOW 3MNOXM (B T. Y. KNNMOBOE MbILLNEHME N aKLEeHT Ha MHAOTENH-
MEHT), M3O0aHWe MOXET MOMy4YUTb LUAHC CAPaBUTbCA U C MOMUTUYECKUMMU
Bbl30BaMu, BO3BpaLLasa cebe craTyc rmaBHOro pynopa nesbix cus. Bonpoc
NULWb B TOM, K&K COOTHOCUTCS Takas Lefb C MEXNaPTUNHOWM KOHBbIOHKTYPOW.

* MpuHagnexuT komnaHun Meta Platforms, npu3HaHHON 3KCTPEMUCTCKON OpraHn3a-
umen n 3anpeLleHHon B PO.
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K. A. BonduHa

Huxxezopodckuli eocydapcmeeHHbIl yHUsepcumem
umeHu H. Y. Jlobayesckozo

boldina@fif.unn.ru

Telegram xak NCTOYHUK MHPOPMaALIMOHHbLIX NOBOAOB
ANnsi POCCUACKOM HOBOCTHOM XYPHaNMUCTUKK

Mnatcopma Telegram n3HadanbHO 3aHUMMana ocoboe MecTo cpeau
BCEX ApYrux coumanbHbIx Megua. PacnpoctpaHsembli B ee pamKax KOHTEHT
ObIN U OCTAETCs OPUEHTUPOBAHHBLIM B BOMbLUEN CTENEHM HA «YUTAIOLLYHOY,
a He «nNpocMaTprBaloLLyO» ayauTopuio, KOTopas MHTEPECYETCs Kak onepa-
TMBHbLIMW CBOAKaMM HOBOCTEN, TaK U rMyOOKON 3KCNEPTMU30M U aHaNMTUKON.
MegnaaktmBHOCTbL B MecceHaxepe Habntogaetcs ¢ 2017 r., koraa Tam Ha-
Yanu nosiBNATbCA oduuManbHble KaHamnbl MyOnMYHbIX NEPCOH U KaHanbl-
peTpaHCNATOPbl HOBOCTHbIX NEHT CETEBLIX N34aHWI. B TOT MOMeHT Telegram
paccmaTtpuBancsd MeauuuKamn Kak BO3MOXHOCTb yBernuyeHus Tpadumka
Ha ocmumanbHbele canTel cBonx CMW. CerogHs, cnycta nNsTb neT, nnatdop-
Ma npeBpaTunack B aKkTMBHOE Meamanone, paboTtawliee no crtaHgapTam
WMHGOPMareHTCTB: UMEHHO B Telegram HOBOCTU NybnukytoTca GbicTpee, Yem
Ha canTax, MMeHHO Tam B MEPBYI oYepedb MOSBAATCA aHOHChI TPOMKUX
XKYPHaNUCTCKUX KCKIO3UBOB.

Mo paHHbIM Mediascope, B dpeBpane 2022 r. MeECCEHIKEPOM XOTS Obl
pas B TevyeHue MecsLa nonb3oBanumcb OKorno 54 MnH poccusiH. «MeradoH»
B CBOO Oovepeb NpyMBOAUT pesynbTaTbhl UCCNeaoBaHUs, COrfacHO KOTOPbIM
Telegram siBnsieTca NAEpPOM No CyTOMHOMY NOTPeBneHnto MobunbLHOro Tpa-
duka, cywectseHHO onepexas WhatsApp n Viber. 310 nccnegosaHue u
NpoBOAUMbIE paHee areHTCTBOM «[lenoBble peLleHus U TexHomnorumy ([o
mas 2022 r. pabotano B PO nog HassaHuem Delloitte) kpacHOPE4YMBO noka-
3bIBaloOT, YTO NraTopma 3aHUMaeT 3HaYMMOe MECTO B CTPYKType Meauano-
TpebreHns XnTenemn Halen CTpaHbl.

Takasi nonynapHocTb nnaTtdopmbl cpean cosgaTtenen n notpebute-
el KOHTEHTa NOCTEeNeHHO MPUBOAUT K YBENMUYEHUIO LIUTUPYEMOCTN UCTOM-
HUKoOB 13 Telegram B nybnukaumsx poccuincknx CMU (B nepByto oyvepenb
ceTeBbIX). [Mnatdopma gaeT BO3MOXHOCTb pasMellatb KOPOTKME HOBOCTMU
B conpoBoXxaeHun 6onbLumnx o6bemMoB hOoTo 1 BUAEO B CaMble CXaTble Cpo-
KW, 3a4acTyl0 B TEYEHUE HECKOSNbKMNX OECATKOB MUHYT nocne cobbitus. Kak
cnencteue, coobleHnsa ns Telegram nepetekaloT Ha Apyrue nNnoLwagky m
PEerynspHo CTaHOBATCS WHEOPMAaLMOHHBbIMK MOBoAaMM AN nyonvkauui
Aaxe B KPYMHbIX 06LLEeCTBEHHO-AerM0BbIX N3AaHUSX.

Mo pesynbratam mccnegoBaHUs ceTeBbIX Bepcui usgaHumn «Kommep-
caHTb» 1 «BegomMocTuy, a Takke UHTEPHET-n3gaHna «lFaseta.py», coobLue-
HUSA B Tenerpam-kaHanax CTaHOBATCA MH(OPMaLMOHHbIMWU NOBOAAMU OIS
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HanMcaHus B CpeaHeEM KaXaon NAToM HOBOCTU. M3yvyeHne HOBOCTHOM NEHTbI
METOAOM CMIIOLLHOMO YTEeHUs nokasano, 4Yto Ha 100 nybnukaumm Ha canTte
n3gaHms «KommepcaHTb» LUMTUPOBaHUe ouumanbHbIX TenerpamMm-kaHanos
NEepPCOH M opraHu3aumi otMmedaeTcsa B 23 nybnukaumsx, Ha cante usgaHus
«BegomocTtu» — B 27, Ha caunTe «[aseTbl.py» — B 12. [1pn aTOM LUUTMPOBaHME
Tenerpam-kaHanoB npeobnagaet B pybpukax «lonutmka» n «O6LLecTBOY.
OTO MOXHO cBsA3aTh C ABYMS (DakTOpaMu: BO-NepBbIX, HAa hoHE BrIOKMPOBOK
coumarnbHbIX CETEN, OTHOCALLMXCA K 3anpelleHHon B PO komnanun Meta*,
oduumanbHble nMua POCCUUCKNX CTPYKTYP CTann akTUBHO TPaHCNMPOBaTb
CBOW onepaTyBHbIN KOHTEHT UMEHHO B Telegram; BO-BTOPbIX, UHpOpMaLMS
TemaTtukm «lponcluiectsusi» OTNpaBnseTCca odeBugLamMm Tak xe B Nonynsp-
Hbl€ XXYpPHanuCTCKMe Tenerpam-kaHanbl nocpeacTsom 60ToB.

Takvnm o6pa3som, 3a NATb NET MHTerpaumm Megua B LM poByo «MHGpa-
CTPYKTYpYy» Telegram w3 psgoBOro MecceHaxepa npeBpallaeTcsl He npo-
CTO B MOCTOSIHHbIN UCTOYHMK KOHTEHTa Ans oduymanbHbix CMW, ctaHoBsICb
B OOWH pag C MeXOyHapoAHbIMU MHGOPMAreHTCTBaMn U aBTOPUTETHbLIMU
aHanUTUYEeCKUMUN N3OaHUAMWN, HO B BaXKHYO ANsi POCCUMINCKON XXypHanucTu-
K1 meguannatdgopmMy, pasB1MBaoLLyCs MO CBOUM COBCTBEHHbLIM MpaBunam
BBUAY TEXHUYECKMX OCODBEHHOCTEN NHTEpdelica.

* Komnanusa Meta Platforms npusHaHa 3KCTPEMUCTCKON opraHu3aumen n 3anpeLue-
Ha B PO.
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Wn. A. N'epacumyuk
podOHeHcKul eocydapcmeeHHbIl yHugepcumem umeHu SIHKU Kynarsbl
herasimchyk@mail.ru

PeueBas pednekcus B npakTuke gucTpmoyumm
MeAuWHOro KOHTeHTa B Instagram*

Pas3Butne MHTEPHET-TEXHONOMIN aKTUBU3NPYET TpaHCOpPMaLMOHHbIE
npoLeccbl B cuctemMe MNPOM3BOACTBA WM pacnpocTpaHeHus nMHdopmauuu.
Apantauua CMU k undpoBor cpege npegnonaraer OCBOEHNE VMU HOBbIX
dopM B3aMMOAENCTBUSA C ayaAUTOPUEN NMOCPEACTBOM CoUManbHbIX Meaua.
Onctpmnbyumst KOHTEHTA B couManbHbIX CETAX U MecceHaxepax obecneyn-
BaeT pacLUMPEHUNE 30H BMMSHUS MacCMeama 1 HanaxuBaHne uMmn obpaTHom
CBSI3U C KOHKPETHBIMU LieNeBbIMY rpynnamu.

PacnpoctpaHeHne koHTeHTa CMW B coumanbHbix Megua npeanonaraet
nouck Hanbonee onTMMarnbHbIX OPM NpPeacTaBneHnst HPOPMaLMM C Y4ETOM
norvkv meguannaropMm. TexHonornyeckme BO3MOXHOCTU Instagram npepny-
CMaTpuBatOT MaKCMMasbHO LUMPOKOE WCMOMb30BaHWE WHCTPYMEHTOB BU3ya-
nu3aumu, NnpuMeHeHne (PyHKLMoHana rmnepTekcTa, pacnpeaeneHne KoHTeHTa
Mexay neHTon coobLueHnin u stories. CoveTaHne HaTUBHOTO (creumansHO co3-
AaBaemoro), TM3epHOro (CTUMYNMPYIOLLEro nepexon K NnoriHOM BEPCUN XKypHa-
NINCTCKOrO MaTtepuvana) 1 3aMMCTBOBAHHOIO (NepernedyaTaHHoro u3 apyrmx uc-
TOYHMKOB) KOHTEHTa NPM3BaHO NOBbLICUTb Y3HAaBaeMOCTb MHCTarpaM-akkayHTa,
obecrneunTb ero BOCTPeboBaHHOCTb Y ayaAMTOpUK U Y peknamogarensi.

OnocpenoBaHHOe BUpTyanbHoe obuieHve B Instagram obycrnoenvea-
€T yCureHue NIMYHOCTHOro Havana B MHTepHeT-TekcTe. NMpumeHeHne npu-
€MOB MPUBIEYEHNS BHUMaHWUS ayguTopun K npeanaraeMoMy en coobue-
HUIO npegycmaTpvBaeT obpalleHne aBTOpPOB MHcTarpam-nybnukauum K
pecypcaM MeTakOMMYHUKaUUKW. JKCMnMKauusa MeTas3blkOBOro CO3HaHus,
nposienAawLwasnca B opmMax cobCTBEHHO A3bIKOBOW M peveBO (>kaHPOBOWN
N puUTOpUYEcKon) pednekcun, MapKkMpyeT MOHMMaHue KOMMYHWKaHTamu
cneumdukm cobCcTBEHHON OeATENbHOCTM MO CO3L4aHUI0 TEKCTa, BbICTynaeT
KaKk ajanTaluoHHas TEXHOMOrusl, Kotopas ONTUMU3UPYET peyeBoe obLe-
HUe, MMHUMU3MPYS PUCK He OblTb BoCcTpeboBaHHbIM. PeueBasi pecnekcus,
peanudyemas WHTepHeT-nonb3oBaTtenem (KonnektmeoM pepakumm CMW)
npw co3gaHnm Tekcta cooblieHuns B Instagram, no3sonsieT 3aduKCMpoBaTb
0COBGEHHOCTM OCMBICIIEHUS XKYPHANMCTOM TEXHOMOrMN paboTkl ¢ MHdopMa-
LMen, NOHUMaHNE MM CMOCOOOB OCBOEHUS XXM3HEHHOIrO Matepuana, Mmoge-
nen nosHaeaTenbHON OeATenbHOCTU. MeTaonepaTtopamu, MaHudeCTUpy-
HOLLMMN pedeByto pedriekCuio, CTaAHOBATCS rarosibl MbICIIUTENbHO-PEYEBON
OeATenbHOCTH, ynoTpebnsaemble, Kak npasuno, B opme 1 nuua MHoxe-
CTBEHHOrO Yncna npoluewero nmbo HacTosALWero BpemMmenn (y3Hanu, cnpo-
cunu, pasobpanuck, pacckasbiBaeM, 0O6bACHAEM U T. 4.).
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AHanus npegcraBneHHbIX B MHCTarpam-akkayHtax 6enopycckmux CMA
METaBbICKa3blBaHUN, COAEpXXalLMX NPOSIBIEHNSA pedeBor peduriekcum, no-
3BONUN BbIAENUTb TaKTUKU aKUEHTUPOBAHUSA BHUMaHWUS Ha OnpeaerieHHbIX
acnekTax co3gaHus )KypHanmMcTcKoro Matepuana, ocobeHHocTsx cbopa, 06-
paboTkM nnu npegcTaBneHns MHpopmaumm cneumaniucTamm Meguma, Hanpu-
mep:

— TaKTUKa yKaszaHUs Ha Temy CoobLLeHNs («Y3Hanu, Kak XMBETCH MUH-
yaHam B “lleBage”», «Kakas xe HaumHKa npoekta @geroi_show? Paccka-
3blBaeMm TyT!»);

— TakTuKa 0603HayYeHns MeTogda nonyyeHus nigopmauum («BruHorpag
3a 2,5 pybnsa n 3a 25 — a B 4em pasHuua? Miem rposgmn, us-3a KOTopbix
BaM Hago Ha Komaposky»; «Kacuénbl y epBsTtax i Bigsax — ki BbIwan-
Wwbl? 3mepani cami»; «[locmoTpenu, Kak NpoaBUHYNUCH GonbLUne KuTanckne
CTpOMKN B MUHCKe»);

— TaKTuKa yNnoMUHaHNS UCTOYHMKA MHopmaumm («Ilovyemy Tak nogo-
poxana bymara n 4to 6yget ¢ ueHamu ganswe? Mbl cnpocunu B MAPT»;
«[lMoroBopunu ¢ 3KCNepToM O NPUYMHAX POCTa LiEHY);

— TaKTMKa YCTaHOBMEHWsI KOMMYHUKaTMBHOIO Hamepenus («Pasbupa-
eMCs, 0 YeM Yallle BCero BPYT MYXXUMHbI U KEHLLUHbI HA canTax 3HaKOMCTBY;
«lMoyemy nocne GOMbHWYHOIO Takasi ManeHbkas 3apnnara? OObsCHSAEM,
KaK 9TO NPOUCXOOUT»).

Takum o6pasom, MeTaKOMMYHWKaTUBHAas cTpaTervs MapKMpOBaHWs
cneundukM peveBon OesTENbHOCTU UCTIONb3YeTCs B NpakTuke AucTpmbyuum
MEAMNHOTO KOHTeHTa B Instagram kak npvem UMMINUMTHOTO NobyxXaeHns
yuTaTens K 4eNCTBUIO B YCIIOBUSIX BUPTYanbHOM KOMMYHMKALIMK — Nepexoay
K MOMHOW BepcuMM TekcTa (B TOM 4mucre NOoCpeacTBOM runepccbiniku). Mpu
3TOM BaXXHO OTMETUTb, YTO MCMOMNb30BaHME METaTEKCTOBbIX KOHCTPYKLUUIA B
YCMNOBUMSAX MHCTarpam-obLeHns No3BONsieT COKyCMpOoBaTb BHUMaHWe Ha
Teme coobLeHNst NMBo NoaYepKHYTb HaNpaBreHHOCTb Meava Ha yaooBneT-
BOpeHWe NOoTpebHOCTEN Nonb3oBaTenen B NonyvyeHnM nHdopmalmmn, Y4To B
CBO oyepeab obecneyvmBaeT hopmMupoBaHue NnpeacTaBneHnn ayautopmm o
npodeccroHarnbHbIX 3agadax U KOMMAETeHUMSX Meama, a 3HauuT, BAUSIET Ha
co3gaHve umuaka XKypHanucta n pegakumm u ynpasrneHue NosnbHOCTbIO
notpebutenen MeaunHoOro KOHTEHTa B coLMarnbHO CETH.

* MpuHagnexuT komnaHun Meta Platforms, npu3HaHHON 3KCTPEMUCTCKON OpraHn3a-
umen n 3anpeLleHHon B PO.
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Wn. J1. MlonbOmaH
Cankm-llemepbypackull 2ymaHumapHbIl yHU8epcumem rnpoghcor308
ira.goldman@jinbox.ru

MpodeccMoHanbHbIN KOMMYHUKaTOP
B LM POBOM XyA0XKECTBEHHOW peanbHOCTH

LindpoBas xyooxecTBeHHas cpeda — NPOCTPaHCTBO Ans opMupo-
BaHWS MCKYyCCTBOBEOYECKO-KYNbTYPONOrMYECKNX KOMMNETEHLNA KOMMYHUKa-
Topa, NpodeccMoHanbHO-TBOPYECKOro pa3BuTus 6akanaBpoB U MarucTpos
peknambl 1 CBsi3el ¢ 06LECTBEHHOCTLHO.

MpeonoxeHHasa OccuaHoMm YopaoMm Knaccudukauus COBPeMEHHOro
WCKYCCTBa 1 MeTO ero Bocnpudatus tabula rasa npeacraBnseTcs ogHUM 13
BO3MOXHbIX CMOCOBOB OCMbICIIEHNSI KOMMYHUKATOpaMUn KynbTYPHOW UHTe-
rpaumn peknamHbix 1 NMap-npakTuk B UMGpPOBYIO apT-pearnbHOCTb, aHanmaa
ryMaHuUTapHbIX CMbICIOB LndpoBbIX NnpoekTtoB B apT-CMW, uHtepnpetaumm
coaepxaHus umdpoBbix apT-konnabopaunii OpeHaoB.

B cBolo o4epeab BoBneveHne 6akanaBpoB M MarucTpoB B LUpoOBbIE
KyNbTYpHblEe NMPaKTUKM MEHSIET BEKTOPbI Pa3BUTUS Nedarornkn peknamHoro
N nuap-obpasoBaHusl, @ WCKYCCTBOBEAYECKO-KYNbTYPONOrMYeckuii noaxoa
CNY>XUT METOAONOrM4YEeCKON OCHOBOM ANS LMPOBOM Xy40XKECTBEHHOW KOM-
MyHUKaLMK oBy4aroLmxcs B npouecce MegnaobpasoBaTenbHON AedTenb-
HocTu. LimdpoBas rpaMOTHOCTb BO MHOIOM OMNPeAenseTcss TBOPYECKON
aKTMBHOCTbIO Oby4atolmxcs B LudpoBon apT-cpege W nossonsieT Gyay-
MM KOMMYHUKaTOpam OLLYTUTb cebs yHacTHMKaMK KyrbTYpPHOro npolecca
B LMPOBYIO 3MOXY.

OpureHTNpysiCb Ha BblWecKazaHHOe, KOMMYHWUKaTop, Kak LMdpoBOn
rymMmaHuTapun, AomkeH OblTb roToB K NpoeccMoHanbHON AesaTenbHOCTU B
LumdpoBon apT-cpefe, K TpaHcopMaLmmn LMdPOBbIX KYNBTYPHbIX NPAKTUK, K
N3MEHEHVAM B CpeacTBax KOMMYHMKaLUK, K coTpygHunyectsy ¢ apT-CMU, ¢
npeacTaBUTeNsMm pasHbix cpep KynbTypbl, KyAa CerogHs npuxogart umdpo-
Bble TEXHONOIMMK, SABMSAIOLLMECH ApaiBEpPOM Pa3BUTUS KYNbTYPHOIO CEKTOPA,
NCKYCCTBOBE4YECKO-KYNbTYPONOrMyecknx KOMNeTeHUMn KoMMmyHmkaTopa.

OpHako o4eBUAHO, YTO ByAYLLMA KOMMYHUKATOP MOXET He TOrMbKO 1C-
nonb3oBaTb, HO W y4acTBOBaTb B CO3[4aHMW, COMPOBOXAEHUN LUPPOBbLIX
KyNbTYPHbIX COBBITUIA U NPOEKTOB. BupTyanbHble KOHLEPTHbIE 3arbl, My3eu,
ranepeu, BbICTaBKU U Typbl; MynbTUMEOUNHbIE TAbl U OUIbMbI; OHNAWMH-
NeKuMn 1 BOPKLLONMbI; OHMaMH-KBU3bl U KBECTbl HYXAalTCs B KpeaTVBHOM
PEKTaMHOM Y Mrap-NpoaBMKEHUN, TAe BOCTPEOOBaHbI MCKYCCTBOBEAYECKO-
KynbTyponormyeckne KomMneTeHUun apT-kOMMYHUKaTopa — Hocutens und-
POBOrO ryMaHUTapHO-XYAOXKECTBEHHOIO 3HaHUS.

Lndposblie apTt-nnatdopmbl, LNGPOBbLIE MPOEKTbl KYNLTYPHbIX WH-
CTUTYUUIA — HeobXoaumbI MeanaobpasoBaTenbHbIn pecypc. B yacTHocTy,
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OHIanH-TpaHCcnAuuM cnektaknen Ha noptane «Kynerypa.pd», OHNanH-akc-
KypPCUM MO POCCUIACKMM My3esiM C NomoLLbto AR-npunoxenns Artefact; umkn
KOPOTKOMETPaKHbIX KBECT-UITbMOB B (hOpMaTe UrpoBOro AOKYMEHTarbHO-
ro KWHO 06 MHTEPECHbIX KCMOoHaTax permoHanbHbIX My3eeB B pamMkax npo-
ekTa «ApTedakTbl. KynbTypHbI AETEKTMBY; UTPOBOW cepuan «ApT n dakm»
O PYCCKMX XmBonucuax, Ybu paboTbl npeacTasrneHbl B [0CynapCcTBEHHOW
TpeTbsKOBCKOW ranepee; NPOeKT MepBoro My3erWHOro WMHTepHeT-paguo —
«Pagno ®oHTaHHbIN 4OMY»; LMK POSMKOB K toOMnenHom BbicTaBke Muxauna
Bpy6ens B locynapctBeHHOM Pycckom Mysee Ha nnatdopmax « VK Knunbi»
n «VK Bugeo»; 3anvncu cnektaknen u KOHUEepPTOB Ha CTPUMMUHIOBOW nnar-
dopme Mariinsky. TV v ppyrve uudpoBble apT-konnadopaummn sBnsoTcs
LEeHHbIM MpakTU4ecknM maTtepuanom And opMMpOBaHWS UCKyCCTBOBe-
YeCKO-KyNbTYPONOrMyecknx KOMMNETEHUMA KOMMYHMKaTopa Kak undgpoBoro
rymaHuTapus n cybbekTta Kynstypbl.

[Mpn aTOM BaKHO OTMETUTb, YTO WUCKYCCTBOBEOYECKO-KyMNbTypOroru-
YeCKUI onbIT B UMEPOBOM apT-NpocTpaHCcTBe 0by4aloLmecs HanpasneHus
«Peknama n cBsi3n ¢ 06LLECTBEHHOCTBLIO» MOMYYaloT HA NPaKTUYECKUX ayau-
TOPHbIX 1 BHEAYAUTOPHbIX 3aHATUAX N0 aucumnnmHam 6akanaspuara («Oc-
HOBbl TEOPUU KOMMYHUKauniny, «KonnpantuHry, «Kommepyeckas peknama
Ha paguo n TB») n maructpatypsbl («KpeatuBHble TexHonornm», «lnaHunpo-
BaHWe v peanusauunsa kamnaHum no pekname n CO»), aHanuanpys CTpykTypy
KOMMYHMKaTUBHOMO mnpouecca U 0COBEHHOCTM MCMONb30BaHUSA LMGPOBbIX
WHCTPYMEHTOB 4118 peanu3aLmmn NpoekToB B pa3HbIX cdepax KynbTypbl.
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A. A. Npadrowko
Genopycckuti eocydapcmeeHHbil yHUsepcumem
webjourn@gmail.com

OuHamuka BOBNeYEeHHOCTU ayauTopun undpoBbIX nnartdgopm
(Ha maTepuane 6enopycckux meaua)

B TeueHve nocnegHux nonytopa AecAaTuneTun rnobanbHoe rocnog-
CTBO LMdpoBbIX nnatgopm n3 CLUA n Kutas cnocobcTBoBano nosiBNeHUIO
HOBbIX CNOCOBOB NPOM3BOACTBA U pacnpocTpaHeHns koHTeHTa. CoBpeMeH-
Has uMdpoBas XypHanucTvka nepennenacb ¢ akocucremon nnatcopm. B
3TOM KOHTeKCTe Bce Oonblue uccregoBaTenen CXogdaTcs BO MHEHWM, YTO
KINIOYEBOW METPUKOWN n3mepeHnst apekTMBHOCTU MacCMEeONNHOIO KOHTEH-
Ta CTaHOBMWTCH BOBIEYEHHOCTb ayauTopuun. MoTpebneHne HoBoCTEN UHTE-
rpYpyeTcs B LUMPOKNE MOAENN OOLLEHNSI B COLMAnbHBIX CETSAX, YTO MPUBO-
OUT K KOHKYPEHUUM MeXAy HOBOCTAMU U passrnedeHnamu. CnegosaTensHO,
B LMPOBON XypHaANUCTUKE BHUMaHue ayouTopum CTaHOBUTCH OYEHb Xe-
naHHbIM 1 Bce 6onee AedULNTHBIM TOBaApPOM.

B HacTosilem nccnegoBaHuy npyvBedeHa OMHaMUKa BOBIIEYEHHOCTU
ayauTopum canToB 6enopyccknx Meama, Ux akkayHToB Ha LMdpoBbIX nnat-
dopmax, a Takke onpeaerneHbl akTopbl, BAUSIOLWNE Ha NPOABUKEHNE KOH-
TeHTa B MHTepHeT-cpeae. B kadyectBe amnupuyeckon 6a3bl uccrnegoBaHus
ObIny B3AThbI CalTbl FOCYAAPCTBEHHbIX PErMOHarbHbIX ra3eT Y UX akKayHTbl B
coumanbHbIX ceTax. MiccnegoBaHne canToB NpoBeAeHO Ha OCHOBE AaHHbIX
MHCTpyMeHTa «AHaekc.MeTpuka». M3yyeHne akkayHTOB BbIMNOMIHEHO C MO-
MOLLIbIO aHanuTnyeckoro cepsuca LiveDune. ViccnegoBaHue BbINOMHANOCH
B nepuog ¢ 1 aHeapsi no 30 ceHTAbps 2022 r.

OvHamuka BOBNEYEHHOCTW ayauTOpUN MHTEPHET-PECYPCOB OLiEHUBA-
nacb no TakuMm nokasaTensm: BPeMs Ha canTe, pPeumpKynauns U UCTOYHK-
Kn Tpadmka. bbinv npoaHanuanpoBaHbl 25 canToB, NpegoCTaBMBLUMX OT-
KpbITbI JOCTYN K cTatuctuke «Angekc.MeTtpuka». PedynbsraTtbl nokasanu,
4YTO cpegHee Bpems, KOTOpoe Norfb30oBaTenu NpoBOAMMM Ha 25 N3yYeHHbIX
cavtax, coctaBuno 1:91 muH. Hambonbluas NpoaormKUTENbHOCTL BU3NUTA
OoTMeYeHa Ha MHTepHeT-pecypce rasetbl «Kniu Pagsimbl» (3:20 muH.). 310
n3gaHve BbIXOOMT B rOPOACKOM nocernke LlapkoBlumHa, 4To nogyepkmBaet
WHTepec ayaMTopuu K rmneprnokanbHbIM HOBOCTAM. HanpoTue, HanmeHbLLee
BpeMs Ha caunTe 3adMKCUpoBaHoO Yy usgaHusa «Haw kpan» (1:15 MuH.) 13
ropoga bapaHoBuum ¢ HaceneHvem 170 TbiC. YenoBex.

CpepgHsia rmybrHa npocMoTpa (peumpkynsaums) Ha 25 nccnegoBaHHbIX
canTax coctasuna 2,15 ctpanuubl. CnegoBaTtenbHO, KONMYECTBO MOMb30-
BaTenewn, KoTopble, NpoYMTaB Matepuvarn, NPOACIKUNK YuTaTb Apyrue nyo-
nvkaumm Ha cante, HeBenuko. 1o TakoMmy nokasaTernto, Kak Jons NPsMbIX
3aX0[0B Ha IMaBHY CTpaHuLy, B Nuaepax Takke cavTbl U3gaHui Hebomb-
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wmx ropofos (o1 31,4 fo 20,8%). B cpeaHem e [ons npsiMbIX 3aX040B CO-
ctaBuna 15,6%. ViccnegosaHune nokasarno, 4TO B CTPYKType Tpadmka Bcex
M3y4yeHHbIX 25 canToB npeobnagatoT nepexonbl U3 pekoMeHAaTemNbHbIX U
NMOWCKOBbIX CUCTEM, TO €CTb UX ayaUTOPMsi BO MHOTOM SBNSAETCS CIy4YanHON.

Mepeligem K oLeHKe BOBIEYEHHOCTN ayanTOPUM Ha coumanbHbIX Nnat-
dopmax. [NocKornbKy CanT yxe He SBNAEeTCA OCHOBHOW NIOLLaAKOW, MHOTMe
CMW cTtpemaATcsa HapalimBaTb MPUCYTCTBME B COUMArbHbIX CETAX M Mec-
ceHOxepax, co3gaBasi Ans HUX OTAEMNbHbIA KOHTEHT. Jlngepom cpeau HuX B
Pecnybnuke Benapycb siBnsietcs Instagram®. B gaHHOM nccnegoBaHum nog
BOBIeYeHHOCTbI0 (Engagement Rate, ER) noHMMaeTCs NPOLEHT akTUBHON
ayaMTopuM akKayHTa, KoTopasi OCTaBnsAeT pa3nuyHbie peakumnm Ha nybnvka-
unn. Hanbonbluas BOBMEYEHHOCTb ayaAMTOpUN cpean OecaT pacCMOTpeH-
HbIX aKKayHTOB BblsiBfieHa Y «ApLuaHckan rasetbi» (2,81%), HanmeHbLuas —
y akkayHTa «MwuHckasa npasga. MLYN.BY» (0,30%). B 4acTHocTu, ycTaHOB-
NeHo, YTO B akkayHTe «ApLuaHckal rasetbl» @orshanka.by HavbonbLuee
KOnmMyecTBo KOMMeHTapueB (0T 75 go 150) Obino ocTaBneHo K nocram, no-
CBSILLIEHHBIM PE30HAHCHBIM FOPOACKMM HOBOCTSAM (OpLuaHel, cnac cobaky,
npoBanueLUytoca nog ned; penTuHr gopor Opuiun, TpebyoLwmnx peMoHTa no-
cne 3umbl 1 ap.).

Takvm o6pa3oM, HanboMbLLY BOBNEYEHHOCTb ayaUTOPUM Bbi3biBaloT
NoCTbl, B KOTOPbIX CAeMNaH akLeHT Ha SMOLMOHaIbHbIX U HEOXKNOAHHbIX 3re-
MeHTax uctopuv B nybnmkaumm, YTo COOTBETCTBYET NpeanovYTeHUAM NoMb-
3oBaTtenen n fornuke anroputMa HOBOCTHOM MeHThbl. Pe3ynbraThl uccnepo-
BaHWS Takke CBUOETENbCTBYIOT O BaXXHOCTU BbICTpanBaHWUs KOMMYHMKaLUK
C ayaMTOpuEN 1 YBENUYEHNS ee NOSANbHOCTM, YTO TpebyeT OT XXypHanncToB
HOBbIX KOMMETEHLNN.

* MpuHagnexuT komnanun Meta Platforms, npu3HaHHON 3KCTPEMUCTCKOM OpraHu3a-
Luen n 3anpeLleHHon B PO.
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WU. H. leHucoea
MrY umeru M. B. JlomoHocosa
Irina_denisowa@mail.ru

Tenerpam-kaHanbl BOEHKOPOB —
HOBbIM (hbOopMaT OCBeLLeHUs1 BOOPYKEHHOIo KOH(NUKTa

KpoccnnatdopmeHHbIn MecceHaxep Telegram uvcnonb3yeTcs Tpa-
AnumoHHbIMM CMU B KayecTBe OOHOro M3 KaHanoB AUCTPMObLIOLUM CBOETO
KoHTeHTa. CosgaTtens npoekTta MNasen dypos B ntoHe 2022 r. cooblmn, 4Yto
KonunyecTBo nonb3oBaTternen gocturno 700 MnH nonb3oBaTtenen. AHaNUTUKK
MecceHaxepa elle B 2021 1. BbISICHWMK, YTO Havbornee YntaeMbiMy KaHana-
MU SBASOTCH HOBOCTHbIE — 82%.

OcHoBHOW 0COBEHHOCTLIO MecceHaxepa, NO3BOoMsIoLLEeN «pa3BmMBaTb-
CS1 KYpHaNUCTUKE» Ha 9TOW NnoLlaike, ABnseTcs BO3MOXHOCTb KOMMYHUKa-
uun B cpopmate nybnuuHbix KaHanos. ViccnegoBaTtenu akTUBHO NPUMEHSIOT
TEPMUH «TENerpam-xypHanmcTmka», KOTOpbIi O3Ha4YaeT CO34aHNE KOHTEH-
Ta B NpeanoXeHHbIX Tenerpam-gopmarax: TeKCT, BUAEO, ayamo, CTUKepHI,
aMoA3n, npsMble 3¢hmpbl, ONPOCHI, @ Takke CNocob ero pacnpocTpaHeHus
C NOMOLLbIO KaHarnoB MecceHaXxepa.

C Havanom CBO Ha YkpaunHe 24 dheBpans 2022 I. KONM4YeCcTBO KaHaroB,
OCBeLLAoLLMX 3TN COBbITUS, 3HAYUTENBHO BbIPOCIIO. PaHee BOOPY>KEHHbIN KOH-
kT Ha [JoHbacce ocBelany B OCHOBHOM BOEHKOPbI, KOTOpble paboTanu Tam
c 2014 r. 310 ObINKM XypHaNMCTbl deaepanbHbiXx poccucknx CMW, mMecTHble
XKYPHaInuCTbl, CTPMHrepbI. [Ins oCBELLEeHMS crieLonepaummn peaakumm oTnpaBumm
Ha MecTa cobbITui Bonbluee KONMYECTBO penopTepoB (axe 6e3 BOEHHOro orbl-
Ta). MHOrMe >XypHanucTbl, OkasaBLUMECH Ha NEPENOBO, CO34arM CBOM KaHarbl B
Telegram. KaHanbl, co3gaHHble BOEHKOpamu 40 Havara creuuvansHOM onepaumm,
3HAYMTENBHO YBEMUYMIM ayAUTOPUIO, KOTOpasi NMPOJOIDKAET PacTy 4O CUX Mop.

ABTOpCKME KaHanbl BOEHHOW TEeMaTWKX MPOLUNN CEepbe3Hyl TpaHC-
dopmauuio B nnaHe nogadm kKoHteHTa ¢ Hadana CBO. 3 nokanbHoro Bo-
€HHOro KOHrmkTa cobbiTMS BblpocnM B rrobanbHOe reononuTuyeckoe
NPOTMBOCTOSIHNE, KOTOPOE OTPa3ninoch Ha Bcex rpaxaaHax Poccun. Coot-
BETCTBEHHO MOBbICMIICA UHAOPMALMOHHLIA MHTepec K cobblTuam Ha [oH-
bacce. XXypHanucTbl, paboTaloLwme B 30He KOHMIUKTA, HAMOMHANN NEHTY
akTyanbHon uHpopmaumen n go 24 despans. Ho ¢ yyetom pocTta Hanps-
YKEHHOCTM Nepea aBTopaMu BCTaNM HOBbIE BbI30BbI.

Mbl npoBenu KoHTeHT-aHanun3 20 Tenerpam-kaHanoB POCCUNCKMX XKyp-
HanucToB, KoTopble oceellatT CBO, a Takke xypHanuctos ns CMA OHP
n JIHP, 4yel KOHTEHT akTMBHO UCNONb3YIOT poccuinckue deneparnbsHblie pe-
Aakumn. Bbinn otobpaHbl Te M3 HUX, KOTOpblE HAMofHANUCL Ao deBpans
2022 1., TO eCTb XYpPHanNMCTbl 4aBHO paboTaloT B 30HE KOHMMKTA, CO3aaroT
OpUrMHanbHbIA KOHTEHT.
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OCHOBHOW POCT ayaMTOPUM MPULLENCS, KOHEYHO, Ha NepBble Heaenm
npoBefeHns cneumnansHon onepaunn. Kaxabin aBTop MUCKan CBOW CTUSb,
YTOObI OTNNYATBLCS OT KOMMEr, MOBbICUTbL MNOMYNSAPHOCTL cBOEro meaua. He-
KOTOpble NbITanncb MOHETU3NPOBATL 3TY AEeATENbHOCTb.

YuutbiBas HenpeackalyemMocTb COObITUA U POCT UX MacluTabHoOCTH,
XypHanucTam NpuLLINOCh He TOMNbKO OCYLLECTBMATbL CBOK NpodeccuoHarnb-
HYI0 OeATENbHOCTb, HO U CTaTb BOMIOHTEPaMM, OBLLECTBEHHbLIMY AEATENSAMU.
Takke Mbl pacCMOTPENU 3TUYECKNIA acnekT paboTbl Tenerpam-XypHanmcTos,
BOMpPOCHI UXx 6e30macHOCTU. ATU TeMbIl ObinM NOaPOGHO onucaHbl aBTopaMu
B KaHanax, KoTopble nonanu B BbIOOPKY. [ocTbl )XypHanucTos ¢ 24.02.2022 .
no 24.08.2022 r. cocTaBmnu aMNMpr4eckyto 6ady nccnegoBaHus.
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K. O. Jonzonanmeea
MryY umeru M. B. JlomoHocoea
k.dolgolapteva@yandex.ru

Ctparermm KOHCTPyMpOBaHUA
6enopycckon HauMoHaNbHOW MAEHTUYHOCTU
nocpeacTeom LupoBbIX Nnardopm:

ONbIT roCyAapCTBEHHbIX U ONMNO3ULUOHHbLIX Meaua

Bonpoc koHCTpyupoBaHUS HauMOHAaNbHOW MAEHTUYHOCTU COXpaHseT
aKkTyanbHOCTb B obwecTBeHHOM Anckypce Pecnybnuku Benapycb. [des-
TeNnbHOCTb CETEBbIX Meana HakaHyHe npeaBbiGOpHOM KamnaHuM 1 BO Bpe-
Ms1 MocnefoBaBLUMX 3a Mpe3naeHTCKUMK Bbibopamu npotectoB B 2020 T.
cnocobcTBOBana pocTy aHraXXupoBaHHOCTM GenopycoB 1 coumanbHOW no-
nspusauun. B nybnukaumsix rocyqapCTBEHHbIX M OMMO3ULMOHHBIX CeTe-
BblX M30aHWI NpocrnexnBanacb nornemMuka AByX KOHLENTOB HauWOHarnbHOM
noen. VHTepnpetaumsi UCTOPUYECKMX (DAKTOB B KOHTEKCTE aKTyarbHbIX
COObITMI, KOHCTPYMPOBaHME NaHTEOHa HaLMOHarnbHbIX repoes, neganupo-
BaHMe BOMPOCOB rOCY4AaPCTBEHHbIX A3bIKOB, BHeApPeHWe anbTepHaTUBHON
HaLMOHanNbHON CMMBOSUKM, CaboTMPOBaHME UHTErPaLMOHHbBIX NPOLIECCOB C
Poccren — atn 1 gpyrne acnektbl Megnaguckypca crtanu crnocobamm KoH-
CTPYMPOBaHUSA HOBOW HaLMOHaNbHOW MOEHTUYHOCTU.

B koHue 1990 — Hayane 2000 rr. 6enopycckas MmeguacmucteMa mMano oT-
nMyanacb OT POCCUICKON (OCOBEHHO 3TO Kacanocb TeneBMOEeHUS: nopsaka
70% BWOEOKOHTEHTA MOKYNanocb Y POCCUMCKUX rOCYAAPCTBEHHbIX MaccMe-
ava). IlsagaHmsa onno3numMoHHON HanpaBneHHOCTM Bpoae «Halwan HiBbl» ume-
N HEBLICOKME TUpaXu 1 cnabo BAMaNM Ha MeamMagmnckypc. YacTtb M3 HUX He
Morfa nonyuntb paspelleHne y MuHuctepcTBa nMHdopmaummn Ha BbiXog, no
nognucke n guctpmdyumo. Cutyauusi nnaeHo namexunack B 2010 rr., Ha 4TO
BO MHOIOM NOBMAUSN POCT NONYNAPHOCTM LMAPOBbLIX NnaTtdopMm: Herocyaap-
CTBEHHbIE CETEBbIE MeAMa HadYanu urpatb BaXKHyl ponb B obLuerocydap-
CTBEHHOM MHOpMaunoHHOM obecnedeHun. B npoTtuBoBec rocyaapcTBeH-
HbIM W34aHUsIM, TPaHCNMPOBaBLUMM hopMaTbl TPAAULMOHHON NEPUOLNKM
Ha CBOWX caWTax, OHU OTNMYanuCb CUMbHOW NOMUTUYECKON aHraXXmpoBaH-
HOCTbIO M TMOKOCTLIO peakumn Ha 3anpochkl ayautopun, BHEOPSIN HOBblE
dopmaTbl 1 BbINOMHANM YHKLMIO TPaKTOBKM MHopMaLumu. Monutudeckas
COCTaBnsAwLas crtana HeoTbeMEMOM YacTbio Aaxe nandcrann-usgaHum
OMNMO3MLMOHHON HanpaBreHHOCTU. [1porpeccnBHOCTL TakMxX Meama Obina Bo
MHOromM O0yCrnoBreHa HOBbIMW UCTOYHUKaMKU (PUHAHCUPOBaHUS (3apybex-
HbIN KanuTan, Mogenb paywall, a BNOCNeACTBUM 1 MNOXEPTBOBaHUSA YnTaTe-
new) n MonogbiM COCTaBOM pedaKkLmn.

B pamkax uccnegoBaHus Tembl Gbin npoBedeH aHanua nyoénvkauui
KPYMHbIX CETEBbLIX MeAua NocpeacTBOM KOHTEHT-aHanmsa no MeTtody K-
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YeBbIX CMOB 3a nepuop ¢ sHBaps 2019 no mapt 2022 r. AMNMpu4ecknm oob-
eKTOM 1ccneaoBaHus ctany matepuansl n3gaHuin «Cb benapyck cerogHs»,
«Pacnyb6nika», «HapogHas raseta», «Hawa Hisa», Kyky, «Pagble CBabo-
na», «benCaty» (kak Ha canTax usgaHui, Tak n Ha LMdPOoBLIX NnaTtgopmax),
a Takke nybnvkaumm Tenerpam-kaHanoB Nexta, «XKentble cnuBbly, «Cunb-
Hble HoBOCTWUY, «PeanbHasi Benapycb», «Jlloctapka ynagbl», «CeetnaHa
TuxaHoBckas», «Hai 3 ManvHaBbIM BapaHHEM», «benapycb ronoBHOro Mo3s-
ra», «byno6a npectonosy. bbinu BblgeneHb JOMUHaHTbI MHOPMaLMOHHOM
NOBECTKN UccrnegyemMblx Meana n onpegeneHa 3Ha4MMOCTb TEX UNN UHbIX
MHGONoBOAOB B (hopMMpoBaHMM 6enopycckon HaunMoHanbHoOM MOEeHTUYHO-
CTV B TOYHOM COOTHOLLEHUN MaTEPUANoB N3 MCTOYHUKOB pa3HON MOeonoru-
YeCKOW HanpaBneHHOCTHU.

Mpouecchl, NpoTekaBlUMe B Meaua HakaHyHe npeaBblOOpHON Kammna-
Hum 2020 r., cnocobcTBOBaNM nonuTM3auumn KM nonsipmsaumm 6enopycos.
AnbTepHaTMBHas8 MOBECTKa 3aBoeBana [oBepue ob6LiecTBa, MOCKOSbKY
npegnarana vHcangepckue AaHHble M 3anonHsna MHMOPMaLUMOHHYO na-
KyHy B OOLLECTBEHHO-NONMUTUYECKON TemaTtuke. [pu 3TOM KOHTEHT psiaa
W34aHWA He COOTBETCTBOBAs FfIMHIBOATMYECKUM HOpMam W B LIENOM Mpo-
dreccmoHanbHbIM CTaHZapTam XypHanucTuki. HecmoTpsa Ha nocnegosa-
BLUMIN ochmumanbHbii 3anpeT MuHuctepcTBoM nHdopmaummn 6onbLINHCTBA
onno3numMoHHbIX Meana B 2020-2021 rr. (BnoknpoBka CanToB, NpU3HaHWE
9KCTPEMUCTCKUMW OpraHu3aumsmun), psag pedakuuii CMeHwnvM [OMeEHHOe
UMS, NPOBENU pebpeHauHr (HanpuMep, NPoekT «3epkano» cosgaH pedak-
umen TUT.BY) v npopomkunun gesTenbHOCTb, NpuBrekas ayautopuio Ha
undposble nnatdopmbl Telegram n YouTube. KonvyecTBO NOANUCYMKOB B
Telegram y Takux megma Bbicokoe (0T 30 Tbic. Ao 1,5 MIH), yunTbiBasi oT-
CyTCTBME anropMTMOB, NMO3BOMSOLNX PaCLUMPATE aygUTOPUIO, U ONacHOCTb
YrofiloBHOIO npecriefoBaHns 3a PenocT KOHTEHTa pedakuuii, NpU3HaHHbIX
9KCTPEMUCTCKMMU OpraHu3aunamn. [ocyaapCTBeHHble Meana npourpbisa-
0T OMMNO3UUMOHHBIM B 6opbbe 3a BHMMaHue ayautopum, NpuYem Kak ns-3a
yTpaThbl JOBEPUS K CBOEMY KOHTEHTY, Tak U U3-3a HEBOCTPEOOBaAHHON TeMa-
TWKW, yCTapeBLUMX cnocoboB nogayu matepuana, npeHebpexeHus noTped-
HOCTAMMW YMTaTens B KOMGOPTHOM NONyyYeHUn MHpopMaLmm, 4ONONIHEHHON
pasBnekaTenbHON ayaMoBu3yarnbHON COCTaBNSAOLEN.
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A. B. 3amkoe

M. M. JlykuHa

M. A. KpaweHuHHUKo8a

MrY umeHu M. B. JlomoHocosa
zamkov.andrey@mail.ru

TexHonoruu UCKYCCTBEHHOIro nHtesnriekrta n aTukKa:
TeOpeTVI‘-IeCKMﬁ AUCKYpC

O6wumm 3abnyxaeHrem 4o HegaBHUX NOP ABMASNOCH NpeacTaBneHne o
deHOMeEHEe TEXHOMOrMM Kak O YNCTO YTUNNMTAaPHOM U CPaBHUTENBHO NacCcuB-
HOM SIBNIEHUU, K TOMY K& HENTPanbHOM MO OTHOLLEHUIO K MOparbHbIM LieH-
HocTAM. OgHaKo OnbIT BHEOPEHWSI TEXHONMOIMMIN NCKYCCTBEHHOMO MHTENMeKTa
(MN) B HOBYO 0BNacTb ryMaHUTapHbIX BbIYMCMEHWUI NoKa3arsn, YTo 3ameHa
PYTUHHBIX MPaKTUK BbICOKUMU TEXHOMNOMMSAMU UMEET JONTOCPOYHbIE U HEOA-
HO3HaYHble MOCNeAcTBULA, B TOM Yucne atudeckoro xapakrepa. OcobeHHo
aKTyanbHOMN CTAHOBUTCS 3Ta TemMa B pamMKax COBPEMEHHOW MeananpakTUKu.
[ncKyCcCMOHHBIN Bonpoc «BbyayT nu TexHonorum onpeaendTb Hawe pas3su-
TVe U1 Mbl Oyaem yyacTBOBaTb B pa3BUTUM TEXHOMOMMIN?», Kak Oka3anochb,
He ABMSETCA PUTOPUKOM TEXHOMOrMYECKOro AeTepMmMHU3Ma, a uMeet rnyobo-
Kne KOPHWM B UCTOPUM COLMarnbHbIX OTHOLLEHWUNA.

MonbITkKM ocMbICneHns 1 obcyxaeHns coumarnbHbIX U 3TUYECKMX MPO-
6nem TexHM4YecKoro mporpecca COMpPOBOXAANMN BCIO MCTOPUIO UCKYCCTBEH-
HOro MHTENnNeKTa Ha ypoBHe UNOCcodCKOro, Hay4Horo 1 nyGrmM4yHOro auc-
Kypca, HauyMHasi C aHTUYHOCTU M A0 Hawumx aHen. besycnosHo, noboli 063op
3TUX Anckyccumn Byaet HenornHbIM, MO3TOMY Mbl OrPaHUYMMCS YTOMUHaHUEM
nvwb Hambonee 3Ha4YMMbIX PArMeHTOB.

MpeabicTOpMSA OTEYECTBEHHOMO AMCKYpca No PUNocodCKo-aTNYECKUM
BOMpOCaM B3aMMOAENCTBUA YernoBeka 1 MalluHbl BKIOYAET, B MEPBYIO Ove-
peab, ctatbn H. Bepgsesa. o rnybuHe NoHMMaHWA 1 YPOBHIO 0606LLEeHN
3TU paboTbl He yCTynarwT TpydaM WU3BECTHbIX 3apybeXxHbIX MccrnegoBaTe-
newn npobnem «3TUKN B BEK TEXHOMOIMNY, Takmx kak . Bapbyp, K. Ontonb,
J1. Mamdbopa v op. Bepasies ncnonb3oBan NOHATME MALLWHBI B 0600LLEHHOM
PrnocodckoM CMbICIE Kak CUCTEMY TOTarbHbIX OTHOLLEHUIN MexaHuLum3ma,
KOTOpble paspyLlaloT OpraHNYeckyto LIeNoCTHOCTL Yenoseka. HanucaHHble
B anoxy [lepBoi MUPOBOW BOWHbLI, 3TV paboTbl, BEPOSITHO, OOHUMU U3 Nep-
BbIX MOAHSAMM BONPOC O BO3MOXXHOW BPaXAeOHOCTM TEXHUKM KakK CpeacTBa
CaMOYHUUYTOXEHMS YenoBeka, NpUYMHY KoToporo cunocod ycmartpusan B
cMelLeHnn banaHca LeHHOCTEN K Normniocy pauvoHannsma.

AHannampysa 6onee No3gHUA OTEYECTBEHHbIA ANCKYPC, HEMb3s MPoWn-
™ MuMO 3apoxaeHus npobnematukn MW B CCCP, koTopoe nponcxoguno
B 1950 rr. npowmnoro Beka Ha (hoHe NPOHWKHOBEHUSA naen KnbepHeTuku
H. BuHepa, ygensiBliero 60nbllOe BHMMaHWE 3TUYECKMM BOMpPOCaM
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HOBOW OUCLMNIIMHBI, 0COBEHHO B CBOEM MOCMNEeAHEM, BbllLealeM NoCMep-
THO COuMHEeHMM «TBopeL 1 poboT». Yke Toraa emy Obino siCHO, YTO Ntobble
TEXHOIOMMM UCKYCCTBEHHOMO MHTENSEKTA ABMAOTCA TEXHONOMMSIMU JBONHO-
ro HasHadeHusl. B cBsA3M C 3TUM OH Bbipa3nn 06eCNOKOEHHOCTE BO3MOXHO-
CTbO NMPUMEHEHUS «Pa3yMHbIX» MalUUH B BOEHHOW MHAYCTPUM N PELLEeHNe
npobnemMbl BUAEN B CO34aHMM UHCTUTYTa COLMAnbHOMrO KOHTPOSS.

OuepenHon BCNeck UHTepeca K 3TM4eckMM npobnemam 31O Hay4YHo-
TexHU4eckorn obnacTn HacTynu Nocre peBorLMN MUKPOMUHUATIOPU3aLIMA
B 9IIEKTPOHMKE, NMO3BOMMBLLEN MMUTUPOBATL OTAENbHbIE (DYHKLMUN BbICLUEN
HEPBHOWN OEeATENbHOCTWN YerioBeKa M ae KOHKYpUpOBaTb C HUM C MOMO-
b0 MPOCTLIX anropuTMOB nepebopa, B CBSA3M C YeM MOCMeAoBarn HOBGIN
LMKN obcyxaeHnn ak3ncTeHumanbHblx npobnem V. Cpegn Hambonee ns-
BECTHbIX NMOAXOAO0B: 3TUYECKNE KoaeKChl Ans pa3paboTymKkoB 1 nonb3oBaTe-
new cuctem, aTUYECKUA ayanuT, CUCTEMbI pacnpeaeneHns oTBETCTBEHHOCTM
B YeroBEKO-MaLUUHHBbIX KOMMYHUKaLMAX, MeOuiHble pekoMeHAaTenbHble
CUCTEMbI, 3TUYECKME cpeacTBa LMGPOBLIX SKOCUCTEM U T. M.

[lBa nocnegHux nogxopa, CBsi3aHHble CO cdhepon aBTOMaTMU3aALUK
Megmna, CerogHs nonyyvmnm ctaTyc «OHTONOrM4Yeckoro casura» B poboxyp-
Hanuctuke. Ero cywHOCTb BbipaXaeTcs B U3MEHEHWW OTHOLUEHUA Mexay
PONeBbLIMM MO3MLMAMU YerioBEKa M MallMHbl B CUCTEME LMPOBbLIX KOM-
MYHUKaLMN, a Takke OLEHOK 3TUX M3MEHEHWU OBOLLECTBEHHLIM MHEHUEM.
MalumHHasa 4YacTb cUCTeMbl M3HAYanNbHO MPOEKTMpOBanach Kak meguarop
Anst obMeHa coobLLeHMAMN, 0OHAKO NOCTENEHHO ee (PyHKUMSA TpaHCHOpPMU-
poBanacb B KOMMYyHukaTop. [NpegcrtaBneHHas pasHoobpasHbIMK Nporpam-
MaMu-reHepaTopamMmun HOBOCTEN «HOBas poriby» OKasanacb JOMUHUPYIOLLEN,
a HekoTopble MccrnegoBaTenn Megva OTMEYaloT, YTO Mporpammbl MOXHO
BOCMPMHUMATbL KaK MOMHOLEHHbIX «CoLManbHbIX aKTOPOBY.

Mogo6Hble caosurn, yecunuearowmne BnmsiHue TexHonornn A 8 megui-
HbIX MPaKTUKax, CTaBAT NO4 COMHEHME TPaAULMOHHbLIE aHTPOMOLEHTpPUYE-
CKMe [JOnyLleHMs Teopun mMeama v BKYatoT B AUCKYPC Takue MOHATUS,
KaK TeXHomnornyeckasi aTvka, UnmM TEXHOITMKA, NoA KOTOPbIMU NMOHUMAETCS
NPUMEHEHNE 3TMYECKMX 3aKOHOB, B TOM YMCNE K TEXHOMOMMYECKUM WH-
HOBaUMAM. OTMKA UCKYCCTBEHHOIO MHTENNEKTa Kak O4HO U3 HanpaBneHun
TEXHOSTUKM, BE3yCNOBHO, 3aTPOHET U NPOdECCHMOHANbHY AEATENBbHOCTb
XKYPHaNUCToB, KOTopble OyayT KOPPEKTMPOBATb U YTOYHATbL HEKOTOPbLIE MO-
TNOXEHUS1 CBOUX 3TUYECKUX KOOEKCOB.
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H. A. 3bikoe
MI'Y umernu M. B. JlomoHocoea
nzykov@bk.ru

HoBble nHpopmaumoHHble chopmaThkl «fonoca AMepuKn»

HbiHewwHWn rog, ctan tbunenHbiM 4Nsi CTapenLlero BHELWHeNonMTnYe-
ckoro Bewartens CLUA — «['onoca Amepukuny. icnonHunock 80 neT ¢ Havyana
€ero BelaHus n 75 net — pycckon cnyxbe. PykoBoacTBo pegakumm npogon-
XaeT NpuaepXMBaTbCa NPUHUMNA: Mbl OOMKHbI NPUCYTCTBOBAaTL TaMm, rae
Hawwy noTeHumanbHble cnywareny. OcBanBalTCa HOBble MH(OPMAaLMOH-
Hble nnatdopmbl. B pasHble rogbl pycckas cnyba pa3suBana cBou cTpa-
HU4KK B «XKnBoMm xXypHane», B Facebook*, B «BK», «Moem mupey», YouTube
N Opyrux coumarnbHbIX CETSAX.

MapannensHO MoaepHU3MpoBarics MH(OPMaLUOHHLIN nopTan «lonoca
AMEpPUKN»: NOSBNSANNCL HOBbIE PyOPUKK, Aenarncs ynop Ha passuTne ayamoBu-
3yanbHon nHdopmauun. ExxeqHeBHO TpaHCIMPOBAaoCch HECKOSbKO BUAEOKMN-
MOB Ha aKkTyaribHble TeMbI (MX MOXHO NPOCMOTPETL Ha CTPaHMULLE PYCCKOW CryX-
Obl 1 Ha n3BecTHOM BuaeoxocTuHre YouTube). OCHOBHbLIM MHOPMALIMOHHBLIM
NPOAYKTOM CTan TeneBU3MOHHbIN XypHan «HacTosilee Bpemsi», OH BbIXOAUT
B adup exeaHeBHO Mo paboymm aHAM. B KoHUe Hegenv BHUMaHWIo 3putenen
npegnaraeTcs UTOroBbI aHaNUTUYECKMI BbIMYCK XypHana. Pa3suBancs cos-
MECTHBI TENEeBU3MOHHBIA NPOeKT «HacTosLlee BpeMs» B COTPyAHUYECTBE C
«Paguno CeoboaHas EBpona / Pagno Ceobogay. B nnaHax aBTopoB caenatb
€ro KpyrnocyTO4HbIM MH(POPMAaLIMOHHbLIM TENEBU3VOHHBIM KaHarnom.

MoXHO € NOMHON yBEPEHHOCTBIO caenatb BbIBO O TOM, YTO HOBbIE WH-
dopMaLmoHHbIe NaTdopMbl 3HAYUTENBHO MOBMAMANN Ha KOHTEHT «lonoca
AMEpPUKMY» B LIENTOM N €ro pycckow crnyx0bl. MNpexae BCcero CTonT OTMETUTb
aKTMBHOE pa3BuTVe ayavoBu3yarnbHou nHdpopmauun. CoBpeMeHHas ayau-
TOpPUS Hepeako MpeanoynTaeT YTEHU0 NPOCMOTP BuAaeoknunoB. OgHako
Ha CTpaHuUe pyccKoW CnyxObl BbIXOASAT Takke U TEKCTOBble MaTtepuansl,
conpoBoxaaemble poTomHdopmaumen. MNpencraBneHbl Kak MHPOPMAaLMOH-
Hble, TaK 1 aHanuTUyeckme xaHpbl. [pogomkeHa Tpagmuus npurnaliaTs aB-
TOPUTETHBIX SKCMEPTOB B 06MACTU NOMUTUKMN, SKOHOMMUKN, MEXAYHAPOAHbIX
oTHoweHu. OHM npegnaratoT pasBepHyTble KOMMEHTapuu Mo Bonpocam
MHGOPMALIMOHHON NOBECTKM AHA. Pycckas cnyxba npoBoauT AUCKYCCUM NO
aKkTyanbHbIM TemaM. Ecnv roBoputb 0 NocTax B coumarnbHbIX CETAX, TO B HUX
Yalle Bcero npencrtasneHbl Manble MHPOPMaLMOHHbIE XaHPbl — 3aMETKM,
KOMMeHTapuu, cHabxeHHble (POTOCHUMKaMU. Takke OHU CoaepaT CChINKM
Ha MH(POPMALIMOHHYO CTPAHWLY PYCCKOM CryXObl.

OCHOBHbIMM Temamu pycckon cryxbbl B mpolledllem rogy cranm
YKpanHCKNe cobbITUS, BOMPOCHI aMepPUKaHO-POCCUNCKUX OTHOLLEHMIA. MHOTO
BHMMaHWSA yaensanocb 1 Bonpocam BHyTpeHHen xu3Hu CLUA, B Tom yncne
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BOMpOCcaM umMmurpauum, npobneme naHaeMmmn kopoHasmpyca. Heobxognmo
OTMETUTb, YTO BO3HMKNA HOBasi MHPOPMaLMOHHas cuTyaumus nocrie 6noku-
poBku canta «lonoca Amepukny» 1 apyrmux 3apyoexHsix CMW Ha TeppuTo-
pun Poccun 3a cuctematuyeckoe pacrnpocTpaHeHue herkoB o cnewonepa-
L1 Ha YKpaunHe.

MHorve npouecchl, CBA3aHHble C OCBOEHMEM COBPEMEHHbIX LMdpo-
BbIX MNatdopM, CXOAHbI C TEMW, KOTOPbIE MOXHO HabnoaaTe B Apyrux 3a-
pyGexHbIX cpeacTBax MaccoBow MHdopmaumm. «onoc AMepukuy akTUBHO
BKIKOYarncs B HoBble Lugposble dopmaTkl. [Mpogormkunics pocT ayautopum
aMepUKaHCKOro BHELLHENONMTMYECKOro BeLarens, oHa npesbicuna 311 MnH
YeroBek.

B HacTosiLlee Bpems ycunueaetcs 6opbba 3a rmobanbHyo ayauTto-
puto. MHOrne cTpaHbl yBENMUYMBAIOT CBOE NPUCYTCTBMUE Ha PbIHKE MEXayHa-
poaHbix CMW. B aToii o6cTaHoBke «'onoc AMepukn» CTpeMUTCA COXPaHUTb
CTaTyC OOQHOTO M3 CaMblX BAUSATENbHbIX MEXAYHapOAHbIX BellaTenen.

* MpuHagnexuT komnaHun Meta Platforms, npu3HaHHON 3KCTPEMUCTCKON OpraHn3a-
umen n 3anpeLleHHon B PO.
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varvarakazhberova@yandex.ru

YAa3BumMocTu u pucku uucpoBbix nnatcpopm
Ha npumepe nabnuka PBK Bo «BKoHTakTe»
O naHgeMuun KopoHaBupyca

Te3ncbl OCHOBaHbI Ha AaHHbIX MHOFOACMNEKTHONO MEeXANCLUMMIIMHAPHO-
ro MccrnenoBaHns BO3MOXHOCTEN YNpaBreHns 3KCTpemarbHbIMU CUTyaums-
MU Ha LMpoBbIX nnatgopmax.

YT00bI NCCnenoBaTh U CUCTEMATU3NPOBATb PUCKU BO3AENCTBMUS MOSb-
30BaTenen HOBbIX Meama apyr Ha gpyra, B utone 2021 r. 6bin 3anyLleH Ha-
YYHBIA MPOEKT MO M3YYEHUIO U aHanu3y «LMgPOBbLIX OTNEYaTKOB» MOMb30-
Batenen nabnuka PBK Bo «BKoHTakte» (MHCTUTYT npobnem ynpaeneHus
PAH; dakynesteT xxypHanuctukm MY nmenn M. B. JllomoHocoBsa). Tema mep
npotue COVID-19, B 4aCcTHOCTU BaKUMHALMW HacerneHus, Gbina BbibpaHa
He Cry4YanHO: OHa OKasarnacb COLMaNibHO 3HAYMMOM U MOTEHUMANbHO KOH-
PrMKTHON, MOCKOSbKY CUMbHO 3aBKcena OT B3rMs40B M LeHHOCTEN Yenose-
Ka, a TakKe OT OTHOLLEHMI B coumyme. [laxe HoleHne MegULMHCKUX MaCoK
B Nepuof naHAeMun CUINbHO KOppenMpoBasno C NONUTUYECKMMU B3rnsgaMmum
POCCUSIH.

AMnupuyeckas YacTb NpoekTa BKoYMna B cebs 9KCNepTHY OLEHKY
5 TbIC. KOMMEHTapMEB k MOCTaM nabnuka, BbIGpaHHbIX criydariHbiM 0b6pa3om
no 3anpocam «BakuuHay, «BakuMHaumsa», «CnyTHuK V», «3nuBakKopoHay,
«KoBnBaky». bbina paspabotaHa matemaTuyeckass Mogernb pacrnpocTpaHe-
HWSi arpeccuun B CeTU U NPOBEeAEH aHanu3 yrnpaBnsieMoCcTy ee YPOBHEM.

B xoge uccnepoBaHus 0GHapYXUock, YTO B3anMOLENCTBUE MOMb30-
BaTenew xapakTrepu3yeTcs BbICOKMM YPOBHEM arpeccum 1 «s3blka BpaXKabl»
(B 53% kommeHTapueB). o gaHHbIM Brand Analytics, ypoBeHb arpeccun B
cpegHeM cocTtaBnget 5,5% 0T Bcex TEKCTOBbIX COOBOLUEHNU B coLManbHbIX
mMeava.

AHanu3 matematn4ecko MOAENu nokasar, Y4To Ha CTpaHuLax HOBbIX
Meama npu obCyXaeHUn OCTPbIX CoumarbHbIX BONMPOCOB C BbICOKOW BEPOSIT-
HOCTbO MPUCYTCTBYET 6a30BbLIM YPOBEHb arpeccuu, KOTOpbIN eCTb B BETKE
06CyXAeHNs1 NOCTOSAHHO, AaXe eCnu MpeaLlecTByoLWmne coodLleHns Obinm
NO3UTUBHBLIMU /MK HENTpanbHbIMU. BeposiTHO, 3To 0cobeHHOCTb coumnans-
HbIX Meaua, KOTOPYK MOXHO OTHECTU K pUCKaM MX UCMONb30BaHWsA Hapsay
C pacnpocTpaHeHnem herkoB, OynnUHIOM, TPOMSIMHIOM, MOLLEHHUYECTBOM,
N ee BaXHO y4nTbiBaTb. [laxke NMpMMeHeHMEe BO3MOXHbIX CETEBbIX CTpaTe-
i (Mogepaums; gobasneHve HenTpanbHbIX UM NO3UTUBHO OKpaLLEHHbIX
COOOLLEHNI OT 1A pedakumm), CormacHo MOAENM, He NMO3BONSET CHU3UTb
YPOBEHb arpeccum Hmke onpeaerieHHoro 3HaveHust.
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B nabnuke PBEK Bo «BKoHTakTe», Hanpumep, npu obCcyxaeHn tema-
Tnkn COVID-19 ponsi cooblieHuii ¢ arpeccuent kK cobecegHnky coctaBuna
16%, Danee aToT ypoBeHb CHWXKancs Toneko Ao 13,4% HesaBucMMO OT CTpa-
TErMn ynpaeneHns — OHWM NOMOranu TONbKO HE3HAYUTENbHO YCKOPUTL 3TOT
npouecc. [lons KOMMEHTapUEB C arpeccuen No OTHOLLEHMWIO K APYrMM 00b-
eKTam (CTpaHe, YMHOBHMKaM, BakumMHam u T. 4.) coctasuna 37,3%, n aTtoT
nokasartenb Takke He onyckancsa Huxe 32,6%, ¢ NnpyMeHeHnemM MeTOoAuK
ynpaeneHns Unmn npu nx oTCyTCTBUM.

ArpeccuBHble, BpaxaebHble BbiCKasblBaHUS HEratTMBHO BRMSNW Ha
ybexaeHua Opyrux nornb3oBaTtenien, cosgaBas OeCTPYKTUBHbIA, MOTEHLU-
anbHO TPaBMUPYHOLLMIA ONCKYPC.

Tak, arpeccus B OTHOLLEHMM OMMOHEHTA C GONbLUOW BEPOATHOCTLIO Bbl-
3blBarnia OTBETHYH arpeccuio, YTo IBUNOCb KOCBEHHBLIM MPU3HAKOM MONspu-
3auumn obectea. Arpeccus Kk gpyrum cybbektam unmn obbektam nNpoBoLU-
poBana TaKylo e arpeccuio, «3apaxas» Opyrux nonb3oBaTene nogooHbIM
HacTpoeHneM. CoobLLeHNs C BLICOKMM YPOBHEM arpeccum no OTHOLLEHUIO
K ApYrMM 06beKkTam 1 cyObekTaM 4acTo cogepKanm eLe 1 «a3blk Bpaxabl».

OuyeBMAHO, YTO M3YYEHME arpeccun 1 «A3blka Bpaxabl» B COLManbHbIX
Menua MOXET AaTb NpeAacTaBneHne He TOMbKO O BIUSIHMM MNorfb3oBaTenen
OPpYyr Ha Agpyra, HO U O CaMOM XapaKkTepe ropu3oHTasbHbIX (MO NPUHLMMNY
«PaBHbIN — PaBHOMY») KOMMYHMKaLMIN B COBPEMEHHOM counyme. B atom
KOHTEKCTE WCCMNefoBaHus, M3yvarlme PUCKM Takoro B3auMOOEWNCTBMS,
OY€eHb aKTyaslbHblI.
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A. B. KonecHu4eHKoO
MI'Y umernu M. B. JlomoHocoea
april-7@yndex.ru

Myanume.qMVlele ANNIeMEeHTbI MyanMMenMﬁHle JNloHrpunaoB
B COBpPEeMEeHHbIX pOCCMVICKVIX mMeguna

B MynsTMMeaniiHbIX NOHrpUAaax UCNomMb3yTCH rMaBHbIM 06pasom Tpu
TMnNa MynsTUMEOUNHBIX 3NIEMEHTOB: apXMBHbIe Kaapbl TeNe N KNHOXPOHUKN,
BMAE03anncy UHTEPBbLIO C reposMU U KCNepTaMm U pPernopTaxHble CbeMKM
no xody HabntogeHusi. ATO camble NPOCTble U OelleBble B NMPOU3BOACTBE
MynbTUMeauiHbIe anemeHTbl. bonee goporne u CrnoxHble MynsTUMEOUN-
Hble 9MEeMEeHTbI, TakMe Kak aHumauus, TanmnanH unyM naHopama, BcTpeda-
0TCA ropasao pexe. TakoBbl pesynsrathl uccnegosaHus 114 cantos Hambo-
nee nonynsipHbIX U UMTUpPYyeMbix poccuncknx CMW (no gaxHeim Livelnternet.
ru v «Meguanoruny).

WccneposaHne nposoaunock B sHBape 2022 . MynbsTuMeauiHbIv
FIOHrpYA B pamKax UCCNefoBaHWs onpedensncsa Kak nonukaHpoBbIi cop-
MaT C AOMUHUPYHOLLIEN TEKCTOBOW OCHOBOW 3HAYUTENBHOrO 06bema (CBbille
5 TbIC. 3HAKOB) U MYNbTUMEOUAHBIMW 3eMeHTaMu, KOTOpble He SBMSATCH
N30bITOYHBIMY MO OTHOLLEHUIO K MHOPMaLUn, NnepegaBaemMoli B TEKCTOBOM
Buge. CtaBunacb 3agaya BbIIBUTb Ha KaX4oM canTe NaTb MynsTUMeaun-
HbIX JNIOHrPUAOB, ONy6rMKOBaHHbLIX 3a MocregHve NsaTb NeT. YUnTbiBanuch
TONbKO peAaKkLUMOHHbIE NMOHIPUAbI, TO €CTb CO34aHHbIe ANd YiTaTenen, a He
ONa peknamogarenen.

OpHako MynsTUMeaUnHbIE NOHrpUAbl ObiNy BbiSBREHbI NULLb Ha 15 cai-
Tax u3 114, npmyem no nNATb TakUX NOHIPUAOR ObINM HaAEHbI MWL HA NATU
cavitax. Bcero e Oblno BbiiBNEHO 42 MynbTUMEAUMHbIX NOHrpyaa. B Hux
ObIny 3admkcrpoBaHbl 168 MynsTUMEANNHBIX 31IEMEHTOB UM B CPELAHEM MO
yeTbipe Ha noHrpug. MNpu 3TOM KONMYeCcTBO MyNbETUMEOQUAHBIX 3NIEMEHTOB B
NOHrpMAe BapbupoBasnocb OT O4HOMO 40 OAuHaAuaTK.

Bonee Tpex uerBepTen, unu 128, MynsTUMEANIAHbIX SNEMEHTOB Obinn
Tpex TMNoB. OTO apxMBHble Kaapbl U3 TEMEHOBOCTEN M KUHOXPOHUKN (48),
BUOEOUHTEPBLIO C reposiMu u 3akcneptamu (45) n penopTaxHble CbeMKu
no xody HabngeHus xXypHanucta 3a npoucxogsiwmm (35). NMommumo aToro
ObINy BbISABNEHbI MyNETUMEAWNHBIE 3MIEMEHThI eLle AeBATU TUMNOB: BUAEO-
kommeHTapun (13), naHopama 360 (8), BuaeomoHonor (6), BUOeoCloxXeT (4),
aHumaums (4), TaimnarH (2) 1 No OgHOMY NpUMeEpPY Taknx MynsTUMEAUAHBIX
3MNEeMEHTOB, KaK CKPMHKAaCT, ayANOUMHTEPBLIO U 1Urpa.

To ecTb B MynbTUMEAWMAHbIX NIOHrPUAAx UCMOMNb3YT B OCHOBHOM Te
3MNeMeHTbl, KOTOpble MakcumarnbHO AdelleBbl B npoussoacTtse. Jlnampytor
dparMeHTbl N3 TENeHOBOCTEN M KMHOXPOHWKK, rae BcA paboTta cBoauTcH
K Bblpe3aHUI0 HYXXHOrO (bparmMeHTa 1 BCTaBke Ha canT. BuoeonHTepBbio U
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BUAEOPENOPTaX Xe roToBsATCA No xogy cbopa matepuana. Npuyem B no-
AaensiollemM GorMbLUIMHCTBE CyvyaeB 3TO CbeMKa aBTopa Ha TenedoH unm
doToannapar, a He NpodeccroHarnbHas onepaTopckasi CbeMka nmbo cbem-
Ka Cc ApoHa.

Te e MynbTUMeOUNHbIE 3reMeHTbl, AN NPOU3BOACTBa KOTOPbIX He-
06Xo4MMbI CMeunannucTbl, Takme Kak BUOEOMOHTaXep, MyNsTUnMKatop,
nNporpaMMuCT, BCTPeYaloTCs KpanHe pegko. To ecTb anemMeHTbl MynbTuMme-
OWAHBIX NOHIPUAOB B COBPEMEHHbIX poccuncknx CMW — aTo, kak npaswuno,
HWU3KO-, @ HE BbICOKOTEXHOSTOMMYHbIE MYITBTUMEONVHbIE ANEMEHThI.

BbiBog nccnegoBanus: 6onbwmHcTBO CMU MynsTMMeguMnHbIX NIOHMpU-
[OB He NMpou3BOAAT BOOOLLE, a Te, KTO NPOM3BOAST, CTPEMSTCS AenaTb 3TO
MaKCUManbHO AeLleBO U CUramMu XypHanncToB-aBTopoB 6e3 npuenedeHns
crneumanncToB No MyrnsTUMeama. ATO MOXET ObITb CBA3aHO Kak C HexBaT-
KO pecypcoB y pefakuun, Tak 1 ¢ Npu3HaHneM MynsTUMeauAHOro NOHrpu-
Aa crnabo BocTpeboBaHHbIM Y ayauTopun DOpPMaToM, B KOTOPbIN HE CTOUT
CUMbHO BKIablBaTbCS.
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B. J1. KoHOpamckasi
Kpbivckuli gpedeparnbHbili yHugepcumem umeHu B. V. BepHadckozo
kondratskaya@mail.ru

Typuctuyeckuit noprtan Kpbima kak UHPOPMaLMOHHbIN Xab

O6bem noTtokoBon MHGopmMauum o KpbiMe ¢ KaxabiM AHEeM pacTeT B
reoMeTpu4ecKor Mporpeccum, YTo MPUBENO K HEoOXOOUMOCTM CO3AaHust
xaba — nnatcopMbl, NO3BOMSAIOLLEN aKKyMyrnMpoBaTb MOCTYNAOLLMIA KOHTEHT.
B obuem cmbicne xab onpenensieTcsi CErofHs Kak y3ern Kakon-To cetu, Me-
CTO, rge 4To-To cobupaetcsa n pacnpegenserca. VIHpopmaLnoHHbIN xab —
3TO opraHu3auusi, cneumanu3vpoBaHHO 3aHMatoLLasica cOopoM, XpaHeH!-
eM, cuctemaTunsaumen, obpaboTkon 1 nepegayent pasHOPoOgHOM MHGopMa-
uun ¢ Lenbio obecneveHns cBoux nonb3osarenen. Hanbonee xapakrepHble
Ans UHPOPMaLMOHHOTO xaba NPU3HaKKU BKINOYAKOT criegytowme:

— NyGnMKyeT KOHTEHT, KOTOPbIN HY>XEH ayanTopuu;

— ny6nvKyeT KOHTEHT Ha perynspHon OCHOBE;

— aHOHCMpYyeT MeponpuaTus, pectmeanu;

— KOHTEHT, KaK NpaBuIio, UCXOAMUT OT HECKOMbKMX aBTOPOB;

— KOHTEHT, KaK NpaBuIio, He ABMAETCA PeKNnaMHbIM;

— MOXeT 6bITb 6onee unn meHee 6peHANPOBaHHBIM.

WHbiMK cnoBamu, unpoBor MHAOPMALMOHHBIN LIEHTP CRAYXWUT Kak
LeHTpanu3oBaHHasa nnatgopma ¢ BO3MOXHOCTbIO NOWCKa, KOTOpasi XpaHuT
MHOXECTBO TWUMNOB (PansioB U UCNOMb3YyeT UCKYCCTBEHHbIA WUHTENMNEKT, YTO-
Obl NOMOYb NOMb30BaTENAM BGbICTPO M MErKO HANTU HY>KHYI0 MHGOPMaLMIO.
Ecnun roBopuTb 0 KOHUENUMM CETU, KOHLEHTPATOP, HECOMHEHHO, SBMNSETCH
KMNoYeBbIM YCTPONCTBOM, KOTOPOE AENCTBYET Kak 0ObIYHOE 3BEHO, COoeANHS-
toLLlee HEeCKOMbKO YCTPOUCTB BMECTe.

KOHTEHT-xabbl MOryT NpUHUMaThb pas3nuyHble OpMbl, CPEAU KOTOPbIX
MOXHO BbIAENUTb HECKONBKO BMAOB: CMPABOYHbIE LIEHTPbI Unn 6a3bl 3Ha-
HWUIA, apXuBbl, LMPPOBbLIE XypHarbl, MOTOKOBbIE KaHarnbl, 6norn. B otnnyne
OT HOBOCTHbIX CalTOB Unu BNOroB peako MOXHO BCTPETUTb KOHTEHT-Xxabbl
C CaMbIMW HOBbIMW CTaTbSIMWN Ha NEePBOW CTpaHuLe. OTO OObACHSETCA TeMm,
YTO Uerb KOHTEHT-UeHTpa — AaTb uYuTatensiM BO3MOXHOCTb MOSHOCTbIO
N3yunTb TEMY.

Jlyywne nHopMUEHTPBI NCNOMb3YIOT pasnuyHble opMaTbl KOHTEH-
Ta, YTobObl 3aMHTEpecoBaThb NONb3oBaTens: MHPOPMaLMOHHbIEe BronneTeHu,
pyKoBOACTBa, 4YacTo 3ajaBaemMble BONPOChI, BUAEO, BUOKETbI, BCTPOEHHbIE
coumnanbHble kaHarnbl. KOHTeHT-xab no3Bonsger npuernedb nonb3oBaTenew
N NOTEHUManbHbIX KIMEHTOB, AEMOHCTPMPYS CBOK KOMMETEHTHOCTb B TOM
obnacTu, KOTOpON UHTepecyeTca Lenesasa ayautopus. Npegoctasnsas gen-
CTBUTENMbHO MONE3HY0 MHAOPMAaLUI0O N peKOMeHAaLMN, OH yKpennseT Jo-
Bepue kK 6peHay unu KomnaHuy cpeau ayautopun.
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[Monb3oBaTenbCkM OMbIT MMEET KYeBOe 3HaveHue, Korga pedb
naet 06 MHPOPMaLMOHHOM LieHTpe: YTOObl AeNCTBUTENBHO NPUHECTU NOMb-
3y NoceTuTensiM camnta, xab OormkeH OblTb Ka4eCTBEHHO CMPOEKTUPOBAH U
CTpyKTypupoBaH (obnagartb AOCTYNHbIM MEHI0 U NPOCTON CUCTEMOWN Mouc-
ka). MpenmyecTBa MHopmxaba 3akno4alTCst B TOM, YTO OH SIBNSETCS
OOHVM M3 CaMblX MOLLHbIX CMOCO60B co3daHus 6peHaa B VIHTepHeTe: npu
npaBuUbHOM (PYHKLIMOHUPOBaHUM MOBLICUTCA BUAMMOCTb BpeHaa u ynyd-
LUMTCHA BOBMEYEHHOCTb Monb3oBaTtenen. YenewHblM NHHPOPMaLMOHHbIM Xa-
OOM MOXHO CYMTaTb TOT, K KOTOPOMY LIeNeBast ayauTopus 3axXo4eT perynsip-
HO obpallatbcs 3a UHPOPMaLMEn, 3HAHUAMN U peLLeHNSIMU CBOUX 3adad 1
npobnem.

MpumepoM wuHdOpMaLmoHHoro xaba B MeamanpocTpaHcTBe Mony-
OCTpoBa SABNSAeTCA Typuctudeckui noptan KpbiMa — TypucTcko-mHgopma-
LMOHHBIN LIEeHTP pecnybnukun, KOTOPbIN OCYLLECTBNSAET CBOK AeSATENbHOCTb
Ha ABYyX A3blKax: PYCCKOM W aHrMUNCKOM. Ha rmaBHOM cTpaHuue nHgopma-
unoHHoro xaba TravelCrimea npepgcTaBneH 0630PHbIN KOHTEHT, BHYTPUY KO-
TOPOro pasMeLLEeHbl CCbINKN Ha Bornee KOHKpeTHble noaTeMbl. Besa cTpykTy-
pa y3rna KOHTeHTa OOCTynHa Afs novcka, NodToMy foan MOryT nepenTtu K
KOHKpeTHON noareme. VIMEHHO Tak CO34aeTcs «Kponu4ibs Hopay», KoTopas
YOEPXKUT YnTaTenen Ha canre.

Ha nnatcopme ecTb OHNaMH-KOHCYNBTaHT, OH npeanaraeT NoMoLb B
HaBurauuu nNo noprany 1 noabupaeT Hy>kHYI UHOPMaLMI0. TypUCTUHECKUIA
noptan Pecnybnuku Kpbim TravelCrimea BoLlen B NepBYO AECATKY PENTUHIa
TypucTUyeckmx noptanos Poccun, coctaBneHHoro cneuuanuctamm NHCTu-
TyTa rocyAapCTBEHHOrO U MyHUUMNanesHoro ynpaenenus BLUS. Ha noptane
MOXHO O3HaKOMUTbCS C HOBOCTAMW MOSlyOCTPOBa, B OCHOBHOM B obnactu
KynbTypbl U Typu3ama, cnuckamm MecT Afs NoceLleHus U nyTeBoauTensamm
Nno ManounsBeCTHbIM MecTaMm, raCTPOHOMUYECKUMWN peKoMeHaaumsamMmn 1 Ba-
puaHTamu pasmelleHus. VIMeHHO KOMMMeKCHoe U cucTeMaTusnpoBaHHOEe
N3MNOoXeHne KOHTeHTa No3BOMSET rOBOPUTbL O LIeHHOCTU xaba, NporHo3npo-
BaTb MEPCNEeKTMBbI €ro pasBUTUS.
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E. A. Konbiwesa

HauyuoHarnbHbIl uccnedogamernbcKull yHugepcumem
«Bbicwas wKona 3KOHOMUKU»
eakopysheva@edu.hse.ru

YnpaBneHue npeactaBneHUs MU O XapaKTepucTukax
AeTen-CUPOT B aHKeTax (heaepanbHOro 6aHka faHHbIX
0 geTAX-cupoTax

3amellatollasn ceMbsl NPeACTaBnsAeTCcsa cneumnanmcTam B obnactm get-
cTBa Havbonee GnaronpuaTHOM onuuen Ans geten-cuport. NMouck npuem-
HbIX POAMTENEN MOXHO PAcCMOTPETb Yepe3 MoAeSb PbiHKA YCbIHOBMEHUS.
[aHHbIN PbIHOK XapakTepu3yeTca acMMMeTpuen nHdopmMauum 1 Heonpeae-
NEHHOCTbLIO B COOTBETCTBUN pebeHka oxunaaHusam pogutenei. B Poccun Ha-
6ntogaeTcsa BbICOKMUIA NPOLEHT Bo3BpaTa AeTen-CUpoT B AeTCKMe AoMa, YTO
CBSI3bIBAETCH C HEQOCTAaTOYHON MH(POPMUPOBAHHOCTLIO U HEPEANTUCTUYHbI-
MU OXMOAHUAMU MPUEMHbIX poaUTEnen.

OpHVYM 13 MOCPEAHUKOB, NPeAOCTaBMAWMX MHpopMaULMIO O AeTsX-
cupoTax, SBNAeTCs MeauanpoekT «yCblIHOBUTE.py» cdenepanbHoro 6aHka
AaHHbIX O AETSX-MpOoTax, HaLEeneHHbIN Ha NOUCK 3aMeLlaroLmx cemen. MNpo-
eKT npeaocTaBnsAeT aHKeTbl AeTen C AaHHbIMU O Bo3pacTe, reHaepe, 340-
pPOBbE, BHELLIHOCTU U XapakTepe. Ha MOMEHT NpoBeaeHns uccrneaoBaHms B
MegunanpoekTe HacuntbiBanoch 39 207 aHkeT.

[o cux nop He ObiNo paboT, NOCBALLEHHbIX aHANN3y aHKET Ha AAHHOM
pecypce. [MpoeKT MOXeT Kak MoBbllaTb, Tak U MNOHWXaTb paLMOHanbHOCTb
NpUeMHbIX poauTenen npu Belbope pebeHka. Llenb HacToswero nccneno-
BaHWS — BblSIBNIEHME KOHCTPYMpyeMoro B aHKeTax npoekta obpasa geten-
cunpoT. bbin NpoBefeH CMELLaHHbIA TEKCTOBLINM aHanmM3 — C MOMOLLbI Moae-
nn nateHTHoro pasmelyerusa Oupuxne (LDA) BbigeneHbl 6 nateHTHbIX TeM
TekcToB. [Nocne 6bin Npor3BeaeH KpUTUYECKUIA AUCKypc-aHanua 50 aHKeT, ¢
HanbonbLUel BePOATHOCTbIO OTHOCKBLUMXCA K Kaxgon Teme. O600LeHHbIe
pesynbratbl 000MX 3TanoB NpeAcTaBrneHbl HUXE.

Tema 1: «CoumnanbHble HaBblkM: 0BLWMTENBbHOCTLY. B aHkeTax geTtu-
CMPOTbI XapaKTEPU30BanuChb Kak «J1erko uaylime Ha KOHTaKT» U «NpUBET-
nvBble». OBWNTENBHOCTL CBA3bIBAETCS CO CMOCOBHOCTBIO K Koonepaumu,
OTCYTCTBMEM YTUNUTAPHOWN LIeNu, NOAAEp)KaHMEM YyBCTBa OBLLHOCTM, IKC-
TpaBepcuen. OnucaHve 4eTen-cMpoT B TepMUHaX OBLLMTENbHOCTN MOXET
TPaHCNMPOBaTb CMbICH FIErKOCTU B3aMMOAENCTBUSA ¢ ByayLmMy NpuemMHbi-
MW pOaUTENAMMU.

Tema 2: «AKTMBHOE noceLleHne MePONPUATAA U KPY>KKOB, TBOPYECKME
N CNOpPTUBHbIE yBreyeHusi». B aHkeTax TpaHcnvpoBanacb couuarnbHO 3a-
KpenneHHast uaesi 0 HeobXxoOAMMOCTU 3aHATUI CMOPTOM. Takke ynomuHa-
nocb MHoroobpasune yBreyeHun y geten — X OnucbiBanu kak «TBOPHECKNX
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NNYHOCTEN», «OOAPEHHbIX», UMEILLMX Maccy OOCTMxXeHun. [Nepeuncrnen-
Hble XapakKTepUCTUKM BXOAST B NOXenaHus npuemHblX pogutenen ot byay-
wero pebeHka, NOSTOMY MOryT coBCTBOBaTb 3aBbILUEHHBIM OXUAAHWUSIM Y
3ameLLaloLLen ceMbu.

Tema 3: «Peakuun, pa3BuTne u cnocobHocTuy». Hambonee cooTtBeT-
CTBYIOLUME AaHHOM Teme aHKeTbl NpuHagnexanu aetam 4 u 5 rpynn agopo-
BbSl 1 MNafeHuaM. XapakTepHbIM ObIno Mcnonb3oBaHue wabnoHoB u gop-
MarnbHOW NEKCUKN B COMETaHUW C WHBaNVAM3UPYIOLLMM S3bIKOM, KOTOpble
MOTYT BbI3blBaTb HEFATUBHbIE AMOLMUN Y NPUEMHBIX poguTenen.

Tema 4: «OTHOLLEHMS CO CTapLUMMK U peakLms Ha Npocbbbl 1 3ameya-
HUSA». AHKETbI B OCHOBHOM MpuHagnexanu geTtsM nogpoCTKOBOW BO3pacT-
HOW rpynmnbl, OT KOTOPOW MPUEMHbIE POAUTENN CKNOHHbI OXMAATb NOBEAEH-
yeckme npobnembl. [eTn-cupoTbl XxapakTepu3oBanvcb Kak NposiBnsoLlmne
yBaXkeHne K cTaplumMm, bnarogapHble, «ageKBaTHO OTHOCSLUMECS K KPUTU-
ke». [peacraBngaeTcs, YTO HEraTMBHbIE OXUOAHWUS NPUEMHBIX POAUTENEN OT
CMPOT-NOAPOCTKOB MOTYT CMAr4aThCs, a MO3UTUBHbIE — NOAKPennsaTLes bna-
rogapst HappaTmBam O BO3MOXHOCTW KOPPEKTUPOBATL NoBeaeHne pebeHka.

Tema 5: «CnokoncTene, ypaBHOBELLEHHOCTb M CKPOMHOCTbY». B aHke-
Tax, OTHOCALLMXCS K 9TON Teme, AEeTW ONUCbIBaNm1Ch Kak ypaBHOBELLEHHbIE,
CMOKOMHbIE, CKPOMHbIE. B pycCKOM 5i3blke NMOHATME «CKPOMHOCTbY» Hagere-
HO coumarnbHO 0400OpseMbIM CMbICIIOM, @ CIIOBA-aHTOHWMbI BblpaXatoT OT-
KNOHEHME OT HEeKOW «HOPMbI» CKPOMHOCTU: «BblINEHAPUBATLCH, KUYUTLCS,
xBacTaTtb(cs)». YNOMUHaHME CKPOMHOCTM B aHKeTax AeTer MOXET MoBbl-
waTb UX NpUBneKaTenbHOCTb.

Tema 6: «Arpbl 1 yBnedeHus». YkasblBarnocb Hanmyine UrpoBbIxX nNpea-
noYTeHWN MNagwux geter n geten ysa3BuMMbIX rpynn 340POBbsi, OHU MOTyT
BbICTYyNaTb nokasaTensiMv COOTBETCTBUS pa3BUTUS BO3PacTy.

OcHoBHOW BbIBOA4 paboThbl: HA canTe «yCbIHOBUTE.PY» KOHCTPyupyeT-
cs1 0bpa3 aeTen-cnpoT, CKoOpee COOTBETCTBYIOLLNIA MO3UTUBHBIM OXUOAHUAM
NpUeMHbIX poguTenem, YTo MOXET MOBbILIATb PUCK CTaBUNBHOCTY pa3meLLe-
HUSA CUPOT B ITUX CEMbBSIX.
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C. B. Jlewyk
'poOHeHcKul eocydapcmeeHHbIl yHugepcumem umeHu SIHKU Kynarsbl
liashuk2002@yahoo.com

CoBpeMeHHbIN MeanaxonauHr kak beHoMmeH
MHdopMmaunoHHomn cTpykTypbl XXI B.

KoHueHTpauns CMU aBnsetcsi 06beKTUBHBLIM NPOLECCOM, NMPUYUHbI U
3aKOHOMEPHOCTM KOTOPOro 0asvpytoTcs Ha MOHUMAHWUN Pa3BUTUS BHELLIHEN
cpenbl. LleHTpanusauns geaTensHOCTY NO3BOSSET onepaTnBHO peLlaTb du-
HaHCOBO-3KOHOMMYECKMe BOMNPOChl. B npouecce KOHUeHTpauun cpeactsa
MaccoBOn MHdopMaLuun npuobpeTatoT rmbkocTb: oHM Gonee onepaTVBHO
pearnpyoT Ha 3anpochl pbiHKa, CO34al0T 6ornee Ka4eCTBEHHbIV U KOHKYPEH-
TOCNOCOOHbLIV NpoayKT, 06ecneunBaloT IKOHOMUIO (PUHAHCOBBLIX CPEACTB.

M3yyeHne mMeamaxonavHroB B KadecTBe MacCMeauiHOro heHomeHa
MHOPMaLMOHHON CTPYKTYpbl XXI B. SBNAETCA NPeaMeTOM HayyYHOro WH-
Tepeca MHormx uccnegosartenen. Kak nokasbiBaeT 3apybexHbIvi OnbIT, Me-
AVaxonauvHrn NpeacTaBnsatoT cobom aPdEKTUBHYIO C IKOHOMUYECKON TOYUKN
3peHns Mogens cyllectBoBaHus n passutus CMW. B HacTosiwee Bpems Ta-
KMM CTPYKTypam npuHagnexart BegyLine nosnmunm Ha MegmapbiHKe.

CTouT OTMETUTb U TOT (PAKT, YTO MEeOUAXONANHIM CMOCOOHbI UrpaTthb
pornb pblyara BNUSHUSA Ha obliecTBeHHoe MHeHue. CriegoBaTtenbHo, pas-
NYHbIE Meama MOoryT ObITb COOpaHbl B paMKax eavHON Meamakopnopauum
He TONbKO Ans passBuTusa GusHeca, HO U B Ka4eCTBE MOLLHOMO MHCTPYMEHTa
Anst no66MpoBaHNs NONUTUYECKUX MW KOPMNOPATUBHbLIX MHTEPECOB areHTOB
BMWSHUS.

O606wasn otaenbHble akTbl PYHKUMOHUPOBAHUS MELAUAXONAMHIOB
B COBPEMEHHOM WH(OPMALMOHHOM MPOCTPAHCTBE, MOXHO BblAENUTb He-
CKOJITbKO TEHAEHUMUN.

Bo-nepBbix, 0TMe4aeTca Bo3pacTatoLas KoOHLeHTpauus Mmegua, Haxo-
OSILLNXCS B COOCTBEHHOCTM KPYMHbIX KOpriopauuii. Ha coBpeMeHHOM BbICO-
KOKOHKYPEHTHOM MEeAVNHOM PbIHKE YKPYMHEHWE KOMMNaHWIN C BKIKOYEHVEM B
HUX BHEMEOWVHbIX NoApasfaeneHnii 4YacTo ABMASETCH eAMHCTBEHHbIM CMOCO-
B60M UX BbKMBAHUS.

Bo-BTOpPbIX, CTOUT OTMETUTb KYNBTYPHYHO 9KCNAHCUI0 MeanaxonanHros.
HeatenbHocTb rmobarnbHbIX MeAMaxonauvHroB npegnonaraer AucTpubyLmio
MeOunanpoayKTOB, KOTOPbIe NOCTaBMAITCA B APyrve rocygapcTea; UMNopT U
9KCMOPT peKkNnaMHbIX PONNKOB. BaxHO oTMETUTb, YTO rnobanbHbI NPoayKT
Hepeako npucrnocabnmMBaeTcs K NoKarnbHbIM pbiHKaM, YTOObI MONb30BaTLCS
LUMPOKNM CMPOCOM B OTAENbHbIX PErnoHax 1 cTpaHax.

B-TpeTbux, B HacTosilLee Bpems HabnogaeTcs TeHAEHUUS YCUNEHNUs!
BMUSHWSA MeAnaxonauHros No CpaBHEHMIO C rocyaapcTBoM. B cBeTe nocnen-
HUX U3MEHEHUI (TeXHOMOrMyeckas peBonouns, CTaHOBNEHME MHopMaLm-
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OHHOro obuiecTtsa, rmobanusauns, KOHUEeHTpaumsa kanuTana B cdepe me-
Arnanpon3BoACcTBa M Ap.) Pofb rocygapCTBa B KOHTPONMPOBaHUM CTPYKTYpbI
N coaepxaHua cpeacTs MacCcoBOW I/IHCbOpMaLLI/II/I N KOMMYHUKauun CUINbHO
nameHunaco. CnyTHuMKoBoe TeneBuaeHve 6e3 TeppuTopuanbHbIX FpaHuL
N naeonorn4eckoro KOHTponsa, MHTEpHET, OTKprBaIOLLlI/II7I HeorpaHn4eHHble
BO3MOXHOCTW ANS ABMXKEHUS MHPOPMALMOHHBIX NOTOKOB, BO MHOMOM CBU-
OEeTenbCTBYIOT B NOMb3y TAKOW NO3NLMN.

M3aMeHeHns B KOMMYHUKaLMOHHOW cpefde YCUMM BO3MOXHOCTU Me-
ONaxonguHroB: KpynHblie Meanakopnopaunun MoryT BlnUATb Ha 06I.I.I,eCTBeH-
HOe MHeHWe Janeko 3a npegenamu cobCTBEHHOro reorpadmnyecKkoro nomo-
XKEHUSI, SKCNOPTUPYS HOBOCTM, OMpeaeneHHble uaen, obpasubl noBeaeHus
W UueHHocTW. B To e BpemMs MHorve rocyaapctBa CTaHOBSTCA Bce bonee
aKTUBHbIMW B MH(pOpMaLMOHHOW cdepe, yMeno UCnonb3ysi cpeactesa Mac-
COBOW MHOpMaUuW B CBOUX MHTEpecax, HECMOTPS Ha TO YTO rnobanbHble
KOMMYHUKaLUNN HaxoOAaATCA BHE C(bepbl BINMNAHNA HauMOHalbHbIX 3aKOHOAa-
TenbcTB. Kak nokasblBaeT nNpakTuka, NpaBUTENbCTBA pasHbIX CTpaH MOryT
KOHTPONMpOBaTb AOCTYN Ha TEPPUTOPUN APYrMX rocyaapcTB K rnobansHbIM
TeneceTsiM HoBocTeln 1 MHTepHeTy. OgHO3HaYHYO OLEHKY 3TUM npoueccam
OaTb CIOXHO — Oo4YeBUOHbIM CTAHOBUTCA TOJMbKO TO, YTO CerogHa perynu-
poBaHve AeATenbHOCTN MeanaxonanHroB JOMKHO NOCTENEHHO OTXOAUTb OT
XEeCTKUX BHYTPEHHUX dDOpM KOHTpPOINA 1 3aKoHOoAaTerbHbIX Mep U nepexo-
OVTb K BHELLHUM (hOpMaM — permoHasnbHbIM.
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J1. K. JlTo6o0deHkKo

A. b. YepedHsikoea

J1. 1. LlecmepkuHa

HOxHO-Yparnbckull eocydapcmeeHHbIl yHUsepcumem
cheredniakovaab@susu.ru

N3yyeHne meTogamm HempomapKeTUHra
Meana3adheKToB TEKCTOB MO IKONOrnm
B NpocTpaHcTBe unpoBbIX Nnatdopm

Mpouecc B3anmopenicteua CMW n uenesor ayaguTopum CerogHs ocy-
LlecTBNAETCA Ha 6ase pa3nnyHbIX LMdPOBbLIX NnaTtgopm (CanTos, counans-
HbIX CeTel, MecceHOXXepoB U Ap.), KOTOPble OTKPbIBAKOT AOCTYN K 06MeHy
WHGOPMaLMen N ONKTYHOT HEOOXOAMMOCTb YYUTbIBATb UHTEPECHI U 3anpochl
ayanTopun B UHTEPAKTUBHOM pexnme. Lindposble nnatdopmbl, ¢ ogHOM
CTOPOHbI, PacLUMPSAIOT rpaHuLbl pacnpoCcTpaHeHns MegvamaTtepuanos, C
ApYrovi CTOPOHbI, NoBbIwakT TpebosaHua kK CMW, HanpaBneHHble Ha ycu-
nexuve apeKTUBHOCTM BO3AENCTBUA nybnukaumii. K Takum nybnvkaumsam,
BO3ENCTBYIOLIMM Ha coumanbHOe camodyBCTBME HaceneHusi, 6e3ycrnoBHo,
OTHOCATCS MeavMamaTtepuarbl, OOHaxatoLlme 3Konorndeckne npodnems! B
pervoHax. IHCTpyMeHTbI 1 addeKTbl MH(POPMALMOHHOIO BO3AENCTBUA, UC-
nonb3yemble CMW B npouecce oTpaxeHus npobrnembl 3KONorMm, He TonbKO
opMUpYIOT NpeacTaBneHne ayauTopum O TeKyLLen SKOMOrM4eckon CuTy-
auumn, HO 1 YyCUIMBAIOT HeraTMBHbIE MOCMNEACTBUSA IKOMNOrMYeCKOW TPEBOX-
HOCTU, BbIHYXOEHHOW MUrpaumMm MOMOAEXW, OTpUUaTenbHOro OTHOLLUEHWUS
HacerneHus K CBoeMy pernoHy. Bce ato TpebyeT usyyeHus meamasdekTon
BO3JENCTBMS MaTepraroB No 3KONOrnMyeckon tTematuke, 0CO6EeHHO Ha Mo-
NOAEXHYI ayaMTOpUio, N BbIPabOTKN NPEOSIOKEHUA MO CHKEHUIO UX He-
raTUBHbIX NOCNEACTBUN.

Takon uccnegoBaTenbCKM NPOLECC ONUPAETCA Ha NMOHMMaHue Toro,
4YTO aPPeKT Meana — peHoMeH BNNAHNSA MHopMaunn, NonyyYeHHom 3 me-
AnanpocTpaHCcTBa, Ha NoBeAeHne u npeanodtTeHnsa ayantopun. Cospemen-
Has MeguavHgopMauns oKasblBaeT CUMbHOE BMUSIHWE HAa MHOrMe acnekTbl
XKM3HM YernoBeka M CnocobHa M3MEHUTb MPeanoyvTeHUsl, 3acTaBUTb nepe-
CMOTPETb NO3ULMI0, YOEXAEHUS N YCTaHOBKN.

Llenbio nccnegoBaHusa ctano onpegenenne aekTMBHOCTU BO3AEN-
CTBUS PEKaMHbIX 1 KYPHanMCTCKMX MaTepuarnos Mo 3KOMorMu, BbisiBNeHne
naTTepHOB BHUMaHUA 1 peakuumn MOMOAEXHON ayauTopun. B akcneprmeHTe
ObINy NpUMEHEeHbl TEXHONOMMS BU3yarbHOro HeMpoOMapKeTUHra (aNTPeKUHT)
n onpoc. PecrnoHaeHTamy BbiCTynanu monogbsle fnoan B Bo3pacte oT 18
0o 22 net (93 pecnongeHTta), o6o3HavyaeMble B pamkax Teopun NOKONEHUIN
Kak «rnokoreHue Z».
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WccnenoBaHne npoBoamnock Ha 0ase BbIOOPKM Mepmamartepuanos
Mo 3KONOrnyeckon TemaTuke: 6 HOBOCTHbIX MaTepuasnioB ropodcKoro nopra-
na «74.ru» (3a nepsoe nonyrogne 2022 r.) n 6 peknamHbIX MeanaTekcTos,
OTOBpPaHHbIX C YY4ETOM WMX KOMMYHWUKaTUBHOM 3PdeKTUBHOCTU (4acToTa
NpeacTaBneHHOCTM Ha UMAPOBbLIX Nnatdopmax, KOMYEeCTBO PENOCTOB U
KoMMeHTapueB). B xoge akcnepvMeHTa aHanu3upoBarnacb TemaTuka me-
OVaTEKCTOB U 3NIEMEHTbI UX CTPYKTYPbl C TOYKM 3PEHUSI MPUBIEYEHUS BHU-
MaHua ayauTopun. Kaxkapii peknamHbii CTUMYN AEMOHCTpUpOBAarcs B paH-
OOMHOM nopsigke 5 cek., HOBOCTHOM TeKCT — 15 cexk.

MpencrtaBum knioyeBble pesynsTaTbl MccnegoBaHus. Onpoc noka-
3an: aKonornyeckasa Tematvka UHTepecyeT MOMnoAexHyto ayautopuio (72%
pecnoHaeHToB). Cpean Hux: 45,2% rotoBbl NepecMoTpeTb OTHOLLUEHWE K
Teme akonorun; 31,2% pecnoHOEHTOB roTOBblI M3MEHUTL noBeaeHune; 28%
OMNpPOLLEHHbIX — MOMOYb 3KOSIOrMYECKNUM ABUKEHUSAM.

CpaBHUTENLHbLIN aHanu3 NonyyYeHHbIX AaHHbIX nokasan, 4to: 1) oco-
6oe BHVMMaHVe npuBrekaeT Tema 3arpsi3HeHus Bo3gyxa W BoAbl; 2) Hau-
fonbllas 3anoMMHAEMOCTb MpUCyLLa peknamHbiM TekcTam (65,6% pec-
NOHOEHTOB); 3) B pekname npuBnekaeTr BHUMaHMe obnacTtb «u3obpaxe-
Hue» (CpegHee KoONUYecTBO hMKcauui B3rmsga coctaendeT ot 5,48 en.
00 12,14 en.); 4) B HOBOCTHbIX TeKCTax Hanbonblune 3Ha4YeHnsa no cpen-
HeMy KonmyecTBy doukcauui B3rngga umetoT 3aronosku (ot 10,61 eqd. oo
17,05 eq.) v nuap-ab3aubl (ot 23,73 po 29,46 eq.) v ap.

CoBpeMeHHble peanuu 1 umMdpoBble nnatdopmbl AnktytoT CMU Ho-
Bble YCMNOBUSI Pa3BUTUS OESATENbHOCTU, KOTOPble aKTyanu3upyloT Heobxo-
AMMOCTb Bonee geTanbHOro u3yveHnst MegnasadeKToB U X BO3AENCTBUSA
Ha LieneBylo ayaMTOPUIO C Lerbi CHUXKEHUSA HEeraTMBHOIO BRMSHUSA NO TeMe
9KOMOrMN B PErMOHaXx pucka.
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B. B. MaccaH
MI'Y umernu M. B. JlomoHocoea
Vicktoriamassan@yandex.ru

BbisBneHue peaKum7| ayaunTopumn Ha maTtepuanbl
O NoBbIWLeHnU UueH B nepunoa KpuancHoro
COCTOAHNA IKOHOMUKHN

Poccuickas akoHOMMKa nocne Havana cneuonepawmmn CToNKHynach ¢
MHOXecTBOM npobrem. OgHa 13 HUX — pe3Koe MOBLILEHNE LIeH Ha TOBapbl
n ycnyru B ctpaHe. ObLwue HacTpoeHUs nogen 1, B 4aCTHOCTU, UX NOKyna-
TENbCKNE NPUBbLIYKN U3MEHUNNCL. YacTb HaceneHms nog BIUSIHUEM HOBO-
ctenn B CMW ctana cygopoxHO npuobpeTaTtb pasnuyHble ToBapbl, YacTb —
CMOKOWMHO XaaTb HOpManu3aumm LeH. ABTOp peLumnn npoaHanuampoBaTb pe-
akumMm ayouTtopum Ha Matepuanbl B Mena O MOBbILWEHUW LeH U BblenUTb
OCHOBHbIE 3MOLUN.

[ns npoBedeHus McCnegoBaHUS UCMOMNb30Bancst KOHTEHT-aHanus c
3MEMEHTaMN WHTEHT-aHanmM3a KOMMEHTapueB MNOMb3oBaTene MHTEPHET-
pecypcoB Rbc.ru, Gazeta.ru, Forbes.ru, Russian.rt.com v Lenta.ru B co-
umaneHon cetn «BKoHTakTe». Beibopka Mmeana obycrnosneHa HanbonbLuen
LUTUPYEMOCTbIO 3TUX UHTEPHET-PeCypCoB NO AaHHbIM PevTUHra CUCTEMbI
MoHuTopuHra CMWN «Meguanorus» 3a ma 2022 ., BbI6op coumanbHOM ceTm—
ee nonynspHOCTbIO Cpeau POCCUMMCKOro HacerneHus. [na npoBeaeHUst KOH-
TEHT-aHanu3a aBTop B35/ 3a OCHOBY crioBapb UHTeHUun H.K. PagnHon, ko-
TOPbIN COCTOUT U3 NSATN BNOKOB:

— NHdopmaTtnBHO-BOCNpOM3BOAALLMIA BNOK: yAMBIEHUE, BOMPOC; Bbl-
paxkeHne Hecornacus / COMHeHVe; BblpaXeHne cornacus, NogaepXKu; He-
npusaTMe, 0TKa3 OT KOMMYHUKaLWW; NPOSIBIIEHE CUMNaTUK.

— OMOTMBHO-KOHCONMAMPYIOLWMI BrOK: camonpe3eHTauus; npusneve-
HME BHUMaHUS (pacCy>XOeHNs1, PUTOPUYECKME BOMPOCHI); YCMOKOEHWE ayauTo-
pvK; NPOrHO3bl, NPETEH3UN Ha UCTUHY; onpaBAaHvne (camoornpasgaHue, T. €.
0e3 npenBapuTEnbHbIX 0OBUHEHWN).

— MaHunynaTuBHbIA GNok: ockopbneHus (ycTpalleHue, yrposbl); Anc-
Kpegutauus (nogpbiB aBTOpUTETA); AEMOHCTPauus cunbl (6€3 sBHONM yrpo-
3bl), MOpPanNM3aTopcTBO (NMOy4YeHns).

— BOnOHTMBHO-ANPEKTVBHBIV Onok: NoByXAeHWs K NO3UTUBHOMY Aen-
CTBMIO U peKkoMeHAaLmu; NoacTpekaTensCTBO K HeraTUBHOMY; OGBUHEHMS;
npegynpexaeHve o NoCNeacTBusix; 0TBOL 0OBUHEHWIA.

— KoHTponbHo-peakTnBHbIN Bnok: ogobpeHne/noxeana; capkasm/3no-
paAcTBO: KPUTUKA, UPOHUS, pasobraveHue.

3a nepuog ¢ 24 despana 2022 no 24 mapta 2022 r. 66110 NpoaHanu-
3mpoBaHo 125 matepuanos, 4 825 kommeHTapues 1 4 825 nHteHunin. ABTop
uccnegosan B BblopaHHbIXx CMW Bce KOMMeHTapum K Matepuanam o MnoBbl-
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LUEHWWN, CHWKEHUWN 1N PETYNUPOBaHMM LieH Ha TOBapbl U yCryru, Kpome Tex,
KOTOpble HE MMEIOT OTHOLLEHUS K TeMe MaTepuanos.

Mo pesynbraTtam McCreaoBaHWUsS aBTOP BbISIBUM MSATb OCHOBHbBIX WH-
dopMaLMoHHbIX NoBogoB B kaxaoM CMW v cpeam HUXx onpegenun Hambo-
nee 4YacToTHble: «npogoBonbcTBue» (5 n3 5 CMU), «obLwmint ypoBeHb LIeH»
(4 n3 5 CMW), «oducHble npuHagnexHoctn» (3 n3 5 CMW), «aBTOpbIHOKY
(3 u3 5 CMW), «anekTpoHuka» (2 ns 5 CMIW).

Bce vHTeHUMn Kk MaTepuanam aBTop pas3genun Ha NO3UTUBHLIE U He-
ratueHble. M3 H1X 966 NO3UTUBHBLIX MHTEHUMI (47%): 593 npo noBbILEHNE
ueH, 354 — ux perynupoBaHue, 19 — cHmxeHune ueH. N 1 093 HeraTMBHbIX
NHTeHUMN (53%): 681 npo noBbieHne ueH, 412 — perynvpoBaHune LeH.

[Mo3NTMBHbIE MHTEHLWN:

— MpuBMeYyeHne BHUMaHWS K nameHeHuto LeH (828 (40%): 529 npo no-
BblLLEeHME LieH, 299 — perynupoBaHne LieH);

— ycnokoeHune aygutopumn (88 (4%): 51 — nosblleHve, 37 — perynupo-
BaHue);

— nobyxxaeHune K No3nTMBHBLIM AencTBuAM (25 (1%): 12 — noBbILLEeHNE,
4 — perynupoBaHue, 9 — CHKEHNE);

— onpasfaHune nameHeHui (15 (meHee 1%): 1 — nosbiweHve, 14 — pery-
nMpoBaHue);

— BblpaxkeHue cornacus ¢ nameHeHusMm (10 (meHee 1%): 10 — cHkeHue).

HeraTuBHbIe UHTEHLMN:

— HeratmBHas npoHus (414 (20%): 239 — nosblweHve, 175 — perynu-
poBaHue);

— npegynpexaeHne o HeraTuBHbIX nocneacTensx (251 (12%): 170 —
noBblleHne, 81 — perynupoBaHue);

— ob6BuHeHmne (250 (12%): 144 — nosbiweHne, 106 — perynupoBaHue);

— mopanusatopcto (178 (9%): 128 — noBbiweHwue, 50 — perynupoBaHue).
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B. JI. My3bikaHm
vmouzyka@mail.ru
PYOH

Mykcumx M. A6dyn
PYOH

®ENKOBbLIE HOBOCTHU
KAK COBPEMEHHbIN XXYPHAINIUCTCKUA MEOUA®EHOMEH

TepMnH «denKoBble HOBOCTM» MMEET MHOXECTBO CMHOHMMOB: KaMm-
naHun no AesnHdopmaumu, nponaraHga UMPPOBOro MuMpa, KOrHUTUBHbLIN
B3IIOM 1 MH(pOPMaLIMOHHasa BOWHA — BCE 3TO NULLb acnekTbl 6onee Kpyn-
HOW Npo6reMbl: MaHUMyNMpoBaHWe 06LLIECTBEHHbIM MHEHWEM C Lierbio Bru-
SAHWSA Ha LUMPOKYO My6nvky. MunnmnoHsl rurabavt nHopMaLmMmn 3anomnHsioT
06LLeCTBEHHbIE MPOCTPaAHCTBA KaXayr MWHYTY LUMPOKO, 6e3 orpaHuyeHui
Nno BPEMEHU U paccTosiHMIO. MoTpebHOCTb COBPEMEHHOrO 06LLECTBa B WH-
dopmMaLmm No3BonseT nornowars HOBOCTU B VIHTepHeTe 1 coumanbHbIX ce-
TAX, CNOCOOCTBYET BbIOOPOYHOMY BO3AENCTBUIO UAEOSNOrMYECKOrO KOHTEH-
Ta, YTO MPUBOAUT K Tak Ha3blBaeMOWN «3X0-KaMepe» eOUHOMbILLIEHHMKOB.
OXx0-kamepbl OrpaHVyYnBaloT BO3OeNCTBME OPYrnx B3rMsS4O0B U TEM CaMbiM
MOTyT NOAMNUTLIBATb COLMAnbHbIA AKCTPEMMU3M U rPYNNoBYHO NOMSpU3aumio.
YT0 BaxkHO, OOMBLUMHCTBO N0AEN 40 CUX MOP HE OCO3HAIOT, YTO OHU ABMSA-
t0TCA 0OBEKTOM TaK Ha3blBaeMOW KamnaHuy MUKpOTapreTuHra, npoBognMONn
agpecaHTaMu, KOMMaHUSMU 1 ONnavYMBaeMbIMy NOMUTUYECKMMU KaMMaHWs-
mu B Facebook, Twitter, Instagram* v YouTube ans ueneson ayautopum c
onpeaeneHHbIMU NPoMUNAMN.

Onpoc amepukaHLeB, npoBefeHHblt Pew Research B 2016 roay, no-
Kasan, 4To noytTn 65% HaceneHus cunTatoT, YTo danbLlUNBbIE HOBOCTU COU-
BalOT MX C TOMKY B OTHOLIEeHUN dhakToB . BbicTpoe 1 maccoBoe pacnpocTtpa-
HeHne (elrikoB HAaHOCUT CYLLEeCTBEHHbIN couManbHbli Bpea: (OMHaHCOBbIE
noTepu, pacnpocTpaHeHue cTpaxa, PoCT PACUCTCKMX HACTPOEHUI, MaHWMy-
NMpoBaHME UCXOO0M NonuTuyecknx cobbiTuin. Korga B deBpane 2020 ro-
aa COVID-19 pacnpocTtpaHunca no nnaHete, BcemupHas opraHusaums
3gpaBooxpaHeHus (BO3) npegynpeavna, 4TO NaHOAeMuto COMpoBOXAaeT
«nHoaeMusA» — n3bbITOK MHOPMaLUK, 3aTPyAHSAIOLLEN ayaquTopum NoucK
HaEXHbIX MCTOYHMKOB HOBOCTEN. AHanus, npoeefeHHbI ObcepBaTopuer
Infodemic COVID-19 Ha ocHoBe 200-munnunoHor 6a3bl gaHHbIx Twitter ¢
21 anBaps 2020 r. no 07 masa 2020 r., nokasan, 4To MOYTM MOSIOBUHA CO-
obLweHnin nepegasanack vyepes poboTtos . [Mpr 3ToM 06bEM NTOXKHOWN MHAOP-
mMaummn o COVID-19, koTopbln Tak BbICTPO yCyrybrsieT nonoxeHve CTpaH B
MUpe, 3aTpyaHSAET KOHTPOSb Hag 6bICTpbIM pacnpocTpaHeHNeM KOpOHaBU-
pyca, YTO BbI3blBaOT KPM3UC BO BCEOOLLEN CUCTEME 30PABOOXPAHEHUS.
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TepMUH «penkoBble HOBOCTUY» BKMOYaeT Ae3nHdopmauuio, Korga
noXxHast nHcdopmaumsa pacnpocTpaHsieTca B obwem 6e3obugHo, 6e3 npu-
YMHEHWS BpPeda; NOXHYH MHGOopMauMio, pacnpoCcTpaHsaeMyld C Hamepe-
HMEM MPUYMHUTL Bpen; NpegHamMepeHHoe pacrnpocTpaHeHve KHdgopma-
LUK, pacnpocTpaHsaemol C Lenbio NPUYUHEHWUSI Bpeda, NyTeM, Hanpuvep,
pasrnaweHns YacTHOM MHdopMauun B NNYHBIX UMM KOPMOPATUBHBIX, a He
06LLECTBEHHBIX MHTEpPEcax), Kak 3TO Oblno 060CHOBaHO B AOKNade uccrie-
posatenen Yopan K. n OepaxwaH [.X. «MHpopmaunoHHbIn 6Gecnopsagoky.
Brexit n npesnaeHTckasn n3bnpatensHas kamnanus B CLUA B 2016 rogy Tak-
Xe Oblny oTMeYeHbl herKoBbIMY HOBOCTSMU, PacrnpoCTpaHAEMbIMN Yepes
CMW n coumanbHble cetn. B MIHooHe3nn noseneHne OenkoBbIX HOBOCTEN
B CoOUManbHbIX CETSX Havanu npueBnekatb BHUMaHWE 3KCNepToB focrne
BbIbOpoB rybepHatopa xakapTtel B 2017 rogy. B cBoux pabotax akcnep-
Tbl 06paLlalT BHMMaHWe Ha porb NpaBUTENbCTBA, MOMUTUYECKUX ANUT U
06LLIECTBEHHBIX AeATENeN B UCMNOMb30BaHUN CBOEN BnacTu Ans Mmobunmsa-
LM NONUTUYECKUX 3yMMEPOB 1 BOTOB C Lienbio U3MEHEHUST 0bLLEeCTBEHHOIO
MHEHUS, pacnpocTpaHeHus NPaBUTENbCTBEHHOW NN NapTUAHON NponaraH-
Abl B coumanbHbiX ceTsax. PenkoBble HOBOCTW, KOTOPbIe TPYAHO OTCreauThb,
ObICTPO pacnpoCTPaHATCH B coLManbHbIX CETSIX 0COOEHHO BO BpeMsi NaH-
aemun COVID-19, Bbi3biBas Oypto HEro4oBaHUA N MHOOEMUIO, 33 KOTOPbI-
MU criegytoT 6ecnopsaky U gaxke KOHTPNPOAYKTUBHbBIE SABHbIE KOH(IUKTbI.

* NaHHble nnatdopmbl 3anpeLyeHbl B PO.
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H. U. HacedkuHa
'podOHeHcKul 2ocydapcmeeHHbIl yHugepcumem umeHu SHKU Kynarsbl
nasedkina_ni@grsu.by

KommyHukaTMBHOe TabyupoBaHue
KaK cnocob nsberaHnsa KOHPINKTHbIX CUTyauun
Ha TeMaTU4eCcKUX MHTepHeT-chopymax

B poknage obcyxpaetcsa akTyanbHas npobnema TabympoBaHus Kak
KOMMYHWKaTMBHOIO WMHCTPYMEHTA, Y4acCTBYHOLIErO B PEryrMpoBaHuM ceTe-
BOro B3anMMOAENCTBMA cobBeceaHMKOB, M Kak KOTHUTMBHOIO pecypca, Cro-
COOCTBYHOLLIETO 3aKPENIEHNIO B CO3HAHUN N PEYEBOW KYNbType Y4acTHUKOB
CeTeBbIX COOOLLECTB CTaHAApToB M PperimMoB KOMEOPTHOro U GeCcKoH-
(NMKTHOro NoBefeHus. Matepranom paccMOTPEHWSI BbICTYMAKT CNOCO0bI 1
CpeLCcTBa PyCCKOro s3blka, Mcnonb3yeMble Ansa sepbanbHon penpeseHTaumm
KOMMYHMKATUBHbIX Taby B MMCbMEHHbIX TEKCTAX Y4AaCTHUKOB TEMATUYECKNX
NHTEPHET-HOPYMOB.

Mpu oT6ope 1 aHanu3e pevyeBoro MaTepuana aBTop Aoknaga UcxoauT
N3 npeacTaBneHnsa O TOM, YTO KOHCTPYKTMBHAs, HEKOHQUKTHAA ceTeBas
KOMMYHMKaUMUst Ha pasHbIX LUMAPOBLIX MatopMax BO3MOXHA ULb Npu
HanNM4MM CUCTEMbI 3aNpPETOB 1 OrPaHNYEHNIA Kak OGHOTO U3 PErynsiTOpoB MH-
TEepHeT-B3anMoaencTBms cobeceaHMKOB. YkaszaHHbIe CUCTEMbI U UX KItoYe-
Bbl€ XapaKTePUCTUKM (HAaNpMMep, CTEMEHb MATKOCTU U XXECTKOCTU 3anpeToB)
SABMNSOTCA NPOU3BOAHLIMU, C OQHOW CTOPOHbI, OT MeANanornkiu KOHKPETHOM
LMdpoBOM NNaTtdopmbl, a C APYro CTOPOHbI, OT CyOKYNbTYpbl KOHKPETHOIO
CceTeBOro coobuiectsa, opMMPYEMOro BOKPYr KOHKPETHOIO KaHana.

TemaTuka MHTEepHET-OPYMOB CTaHOBUTCHA (bakTopoM, obycnosnumea-
IOLLMM rpagyarnbHbli XxapakTtep TabyMpoBaHUS B OTHOLUEHMU pa3sHbIX 3rie-
MEHTOB KOMMYHWKATUBHOW CUTyaLMW: TEMbI NONNUOra, COcTaBa y4aCcTHUKOB
M UX NpaB Ha Te WM UHble MOAENN PEYEBOro MOBEAEHUS, NCMOSb3YyEMbIX
A3bIKOB UIN S3bIKOBbIX €OUHWL U T. 4. HenoHUMaHne NpuHATBLIX B MHTEp-
HET-COOBLLIECTBE OrpaHMYEHUA UM HAMEPEHHOE UX HapyLUEHVe NpUBOASAT
K KOHGNUKTHBIM CUTYaLMsIM, paclpOCTPaAHEHMIO TaKMX KOHTPNPOAYKTUBHbIX
NPaKTUK pevyeBOro NOBEAEHUS, KaK TPOMMUHL, XEWTUHN, ayTUHI, rerMuHr,
OynnuHr u T. .

B cuny nocTosiHHOro cocTtaBa y4acTHWKOB (DOPYMHbIX TEMATUYECKMX
«BETOK» MpakTukn TabymnpoBaHua n getabynpoBaHust B Kaxgon oopyMHON
rpynne npuHumatot opmy cneuundumyeckoro putyana (TyT He mecTo Ans
LYTOK; 30ecb He MecTo NpuBOaUTbL odumumManbHble OTBETbI PYKOBOOSALLMX
OOMKHOCTHBIX nny,; CtepeoTtvnam TyT He MecTo; 30ecb He MecTo Ans no-
OO6HbBIX CNopoB). YCTAHOBKWN, OPUEHTUPYHOLLNE YYACTHUKOB MHTEPHET-GO-
PYMOB OTHOCUTENbHO 3anpeLleHHOro 1 paspeLleHHOro B pe4eBoM noBeae-
HUN Ha OopyMe, HAaxXoOAT OTPaXKEHUE B pasfMyHbIX cnocobax n cpegcreax

139



BepbanvsaumMn KOMMYHUKATUBHBIX Taby — OT MpsSIMOro (pOpPMYrIMpOBaHuS
3anpeTuTenbHbIX U OrPaHUYUTENbHBIX HOPM [0 MpuemMa 3Ha4MMOoro yMor-
YaHus. Tak, OCHOBHbIM MPSIMbIM CMOCOGOM BbIPaXXEHUS KOMMYHUKATUBHbIX
Taby B ceTeBbIX Nonumorax BeICTynaeT y3yanbHasi 1 OKKa3noHarnbHasi 3Bde-
Musaums (He yum meHsi, kak Hago nucatb, U S He Byay roBopuTb, kyaa Tebe

OWTb nokynaTenen B 3abnyxaeHue). BaxHbiM cnocobom TabyvpoBaHus B
coobulectBax hopymMHOro Tuna siBnsieTcs opMynmpoBaHue 3anpeTnTenb-
HbIX U OrpaHUYUTENBbHBIX HOPM B TakoM 006s13aTenlbHOM CTPYKTYPHOM KOM-
NOHEHTEe UHTepPHeT-opyMa, Kak «lMpasuna dopyma» nnu «lonb3oBaTens-
CKOe cornalleHne», Ha OCHOBE WCMOMb30BaHUS PEYEeBbIX aKTOB 3arnpeTa,
npeaynpexaeHuns, npockbbl, yrposbl (YoeautenoHas (6onblue NOBTOPATb
He Byay) npocbba nsberatb 0O6CY>KOEHUSI MOMUTUYECKMX U OKONOMonmMTnye-
CKUX COBbITMI, PaBHO Kak 1 NpugaBaTb NOMUTUYECKYO OKpacky MbbiM co-
6bITUsIM). C NOMOLLBI0 METAKOMMYHUKATUBHBIX BbICKa3biBaHU dhopymyaHe
AKCNNUUMPYIOT HOpMmaTuBHble TpeboBaHusa (JaBante Bce-Taku cTapaTbCs
He nepexoauTb Ha NYHOCTY; MulimnTe Mo CyLwecTBy), OCYLLECTBNSIOT Camo-
Koppekuuio (Torga 3apaHee coppu, eCrnu KOro-To 3ageHyT MOU COOBLLEeHNS;
Mpowy npoweHns 3a rpybocTb, HO...) 1 T. 4. HabnogeHnsa 3a ykazaHHbIMK
peyeBbIMU CPEACTBaMY CTAHOBATCA BoraTeriM UCTOYHMKOM CBEAEHUN O
peyveBoV KynbType pasnmnyHbIX MHTEPHET-COOBLLECTB, B YaCTHOCTU — O CMo-
cobax u npuemax msberaHns U NPeoaorneHnss KOMMYHUKATUBHbIX PUCKOB
1 KOH(IMKTOB B criaboperynmpyeMbiX CETEBbIX NMONMUIOrax.
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Lll. C. HypxaHoega
Kasaxckuli HayuoHarnbHbIlU yHUsepcumem umeHu anb-Papabu
nurgans@mail.ru

PasBuTtue undposbix meguna Pecnybnukmn KaszaxcraH

Ha pbiHke undposbix Meana KasaxcraHa npogormkurca poct. Bmecte
C YBENUYEHNEM YKMcCha Nnornb3oBaTenemn VIHTepHeTa, 0COGEHHO NOCPEACTBOM
MOBUIbHBIX TeNedgoHOB, POCIO U KONMYECTBO Nonb3oBaTenen nHdopmaLm-
OHHBbIX PECYPCOB Ka3axcTaHckoro MHTepHeta. Habnogancsa v poct oHNamH-
Bepcui TpaguumnoHHbix CMIA.

Tema umdpoBor TpaHchopMaunm mMaccmeaua, pasBuUTUS HOBbIX WH-
opMaLNOHHO-KOMMYHUKaLMOHHbIX TexHonorui (MKT), maccoBon ragpxetu-
3auunn, BHeOPEHWs1 BbICOKOCKOPOCTHbIX CUCTEM Nepeaadn AaHHbIX akTyarnb-
Ha AN BCcex CTpaH NOCTCOBETCKOro MPoCTpaHCcTBa. OTW NPoLEeCcChl B MOMHOM
Mepe npoucxogaT n B Pecnybnuke KasaxcraH. [1nsa Hee xapakTepHsbl (B Mo-
cnegHue rogpl) yckopeHHasi TpaHcdopmaums peiHka CMU u BbicTpoe pas-
BUTME LMDPOBLIX Megua.

Ha pbiHke CMW nosBnstoTca HOBble NWMAEpPbl, AN HEero XxapakTepHo
Oonbluee pasHooOpasne WCTOYHUKOB HOBOCTeW. MHorue nonb3oBaTenu,
umeroLne cMapTgoH € AOCTYNOM B VIHTEPHET, y4acTBYOT B CO34aHUN KOH-
TEHTa U UMEKT ayguTopuIo B CBOUX coLMarbHbIX ceTsx. Bo3HukaeT HoBast
WHGOpMaLMoHHasa cutyauusa. KoHe4yHo, nMpu 3TOM porb npodeccroHanb-
HbIX XXypPHanucToB coxpaHseTcs. [laneko He Bcerga psi4oBOV Nonb3oBaTenb
UMeeT AOCTYN K HageXHbIM UCTOYHMKaM WHEOPMauMn UM MOXET CTaTb
cBuaeTenem cobbiTUsl, UMEIOLLEro OOLLECTBEHHYIO 3HAYMMOCTb. s 3TOoro
HeobxoamMa noarotoBka. B HOBbIX yCNoBUAX XypHanMcTam-npodeccnoHa-
namM nNpuxXoguTCst NOCTOSIHHO OCBamBaTb HOBblE METOAbI paboTbl C MHAOP-
Mauwmen, HoBble NNaTdopMbl U TEXHUYECKME cpeacTBa. TONbKO OHWU MOTYT, K
npvMepy, NPUINacuTb M3BECTHBLIX 3KCMEPTOB AJ1S 00CYXAEHUS BaXKHEMLLNX
COBPEMEHHbIX NpoGnem.

B nocnegHwue rogbl B Pecnybnuke KazaxctaH AMHaMU4HO pa3BMBaoTCS
OHNariHoBble Meaua. Hanbonee nonynspHbl y Nonb3oBaTenen oHnanH-sep-
cumn TpaguumnoHHblx CMU (raseta «KasaxctaHckas npasgay, rocyaapcTBeH-
HOe MHOPMaLIMOHHOE areHTCTBO «KasnHdopmy, canTbl TeNnekaHanos 1 pa-
anoctaHummn), a Takke CMW, He umetowme neyvaTHbIX U 3UPHbBIX BEPCUIA:
nur.kz, zakon.kz, tengrinews.kz v gp. 3TN HOBOCTHbIE PECYPCbI MOMb3YyHTCS
OONbLUIOK NOMYNAPHOCTLIO, TaK Kak OHW OMepaTUBHO pearvpytoT Ha cobbl-
TVS 1 NPegoCcTaBnstoT bonee LWMPOKMIM TeMaTUYEeCKUiA CNekTp nHdopmMauum
Nno CPaBHEHWUIO C TPaaULMNOHHbIMKM CMW.

Pa3BuTnio LMppoBLIX MeaMa B CTpaHe CnocobCTBYIOT HECKOMbKO
Ba)XHEMLWNX (PaKTOpPOB. OTO MEPEXOA C aHanoroBoro Ha uudppoBon dop-
MaT Tere- U paguoBeLLaHuns, NosiBlIEeHNe HOBbIX (B TOM YMcrie MOBUMbHbIX
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Megmannargopm) NCTOYHUKOB HOBOCTHOIO KOHTEHTa, MHTerpauns Tpaguum-
OHHbIX POpPM BeLlaHus C HOBbIMU MH(OPMALIMOHHO-KOMMYHUKALIMOHHBLIMMN
TexHonornsmu (MKT), wmpokoe pacnpoctpaHeHne MobunbHoro VIHTepHeTa,
MaccoBas ragpKetTusaumsa 1 T. n.

TeneBuaeHne ocrtaercs Havbonee MONynspHbIM WCTOYHUKOM HOBO-
cten B cTpaHe. OCHOBHbIe TeNEeBU3MOHHbIE KaHarbl NO-NPEXHEMY KOHTPO-
nupytoTcs rocyaapcTeoM. PassuBatoTcs LmdpoBblie MyrbTUNNEKCHI NO rOCy-
AapCTBEHHON Nporpamme. B HUX BXOAAT LeHTparnbHble U HULIEBbIe KaHarbl,
a Takke KaHanbl pernoHanbHblX cTyaui. B nocnegHee Bpemsi BbICTpo pas-
BMBaeTCs LMdPOBOE U CNYyTHUKOBOE BELLAHWE, KOTOPOE MO3BOMNMAO 3HAYU-
TENbHO YBENWYUTbL OXBaT ayAUTOPWUW N KONMYECTBO MPUHMMAEMbIX Tene-
KaHanos.

B KasaxctaHe pencTByeT rocygapCTBeHHasi nporpamma pasBuTus
uncpposoro obectsa. OHa npegycmaTtpmBaeT co3gaHue brnaronpusTHbIX
yCroBu Ans Bcex BMaoB oHNnanHoBbix CMW. Llenbio nporpammel SBrsieTcst
pa3BuUTME BCEX OoTpacnen 3KOHOMUKN, NOBbILLEHME Ka4eCcTBa rocy4apCcTBeH-
HbIX YCNyT, pa3BMTUE NHHOBALWIA, MPOrpamMm AUCTAHLMOHHOIO 06pa3oBaHus,
HOBbIX BUAOB MH(OPMUPOBAHWS HaceneHnst 0 paboTe rocyaapCTBEHHbIX Op-
raHoOB 1 CO3[aHne 3reKTPOHHOro NpaBUTENbCTBA.

BbicTpo pacteT yucno nonb3oBatenen MHTepHeTa. Ha gaHHbIN MO-
MEHT MO pa3HbiM OLeHKam okorno 84,2% HaceneHusi perynsapHoO nonb3yet-
cs iHTepHeToM, B GOMbLUMHCTBE CriyvyaeB Yepe3 MoburbHble coeanHeHns
(38% nonb3oBaTteneint).

PbiHOK Meama nepexuBaeT ObicTpyto TpaHcdopmauuio. Lindposblie
Meguna MMetoT OrPOMHbIN NMOTEeHUMan passuTus. 3To Mbl BUAUM U Ha NpuMe-
pe KasaxcrtaHa. B ganbHeriwem aygutopus HoBbIX Megna 6yget pactu. No
LUMpOTe oxBaTa TeM, ONepaTMBHOCTU U NPOEeCCnoHanM3My nx OCBeLLeHns
OHW COCTaBMSAIOT JOCTONHYIO KOHKYPEHLMIO TPaguLMOHHBIM Meaua.
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M. B. Ocmpoeckasi
MrY umeHu M. B. JlomoHocosa
ostrovskayamarija@yandex.ru

Cneuucduka perynmpoBaHusa nnatcgpopm
Ha POCCUMCKOM LUPPOBOM pblHKE

B ycnousx rnobanbHon MMpoBO LndpoBM3aLmm, KoTopasi C KaxabiM
rogom HabupaeT 06opoThl, BNagenblam nnatdopm HeobxoamMmMo npeaocTas-
NaTb NoTpebuTensam pasyMHyt OTKPbITOCTb CBOMX CEPBUCOB M HE A0MyCKaTb
OBYCMbICIIEHHbIX (POPMYNMPOBOK B MpaBuiiax paboTbl 3TWX Xe nrnatdopm.
CTtouT OTMETUTb, YTO He Bcerda umdpoBble nNnatdopMbl rOTOBbI CAMOCTOS-
TenbHO MATW Ha Larv no camoperynmpoBaHnIo CBOEN AeATENbHOCTH, T. K. 9TO
B OMpeaeneHHon Mepe CyxaeT cdepy UX pekrnamHbIX MHTEPECOB.

Tem He MeHee B CBSI3U C POCTOM KONMMYeCTBa LMGPOBbIX NnaTopm,
nx perynupoBaHue Heobxogumo. Tak, B koHue 2021 r. QKCNepTHbIA coBET
npu ®AC PO no pasBuTUIO KOHKYPEHLUUM B 0Bnactu MH(pOpMaLMOHHBLIX
TEXHOMOrn COBMECTHO C yYacTHMKaMW pbliHKa Ha CBOeV nrowiagke yTeep-
AV OCHOBHbIE NMPUHLMMBI JOOPOCOBECTHOrO NoBeAEHUS B LMEPOBOM Mpo-
cTpaHcTBe. bbino yctaHoBneHo, YTo NnaTdopmMbl Ha OTEHECTBEHHOM PbIHKE
OOMXKHbl OCYLLECTBNATL CBOK AeSATENbHOCTb B COOTBETCTBUMN C 3aKpensieH-
HbIMW HOpMaMW, a MMEHHO: iepXXaTb B OTKPbITOM AOCTyne npasuna paboTbl
nnatdopmMbl; MHHOPMUPOBATL NOTPEOBUTENSA O HAMepPEeHUsIX NNaTopMbl No
OTHOLLEHMIO K MONb30BaTemnto; UCKMIOYUTL AUCKPUMUHALMIO B OTHOLUEHUN
YCIyr, KOTOpble NpegocTaBngaeT nnardopma v ap.

Psg akcnepToB O0TMeYaloT, YTO LUmMdpoBble NNaTtopMbl HE CHMTAOTCH
y4aCTHMKaMU pbiHKa B MOSTHOM CMbICIIE€ 3TOrO CrioBa, OHW ABMASTCS LUMdpo-
BbIMW MocpegHukamu. Ho cneumnanuctbl yBepeHbl B HeobxoanmocTtu cop-
MUPOBaHUS 3aKOHOAATENbHOM 0a3bl. YUnTbIBasi hakT TOro, Y4To Ta UNn nHas
nnatdgopma obsa3aHa Bectn cebss 4OOPOCOBECTHO MO OTHOLLEHUIO K CBOUM
nonb3oBaTensaM, Ha 3Ty nnartopMy HeobxoaMMo Bo3naraTb OTBETCTBEH-
HOCTb 3a Ty UHGOPMaLMI0, KOTOPYHO Ha Hel pa3meLyatoT. [paBoBasi koHUen-
Lus JOrmkHa coaepatb B cebe MoHsITUe Toro, 4To undpoBasi nnatcgopma —
3TO Nnowajka, kotopasi NO3BONSET OAHMM NONb30BaTeNsiM co3gaBaTb UHTE-
PECHbIN KOHTEHT, 3arpyxaTb ero Ha nnardopmy, a Apyrmm nonb3oBaTensm —
noTpebnsaTtb 3TO B 3aBUCUMOCTUM OT CBOUX MHTepecoB. Cama xe nnatdopma
Mo CBOEW CyTU He SIBNSIETCSA MepBOHaYarnbHO 3aMHTEPECOBAaHHbLIM CyObek-
TOM, pa3meLLaoLwm Ty Ux NHY MHopMaLKIo.

OfHO 13 rnaBHbIX OTAMYUIA UUPOBLIX NNaTdopm OT TPaAULMOHHbBIX
CMW: 3akoHOOaTENbLCTBO AN UMEMPOBOro pbiHKa HAXOAUTCS TOMbKO Ha Ha-
YanbHOW CTagmMn POPMMUPOBaHMUS, T. K. MHOTO OCOBEHHOCTEW NO perynmpo-
BaHWIO AeATEeNbHOCTU MHTEPHET-NNaTgopM eLLe He 3akpenneHo Ha opuaun-
YeCKOM YypOBHe.
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Bonpoc 3akoHogaTenbHOro perynmpoBaHus ABMSETCS KpanHe BaXKHbIM
B CBA3W C rnobanbHOM TpaHcopMaumen n pocToM akTUBHOW ayauTopun
undposbix nnatdopm. Nonb3oBaTeny He Bcerga 3alimiieHbl OT HeOOCTO-
BEpHOWN MHpOopMaLMK, YTO co3haeT onpeaeneHHble PUCKU 1 NpobnemMbl Kak
Anst caMux NoTpebuTenern KOHTEHTA, Tak U Ans undpoBo NnatopMebl, Ha
KOTOPOW 3TOT KOHTEHT pa3melyeH. Hanpumep B Hos6pe 2020 r. PAC Poc-
CvK npoBena NpoBepKy BuaeoxocTuHra YouTube Ha npeameT GrioKMpoBOK
aKkkayHTOB nomnb3oBaTenen. Pesynbrartbl nokasanu, Y4To npasuna, CBA3aH-
Hble C hOPMUPOBAHMEM, MPUOCTAHOBIIEHNEM, BITOKMPOBKaMM akKayHTOB Ha
YouTube BNsOTCS HenpospayHbiMKU, HEOOBLEKTUBHBIMU U Henpeackasye-
MbIMW. OTO NPUBENO K BHE3AMHbLIM ONOKMPOBKAM FIMYHbIX aKKayHTOB MOMb-
3oBaTefen, YTo YLLUEMMANO0 UX UHTEPECHl U OrpaHNYMBario KOHKYPEHLMIO Ha
CMEXHbIX MefuapblHKaXx.

B cBA3u ¢ aTUM nsgatensm u ayautopuu cnegyet 3apaHee OLeHuBaThb
UMEILLNECs PUCKM Npu paboTe C TOW MM UHOW LmdpoBon nnaTopmon,
npexage Yem HayMHaTb C HeW COTPYAHMYECTBO U pas3MeLlaTb TamM CBOW YHU-
KanbHbIN KOHTEHT. XKypHanucTel, nepelueluve n3 TpagnuumoHHbIX Meana Ha
OHNarH-NNaTopMbl, JOMKHbI MPUHUMATb akTUBHOE yYacTue B perynmpoBsa-
HUW 3TUX LMPPOBBIX CEPBUCOB, B TOM Y/CE Ha 3aKOHOO4ATENbHOM YPOBHE.
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A. 10. lNaxomoea
CaHkm-lemepbypackull 2ocydapcmeeHHbIl yHUsepcumem
n.tym@mail.ru

LUudpoBusaumsa xypHanuctukm B anoxy COVID-19:
yrpo3bl U BO3MOXXHOCTHU

Pabota xypHanucTa, nepellegllas B oOHNanH-copMart, akTyanuanpo-
Barna HeobxoanMOCTb MCNONb30BaHUS LMAPOBbLIX NNATOPM U JOCTKEHUIA
COBpPEMEeHHbIX TexHonormn. Onpegenum BO3MOXHOCTU, KOTOpble «nodapu-
na» naHgemus cepe XypHanucTrKn B 4acTu LMGPOBbIX TEXHOMOMMMN.

CtupaHue reorpaduyeckmx rpaHvil Mexay XypHanuctamu-npodec-
CvoHanamu un uagatenscTBamu. B npouecce rmobanusauum 3TU rpaHuubl
yXe cTaHoBUNUCb Gornee npo3payHbiMu, HO Brnarogaps naHaemum paboTo-
Aartenu ctanuv yaile paccMaTpmBaTb BO3MOXHOCTb NPUBIIEYEHNSA COTPYOHU-
KOB 13 pa3HblX FOPOAOB 1 CTPaH. 3TO, MO CyTW, YPABHSAMO ANCTaHLMOHHBIN 1
odhnanH-opmaTbl paboTbl B chepe XypHanucTuku. PacnpoctpaHeHune Tak-
e NonyYnnu UHTEPBbLIO U NaHepKu, opraHnsyemble C MOMOLLbIO NHGOpMa-
LIMOHHO-KOMMYHMKALNOHHBIX TEXHOMOIMN.

OcHoBHoOW ynop caenaH Ha uHTepHeT-peknamy. CroxHoO OLeHUTb, Ha-
CKOIbKO HOBble hopmaThl peknambl 3dMEKTUBHEE paHee CyLLleCcTBOBaB-
LUMX, HO BO3MOXHOCTM ANSA peknamogaTens ogHo3Ha4yHo pacwmpunuce. Co-
OTBETCTBEHHO, cTanu 6onee pasHoobOpasHbIMK NyTW BbIXOAA Ha KOHEYHOrO
notpebuTens, KOTOpbIN NPEeAnoYUTaeT MCMONb30BaTb PasHble UCTOYHUKM
MHGOPMaLMKN B CUIY BO3PACTHbIX, reorpadpmyecknx, KynbTypHbIX 0COBEH-
HOCTen, ypoBHSA 06pasoBaHus, 3apnnaTbl U ApYrnx xapakTepuctuk. Pasyme-
eTcs, peknama B VIHTepHeTe B NepBylo ovepeab HalerneHa Ha NogpoCTKOB U
paboTatowmx nogen — Tex, KTo Nonb3yeTcs ragXeTamu perynsipHo.

[nckyccroHHbIe nnowankn, KOMbIOHUTU C yuTaTensdammn (3putensmu,
cnywarensiMn), OHManH-ronocoBaHns, NPeasioxkeHns no obcyXaeHuo Bon-
HYOLLIMX BOMPOCOB, KOMMEHTMPOBaHMWE, NPsIMblE 3¢PMpbl C 0ObIYHLIMW N0Ab-
MW, MHTEpPaKTMBHOE B3aMMOAENCTBME C LeneBbiMi rpynnamMmu nonynspmso-
Banvcb B Nepuof naHaeMunmy, Tak Kak HPOPMaLMOHHO-KOMMYHUKaLNOHHbIE
nnowagk1 6binn NpPakTMYeckn egUHCTBEHHbIM CNOCOBOM KOHTakTa ¢ ayau-
TOpUEN.

Ons nopgepxaHus wnHTepeca notpebutenen K cBOeMy MNPOAYKTY
peknamogarenu Havanu akTMBHO MCMNOMb30BaTbh BMU3YarM3npoBaHHbINA KOH-
TeHT. OH 6onee BbIUIPLILLIHO CMOTPUTCSA Ha oHe HoBocTen 6e3 rpaduye-
CKOro CONpOBOXAEHUHA, MOMOraeT nepegatb TeMy, OCHOBHYHO MAeE, MOChIS,
HacTpoeHue aBTopa. B KOHe4YHOM uTOre, nmomoraer MOBbICUTb BOBMEYEH-
HOCTb LleneBon ayantopumn megua.

HecomHeHHO, yka3aHHble BO3MOXHOCTM (CMIMCOK KOTOPbIX 3HA4YMTENbHO
LUMpE) CYLLEeCTBOBANM paHee, HO 3Moxa KOpoHaBupyca caenana ux bonee
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oveBuaHbIMKU. PaccmoTpum yrposbl, KoTopble npuHecna anoxa COVID-19 ans
XKYPHanMCTUKW.

Camasn o4veBMaHas yrposa — CHWXEHWE YPOBHS MpodheccrmoHanmama
XypHanuctoB. >KypHanucTuka ceryac AOCTynHa BCEM, KaXKabl MOXET CTaTb
aBTOPOM HOBOCTU. Taknum obpasoM, rpaHuLbl Mexay npodeccmoHanbHbIMN
XypHanuctamu 1 gunetaHtamu ctanv 6onee siBHbIMK (4TO ABNAETCS NAto-
COM), HO KMM4YeCTBO AMIIETAHTOB CTasno CYLECTBEHHO MpPEeBbIWATbL OO0
npodeccroHanos.

[esnHdopmaums, derkn n gundenkn, NossBMBLUMECS B MaHOEMWUIO,
nonyyYunnu gaxe otaernbHoe HasBaHue — MHdoaemus. Kak nokasan onbiT:
Ae3nHpopMaLum roToBbl BEPUTL Aareko He BCE NOAM, HO TOT, KTO «rnonancs
Ha yOO04KY», aKTUBHO MPOABUraeT IMKEHOBOCTMW, CO3AaBasi OMOMNMHUTENbHYIO
yrpo3y O6LLECTBEHHOMY CMOKOWCTBUIO.

B nepwvog nokgayHa BO3HMKNa yrpo3a CyLecTBOBaHUO nonvrpaduye-
CKOW MPOAYKUUW: He BCEerfa yaaBarioCb pacnpoCTPaHUTb TUPaX raseT unm
XypHanoB (TpeboBannck HoBble KaHarbl cObiTa). 3agada Oblna octaBaTbCs
Ha Buay. LincdpoBusaumsa o06sa3biBaeT odnanH-n3gaHne Tak unM nHade Bbl-
XoauTb B VIHTepHeT, 4ToObl CHU3WUTb PUCKM MOMHOIO 3aTMEHUS.

Peknama Heobxoguma MHOMMM mMedua Kak crnocob CyllecTBOBaHMS,
HO eCTb BEPOSITHOCTb TOro, YTO peKramHbIi Briok MOXET 3aHATb BonbLUyIo
YyacTb admpa, Be6-cTpaHmLbl. KOHEYHO, CyLLEeCTBYIOT caepxmBaroLLme dak-
TOPbl, KOTOPbIE HY>XHO pa3BUBaTb U pernamMeHTMpoBaTh.

Heobxogumo noMHUTB, YTO nobas yrposa — 3To BO3MOXHOCTb. [pea-
FNIOXXMM BO3MOXHOCTU, KOTOPbIE AAOT XXYPHANUCTUKe NepedncneHHble yrpo-
3bl (Mo npuHUmny SWOT-aHanusa):

— AkTyanu3aums obuects 1 obbeguHeHn NpodeccnoHanbHbIX Xyp-
HanMCTOB, OTCINEXMBAKOLLMX KAYECTBO U NPaBAMBOCTb MHGOPMaLun. Takne
obLecTBa CMOryT NOBbLICUTL MPECTWX camMoi npodyeccun, a undposusaLms
006beanHUT CneunanmcToB U3 pasHbIX FOPOAOB M CTPaH.

— locygapcTBeHHble M OBLWEeCTBEHHbIE MHULMATUBLI, HanpaBneHHbIe
Ha CHWKEHWe pacnpocTpaHeHus Ae3nmHdopmMauumn, pernameHTupyoLwmne
OTBETCTBEHHOCTb 3a ee pacnpocTpaHeHune. Ha gaHHbIi MOMEHT BpeMEeHM
CYLLECTBYIOT, Hanpr“mMep, NporpamMmmbl Ans OTCNEXnBaHUsA heNKoB, UHCTPY-
MEHTbI ANs Nofgayn xanob Ha noTeHumanbHble henku.

— MNosiBneHne HOBbLIX hOPM peknambl, MOUCK HOBbLIX KaHanoB CObITa,
COOTBETCTBEHHO pacLlUMpeHne NoTeHumansHon ayagutopmum megma.

Takum obpasom, naHgemuss COVID-19 TpaHcdhopmumpoBana MHorve
cdepbl YenoBevecKon AesaTeNbLHOCTU, onpeaenuna HoBbI BUTOK UX Ldpo-
Bu3aummn. XXypHanuctmka He ctana MCKIHYEHEM, YTO MOPOAMIIO MosiBrie-
HMe HOBbIX MEePCNEKTUB U Yrpos.
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O. B. lNepeso3oea
HOxHO-Ypanbckul eocydapcmeeHHbIl yHUsepcumem
o-v-perevozova@mail.ru

Oco6eHHOCTU pedriekcun MegMaayauTopum
Ha HOBOCTHbIe TEKCTbl 3KONIOrM4YeCKOro coaepKaHus

Matepunanbl goknaga npeacTaBnsioT MPOMEXYTOUHbIE pe3ynbraThbl
nccneaoBaHnst JOKTOPCKOW AMccepTauun, paccMmaTtpuBatolen ocobeHHo-
CTV pedrekcm Megmaayautopum Ha HOBOCTHbIE TEKCTbl 3KOMOrM4YecKoro
copepkaHus. AKTyanbHOCTb AaHHOIO uccreaoBaHus 0CODEHHO BaxkHa Ans
NPOMBILLIIEHHBIX PETMOHOB, a Takke 4118 TEPPUTOpUIA C HeBNaronpUATHLIMK
9KOIOrMYECKMMU YCIOBUSAMU, TaK KaK XUTENN 3TUX TEPPUTOPUIN BOCNPUHU-
MatT HOBOCTM 06 3KOMOrMmn Kak OavH N3 apryMeHTOB, BIIMSIIOLLMX HA UX CO-
LnanbHOe CaMOYyBCTBME M ONPEAEnsoWmX Nx noBegeHYeckue HamepeHms
1 3KOSOrMYECKUN akTUBU3M. HenpenoXXHON NCTUHOW SABMSIeTCA TOT (PakT, YTo
XypHanucTbl POPMUPYIOT BaXKHbIA CErMEHT Ha PblIHKE MeguanHaycTpuu,
3aHUMasACb CO34aHUEM KOHTEHTa, onpeaenstowero MHpoOpMaLMOHHY Mo-
BECTKY permoHa. OKOrorm4eckmim KOHTEHT BINAET Ha MHOTME acnekTbl CoOLU-
anbHOro cCamo4yBCTBUS, B TOM YnUCrie onpegensieT ocoObeHHOCTH pedhriekcnm
Meguaayantopuu.

OuyeBnaHOM 0COBEHHOCTBIO AN NPOMBbILLIEHHBIX PErMOHOB SIBNATCSA
BbISIBIIEHHbIE 3MOLIMOHANbHbIE NEPEXNBAHMS, BbipaXXaeMble B BULE aKTUB-
HbIX MOCTOB B hopymax, a Takke MOSTUYECKMX TEKCTOB, KOTOPbIE Xapak-
TEPHbl ANS UHTEPHET-U3AaHUN 1 akkayHToB MHTepHeT-CMW B coumarnbHbiX
ceTax. Tak, Hanpumep, aMOLUKN 1 YyBCTBA NepeaaroTcs Yepes akTMBHOE UC-
nornb3oBaHNe CManrnoB M NyHKTyauun (B CpeaHeM OO0 Tpex-naTv BocKnuua-
TenbHbIX 3HAKOB B NOOYAUTENbHBIX NPEANOXEHUAX U 40 2—4 BONPOCUTENb-
HbIX 3HAKOB B BONPOCUTENbHbIX NPeanoxeHusx).

VHTepecHOW TeHOeHUMEN CTaHOBUTCS NO3TUYECKOE BblpaXXeHne cBoe-
rO OTHOLLEHMS K KOHKPETHOW 3Komorm4eckon cutyaumm. MNMpuyem ecnv 6patb
KOHKPETHbIN pernoH (YensduHckyto obnacTb), TO CBOK rpaXaaHCKyt akTuB-
HYIO MO3NLMI0 BblpaXatoT Kak npodeccnoHanbHble No3Thl, Tak U NpoCTble
yntatenu. No mHeHuto C. bepepa, 310 €CTb OCHOBHbIE NPUHLMMbBI SKOMOMU-
YECKOM NOSNTUTUKN TEPPUTOPUIA, IMAaBHON LIENbIO KOTOPbIX ABMASIETCA «packad-
Kay ayauTopun Ha peakuumu.

OcoBeHHOCTN NO3TUYECKOW pedrekcun mMeanaayautopum 3akmnodva-
I0TCA B UCMOMb30BaHUN ApKUX MeTadhop, rmnepbon ¢ Lenbk 3aoCTpeHus
BHMMaHUs Ha npbnemax akonormn. B 60nbLUMHCTBE MO3TUYECKUX TEKCTOB
NPUCYTCTBYET N306NMYnMTENbHAst TOHANbHOCTL, aapecoBaHHas PyKOBOACTBY
pernoHa. OTnuuuTenbHasa Yepta No3TUYECKON pednekcnumn ayautopmm — 3To
n3o6mnmne TONOHMMOB, NOCBSLLEHHBLIX peanbHbIM TEPPUTOPUAM 1 COBBITUAM
Ha HUX. BO MHOMMX 4eTBEPOCTULLMAX BCTPEYAIOTCHA Ha3BaHWE peEK, MapKoB,
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3aBOJOB, B KOTOPbIX MOXHO 6e30mMboYHO OnpenennTb pearnbHyl reorpa-
donyeckyto fiokaumo ropoga.

CnepoBaTternbHO, HOBOCTHbIE TEKCTbI IKONIOMMYECKOr0 COAEPKaHUA Cy-
LLLIEeCTBEHHO BIMSIOT HA BOCMpUSTUE U pecbrnekcuio Megmaayantopmm, onpe-
OensioT ee NoBeAeHYeCcKMe HaMepeHns N MOTMBaALMOHHbIE YCTaHOBKK. [1o-
aTnyeckast pedriekcus XXuTenemn NPOMbILLIIEHHbIX PErMOHOB NPeAcTaBnsaeT
CODON XyOOXECTBEHHOE OCMbICIIEHUE pPeanbHOCTU, B OCHOBE KOTOPOrO Jie-
XWUT NOTPEBHOCTL BbIpasnTb CBOE S3MOLIMOHANbHOE NepeXnBaHne no nosogy
KOHKPETHOIO 3KOMOrMyeckoro cobbiTus. Takke OTNUYUTENBHOM YEpTOon Mno-
3TMYECKOW 3KONOrm4yeckomn pedrnekcmm MoXHO Ha3BaTb PacLMHATUBHOCTb,
TO €CTb CBOWCTBO 3arnoMWHATbCA Ha LONroe BpeMsi uvTaTento, nonagato-
LeMy nog 3aMOoLMOHanbHoe BO3OENCTBME KOHKPETHOrO TekcTa. B nostude-
CKOW 3KOIorm4yeckom pedrekcmm mMmeamaayguTopmMm OT HOBOCTHbIX TEKCTOB
NPOCNEXNBAETCS CUMBOSIMYECKOE YCINOXHEHWE OMUCBLIBAEMOrO CObbITHS,
YKPYMNHEHNe mMaclutaboB Yepes NIMYHOE BOCMpUsaTUE (Hanpumep, npobnema
rPsA3HON BOAbI MOXET 3BY4YaTb Kak «3acylleHHasa BceneHHasi», npobnema
rPsI3HOrO BO3ayXxa MOXET 3ByYaTb kak «MupoBas gyxoTta» u np.).

BblwenepeuncneHHoe NO3BOMSET cAenatb BbIBOL4: 3KOMornyeckas
CUTyauusi Ha TEPPUTOPUM, COOLITUS KOTOPOW NPEACTaBreHbl B MeAManpo-
CTpaHCcTBe COBpeMEHHbIMU UHTEPHET-CMW, 3avacTyto Bbi3biBaeT rnybokoe
TNINYHOE NEPEXMBAHME KAXKAOr0 OTAENBbHOrO YnTaTens.
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T. A. lNMueoeap4uk
'poOHeHcKul eocydapcmeeHHbIl yHugepcumem umeHu SIHKU Kynarsbl
t.pivavarchyk@grsu.by

AccouunaTUBHbLIA ONPOC B UCClef0BaHUN aKTOPOB
LM POBOM KOMMYHUKaL UK

Ctanucnas MNariga Ha 54-x MeTtepbyprckux yteHuax «Megua B coBpe-
MeHHOM Mupe» B 2015 . oTMETUN, YTO B MEAUANMHIBUCTUYECKUX UCCIeno-
BaHWUSIX BaXKHO Y4MTbIBaTb YeTbipe POpMbl CyLLIECTBOBaHNS sA3blKa: NPaKTUKy
S3bIKOBOV KOMMYHUKaLMW, CUCTEMY, a TaKKe MHAMBUAYaIbHOE U KONMMeKTUB-
HOe s3blkOBOE CO3HaHue. [peacraBngaercs, YTO NPy U3y4eHU KOMMYHMKa-
TMBHbIX MPaKkTUK B LMAPOBON Cpede MOXET MCNoNb30BaTbCHa accounatms-
HbI onpoc — Ansa obecrneyeHns NOMHOTbI U AOCTOBEPHOCTU Pe3ynbTaTos,
NOMy4YeHHbIX MYTEM MHbIX UCCNEeAoBaTeNbCKUX NOAXOA0B.

OcHoBaHveM Ans npoBedeHUs accoumaTMBHOMO onpoca SBUIOCH
yTBEPXOEHNE, YTO B I3bIKOBOM CO3HAHWM YeroBeka XpaHsaTcs npeacrasne-
HWS 0 pa3fMYHbIX TUNaxX KOMMYHUKaTUBHOIO noBeAeHus. B nucbmeHHOM onpo-
Ce BbISIBNANNCb accoumaTnBHble CMbICHbl 48 CNOB-CTUMYIOB, OTPaXatoLwmnx
TUNUYHBIE ABNEHWS U3 MUPa COBPEMEHHOM KOMMYHMKALIMKN C UCMONb30BaHu-
€M UnpoBbIX Meama: CyLeCcTBUTENbHbIE — CETb, XXYpHar, CTaTyc, Noanvcka
W T. 4.; npunaraternbHble — LMdPOBOMN, MOBUNBbHbLIN, NPAMON U T. 4.; rnarosibl —
PEenoCcTHYTb, CMOTPETb, OonybnukoBatb U T. 4. B onpoce npuHanu yvactune
400 yenosek B Bo3pacTe oT 14 go 65 ner. O6paTMm BHMMaHWe Ha psg, Mo-
MEHTOB, NO3BOMSAOLWNX YBUOETb BO3MOXHOCTW aCCOLMATMBHOIO Onpoca kKak
WHCTPYMEHTa ANdA U3yvyeHns undpoBovi BOBIIEYEHHOCTU.

[eaTenbHOCTHbI KOMMOHEHT B CEMaHTMKE 3agaBaeMblX PECMOHOEH-
Tam CroB-CTMMYoB 06yCrnoBmni BO3MOXHOCTb BblYIEHEHNS TUMWYHBIX YCMO-
BUIA OCYLLLECTBIIEHNSA KOMMYHUKATMBHbIX MPaKTUK U MOCTPOEHUS X PperiMmoB
Ha OCHOBE COBOKYMHOCTW CFOB-peakuui. Hanpumep cnoB, akTyanusmpy-
IOLLUMX BPEMEHHYI0 UMW NPOCTPAHCTBEHHYIO JTOKaNM30BaHHOCTb AEACTBUN:
ctumyn «BKoHTakTe» — peakumsi «HOUYb», CTUMYI «KypHany — peakumns «Ha
CTOne»; BblAENSOWMX B KQYeCTBE 3HAaUYMMOro 4511 KOMMYHUKaTUBHON CUTY-
aLmm cnoT «CcyObeKT», HaNpUMep: CTUMYS «raseTa» — peakumm «gegyLuka,
«ONsa NOXUNbIX», «ANsi CTapeHbKUX», «nanay, «pogutenu» u T. n. MNytem
onpoca yaanocb BbIiIBUTb aKkTyarbHble akUMOHamnbHble, MOEeHTU(MKALUOH-
Hble, KOMNapaTuBHbIE (hpenMbl.

daKkT TOro, YTO Ha pasHble CTUMYIbl YacTO MPEACTaBMAANUCE OOHU Y
Te e CINOBECHblE peakumu, NO3BONWUI caenatb BbIBO4 00 YKOPEHEHHOCTHU
HEKOTOPbIX CTaHAApTOB KOMMYHUKATUBHOrO MOBEOEHMS, B YaCTHOCTM Tak
Ha3bIBAEMOro AEMOHCTPaTUBHOIO noseaeHus. Cpeamn crioB-peakunii 6uinm
BbICOKOYACTOTHbI COBa, Ha3bliBaloLWMe OxXngaemMble peakTuBHblE OEeNCTBUS
ayautopuu, 0603HavaroLWwme Hanuume unm oTCyTCTBME UHTEpeca K aBTopy
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nocra, ogobpeHne unn HeogobpeHne NPOYNTAHHOTO: YEKHYTb, JlaliK, MONpo-
Liarika, OLeHUTb, HPABUTCS, 3aMHTEPECOBAHHOCTL, MOXBACTATbCH, XAY aKTUB-
HOCTb, BbICTABUTb HaMokas, NOCTaBUTb JIOWC/MyKac, MOAHATL penyTauuio —
NPOUrHOPUTL, AN3NAaNKHYTb, MOCTAaBUTb OU3TONC.

Hanuuve nHAMBMAYanbHO-KOHKPETHBIX PeaKUUii Ha HEKOTOpbIe CTU-
Mysbl MO3BOMWMO cAenaTb MNPEANnOSIOKEHNE O CTEMEHU BOBMEYEHHOCTU
PECMOHAEHTOB B TY UMM UHYK MPaKTUKY U O XapakTepe MHTepuopusaunm
KOMMYHUKATUBHbIX NPaKTUK. Tak, UOEeHTUOUUMPYIOLLME, KOHKPETU3NPYHO-
Lwme (B TOM Yncne Yyepes MMeHa COOCTBEHHbIE) peaKLMn Ha CTUMYbI «rase-
Tay, «pagunoy», «TeneBuaeHne» B rpynne pecnoHaeHToB-yyawmxcs (oT 14 oo
17 net) GbINM egMHUYHBIMK, @ B rpynne oT 46 neT u crtaplle CoCTaBnanu
00 25% OT BCero 4ncna crioB-peakumm.

PaccmaTpuBancs B accounaumsix KOHHOTATUBHbLIA 3NEMEHT B SA3bl-
KOBbIX eQuHULax-peakumnsx u aHanmampoBanmcb NpU3HaKku, Ha OCHOBaHUK
KOTOpPbIX CTUMYIY NpunuckiBanack oueHka. Llenbiii psg cnoB-cTumyrnos no-
NyYnn BbICOKMIA MPOLEHT HeraTMBHO-OLEHOYHbLIX accouuaumn. Hanpumvep,
cTumyn «bnorep» — peakummn «6e3paboTHbI, GONTYH, JOHOCUMK, OAypaYvok,
BbINEHOPEXHUK, AayH»; «4ENOBEK, Y KOTOPOr0 MHOIO BPEMEHU»; «4eNoBeK,
BbICTABMNSAOWMNA Ha NPOCMOTP CBOK XM3Hb»; «YENOBEK, 3aHMMaloLMNCs
YEM-TO HEHYXXHbIM»; «40 HENb3s OTKPbITbIA YenoBeEK» U T. 4. DTN HeraTue-
Hble accoumaumv NpeacTaBneHbl BO BCEX BO3PACTHBLIX Fpynnax M cocTaB-
nawT go 10% peakumii. NoaTeepxgaeTca BbIBO4 O TOM, YTO AOBEpUE U
NnonynspHOCTb YacTO OKa3blBAKOTCA HECBA3AHHBbIMU XapaKTePUCTUKAMMU:
nosnb3oBaTenm CeTM MOryT C HeLOBEPUMEM OTHOCUTLCA K KaKoMYy-HUOYAb
aKTopy UMEPOBOM KOMMYHUKaLMK, HO MPU 3TOM perynsipHo obpaiiatbcs
K HEMY N €ro KOHTEHTY.

MopobHble HabnAeHUs NO3BONSAT NOMYyYUTb MaTepuan ans uccrie-
OOBaHNSA «KOMMYHUKATUBHOIO» FIEKCMKOHA akTOPOB LIMAPOBON KOMMYHMKa-
LU N OTPaXKEHHbIX B HEM MPEACTaBNEHUA O KOMMYHMKATUBHbIX NMPaKTUKax
B UncpoBor cpeae, 06 aTanoHax 1 oLueHKax 3TUX NPakTUK.
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H. A. Psib4eHko

O. I1. Manblweea

Kyb6aHckul eocydapcmeeHHbIl yHUsepcumem
rrrnatali@mail.ru

YnpaBneHue uncppoBon coumnanbHO-MONTMTUYECKON NOBECTKOMN:
OT TpaanLUMOoHHbIX CMU Ao nateHTHbIX NMnaepoB MHEHUA

Mpouecchl hopmupoBaHna coumanbHO-NONIMTUYECKON MOBECTKN B Ha-
yane XXI B. nog BAusHMeM MH(opMaLOHHO-KOMMYHUKALMOHHBLIX TEXHOMO-
rin NOABEPINMCH CyLLEeCTBEHHON TpaHcdopmaumn. Begywasa ponb Tpagu-
unoHHbIx CMW cTtana ocnapuatbCcs NpeactaBUTENsMy HOBOW rpaxaaHCcKom
XYPHaNUCTUKN — OHNanH-nHgneHcepamn. CoumarnbHble CETU U OHManH-
WHNoeHcepbl hopMUPYIOT BOKPYr cebs Lienble MeamaskocucTeMsbl, B KO-
TOPbIX MpoAyLMpYyeTCs M TPaHCHOPMUPYIOTCA CcouManbHO-NONUTUYECKUI
KOHTEHT. BHYTpuM aKocmcTeM OYHKLMOHMPYIOT NaTeHTHble Nuaepbl MHEHWIA:
OHW YCUNUBAKOT pa3MeLLEHHbIV OHNaNH-UH(IIOEHCEPOM KOHTEHT, pacLumps-
0T ero unu yBogdat obcyxaeHne B CTOPOHY. oA BAUAHMEM NaTeHTHbIX Nu-
0EepPOB MHeHUs GonbLuas YacTb NONb30BaTENEN, BKIOUYEHHBIX B 9KOCUCTEMY,
Ha4YMHaT OTOXOECTBNATL BbiCKa3aHHOE MU MHEeHWe (BbiCKa3aHHOEe MaHu-
(eCTHbIM NIMAEPOM MHEHWUIA) C MHEHWEM NAaTEeHTHbIX NNgepoB MHeHWI. Bno-
CneacTBMM 3TO MHEHWe, npeTeprneBLlee BTOPWYHYIO KOHLEenTyanusauuio,
HaYMHAET PacnpoCTPaHATLCA B UHTEPHET-NMPOCTPaAHCTBE, YTO MOXET UMETb
Kak KOHCTPYKTUBHbIE, TaK U AeCTPYKTUBHbIE NOCNeACTBMSA ANS couManbHo-
NONMUTUYECKMX CUCTEM OCODEHHO B nepuog MHAOPMALMOHHBIX KPU3UCOB.
Bce ato npmBOoAMT K HEOBXOAMMOCTU aHanM3a NpoLeccoB ynpasneHns uud-
POBOW COLManbHO-NONMUTUYECKOW NOBECTKOM AHA N €€ MOOENUPOBAHNSA.

B npeacraBneHHOM uccriegoBaHumn LMdpoBas coumanbHO-NonmMTuye-
CKasl NoBeCTKa MOAENUPYETCSt Kak MHOrOMepHasi CETb, BKIoYatoLLas B ceds
HeCcKonbKo namepeHui: « OcuumanbHbI ANCKYPC» (CeTeBble AaHHbIe, MONy-
YeHHble C CalTOB OpraHoB BMACTW M NONUTUYECKUX NAPTUR, a Takke Tpagu-
LMOHHbIX 1 nponpasutensctBeHHbix CMU) n «CeteBon guckype» (ceteBble
AaHHble, NoNnyyYeHHbIe U3 coumanbHbIX ceTer n oopmupyrome ceTb «lonb-
3oBaTenm», cetb «CoobLLeHnsa», ceTb «XewTerny, cetb «AMomKm»). daH-
Hble M3MEPEHNsT HaxXoOATCs B MOCTOSAHHOM B3aVMOAENCTBUN, PE3yNbTaToM
KOToporo sBnsgetcs opmMupoBaHue LMGPOBON CoLMarnbHO-NONUTUYECKON
noBectkn AHsA. CyObekTbl LMgpoBON CoLManbHO-NMONMMTUYECKON MOBECTKM
MOryT B3aUMOAENCTBOBaTb B Pa3HbiX U3MEpPEHUsX C pa3Hon aeKTUBHO-
CTbi0 MpoTekaHnsa Anddy3noHHbIX npoueccoB. Ouddy3noHHble npouecchbl
0TBeYaloT 3a 9PPEKTUBHOCTL NepeaBKeHns MHpopmaumm no gUCKypcuB-
HbIM MONSAM, COCTaBMAOLLIMM OCHOBY LIMGIPOBON COLMANbHO-MONUTUYECKON
NOBECTKMU.
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MHTerpupytoLlen MeTogonorven B uccriefoBaHUn SsBUSNCS CETEBOM Noa-
XOf, KOTOPbI HA METAaTEOPETUYECKOM YPOBHE MO3BOSNI OCYLLECTBUTL CETE-
BYIO KOHBEPreHLUMo TEOPUA U NOAXOA0B, NOMYYMBLUMX Pa3BUTUE B PA3MNYHbIX
ONCUMNIIMHAPHBIX 0BnacTsax ANa CO34aHWsi HOBOTO TEOPETUYECKOrO 3HaHWS
N KOHLEeNTyanbHON mMogdenu uudgpoBon coumanbHO-NONMUTUYECKON NMOBECTKU
OHs. Ha amnmpuyeckom ypoBHE CETEBOW MOAXOL, U CETEBOW aHanNu3 B kaye-
CTBEHHbIX M KOMMYECTBEHHbLIX Bapuauusix UCCrneaoBaTenbCkux TEXHUK Bbin
MHTerpmpoBaH ¢ metogamu Data Science. CeTeBor nogxod Mo3BONWU HaM
paccMOoTpeTb NoMb30BaTenen MHTEPHET-NPOCTPAHCTBA U y4aCTHUKOB COLU-
anbHbIX CeTel B nNpouecce (opMMPOBaHNS LIMGPOBO coLmanbHO-NoNUTnYe-
CKOW MOBECTKM OHSA Kak rnobarnbHble couumanbHble rpadbl.

MNpencrasneHHaa moaenb UUGPOBOM COLMANbHO-NONMUTUYECKON MO-
BECTKM Obina anpobupoBaHa Ha muccnegoBaTenbCckux kencax: «KoHcTuty-
umnsay, «KopoHasumpyc», «Bbibopbl B locygapcteeHHyto lymy 2021», « MHHO-
BaLMOHHbIE CLieHapun NoTpebneHns KynsTypbi».
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K. . Cepebpsikoe
CaHkm-lNemepbypackull 2ocydapcmeeHHbIl yHUsepcumem
s-kirill@list.ru

BoccTtaHoBneHue penytauuu Beaywmx meauannartcgpopm
Nno UToram ocBeLLeHUA HEKOPPEKTHbIX AaHHbIX
COLIMONOrM4Yeckux onpocos
(Ha npumepe npe3upeHTckon kKamnaHum B CLLUA 2016 1.)

[daHHoe nccnegoBaHne paccMaTpuBaeT CoXHy npobnemy BoccTa-
HoBneHus1 obpasa (theory of image repair) cpeacTB MaccoBOW MHpopMaLmn
nocne nybnukauMm HeOOCTOBEPHbIX AaHHbLIX ONPOCOB nepes AHEM ronoco-
BaHWUS Ha npe3unaeHTckux Bbibopax B CLUA 2016 r., roe utor BelGOpOB He
coBnagan c NporHo3upyeMbiMn pesynsratamu. 9Ta npobnemMaTtvka He ume-
€T JOSMKHOrO pacCMOTPEHMS B HAy4YHOW Cpeae, O4HaKo OHa UMEET KioyeBoe
3HayeHWe Ans NpUMEeHeHNs KoMMneKkca Mep Co CTOPOHbI OpraHn3auum B yc-
NOBMAX peanusaumm aHTUKPU3NUCHBIX KOMMYHUKaLWIA.

VlccnegoBaHve OCHOBaHO Ha OOHOW M3 TEOPUIA NONUTUYECKON KOMMY-
HUKaLUuW, B YaCTHOCTM Ha TeopMM BOCCTaHOBMEHMs obpasa, koTopas Obina
paccmoTpeHa B paboTax Y. beHya. B Lenom ata koHuenums passuBaeT fno-
MKy MeavatvM3aumm NonuTUYEecKor KOMMYHMKaUMK Yepes GonbLuyto 3aBu-
CMMOCTb MONUTUYECKNX UHCTUTYTOB M NPOLIECCOB OT AENCTBUIN CO CTOPOHbI
Menua, kotopas 6bina npeacrtaeneHa B pabortax k. bnamnepa. B pabote
NPUMeHeHbI Ka4eCTBEHHbI aHanM3 TEKCTOB, 3fleMEeHTbl AUCKYpC-aHanmaa.

AKTyanbHOCTb A@HHOIO UCCMeAoBaHWUs 3akryaeTcs B TOM, YTO UC-
crnegyeTcs BaXHbIi BOMPOC COXPaHEHWsi He TOMNbKO NpodyeccuoHarnbHOWM
penyTauMm KnYeBbIX MeAManurpokoB, KOTOPbIE OMMPalTCa NPy CO34aHUu
KOHTEHTa N OCYLLUECTBMNEHNN 9KCMEPTHOW OEATENbHOCTU Ha AaHHbIE MPOBO-
ONMBbIX ONPOCOB, HO U COXpaHeHust aosepuda K uHayctpum CMU B uenom
CO CTOPOHbI 06LLECTBEHHOCTU. VMI3yyaloTcs peneBaHTHbIE U HeperneBaHTHbIe
cTpaTernm BOCCTAHOBMEHUS CBOEro obpasa CO CTOPOHblI MeAMaurpoKoB,
YTO KpaWHe BaXKHO Npu CUCTEMHOMN paboTe C NOMMTUYECKMMUN KaMNaHUSMN.

Mpe3npeHTckme BblGopbl 2016 r. Nokasanu, Yto npeobnaganu Takue
cTpaTternu, paspabaTtbiBaeMble B pamMkax MCMonb3yemon B McCrneaoBaHum
TEOpUM, KaK YKIOHEHME OT OTBETCTBEHHOCTM, CHUXEHME OCKOpPOMNeHun u
mopTudmkauusa. Mobega O. Tpamna usobpaxanack He kak nobena Hapg
ONbITHLIMX MONUTOMOramMun, a Kak nposar cTpaTterMm onpoca, MeHsitoLen-
€Sl AUHAMUKM coumarnbHbIX CETEN U Nonspusaunm amepukaHckmx nsbvpare-
nen. Takke akTMBHOE pa3BUTME NOMyyuUsia TeMa HeOXMAAaHHOIO NPOUrpbILLa
X. KnnHTOH. B uenom, HeTo4HOCTb MHGopMaLuun B kence [l. Tpamna cesasa-
Ha c npeacrtasneHnem B CMW >xenaemoin nHdopmaunm Kak 4encTBuTenb-
HOW MpU MrHOPUPOBAHUN NPOTUBOPEUYUBLIX PE3YNbTaToB ONPOCOB, KOTOPbIEe
ObIN HEBEPHO NPOUHTEPNPETUPOBAHBI.
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PasHooGpasne npumeHsieMblx cTpaTervii Takke rnokasano, Yto cpen-
CTBa MacCOBOW MHOPMaLMM He SBMSTCH MOHOMUTHLIMU NPU reHepauum
N pacnpocTpaHeHU NPOrHO30B ¥ aHanNUTUYECKON MHGOPMaLMKU 1, UCXoas
13 penapaumroHHOro pecypca opraHusauum, npyMeHsinace He eaqMHooGpas-
Hasi cTpaTterusi, a cpasy HEeCKOMbKO Ga30oBbIX CTpaTeruii, 0 KOTOPbIX rOBOPY-
nock Belwe. Bonee Toro, Yem meguannatgopma Gonblue, TeM Gonee pas-
HOOGpa3HbIM Gblfl KOMMMEKC MCMOMb3yeMblX CTpaTernii, o4HaKo MouTu He
Habntoganock cTpaTern U3BUHEHWUI 3a NPEfoCTaBNeHne HedOCTOBEPHbIX
JAaHHbIX COLMONOrMYecKMX ONPOCOB UM HEBEPHYIO UX MHTEPMPETaLMIO.
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4. B. Cokonosa
MrY umeHu M. B. JlomoHocosa
veronikasokol@yandex.ru

Knukbent un MaHUnynauuna: KOH(bﬂVIKT Ka4vyecTBa
U CeHCauMOHHOCTU B nonynsapHbIX BUAoeo o KopOHaBMpyce*

MepgnacobbiTve rmobanbHoro Macltaba — pacnpoctpaHeHne COVID-19 —
MOHOMOSM3MPOBANo BHUMaHWE ayauTOPWK: NIOAM CNEaunv 3a pacrnpocTpaHe-
HVeM Bupyca B ByKBaribHOM CMbICIE KaK 3a «Cepuanom» B pexume pearibHoro
BpemeHn. I CMW, 1 Grnorepbl akTMBHO MCMOMNb30Banu NroLLaaku, notTeHumarnbs-
HO fatolme Gonbluve oxBaTbl, 0COB0e BHYMaHWE KOHTEHTMEeWKepoB NpUBMeK
Youtube.

C NOMOLLbLIO KOHTEHT-aHanM3a Mbl WU3y4unM BUMOEO O KOPOHaBMpY-
ce, HabpaBwwme Ha YouTube cBbiwe 1 MAH npocmoTtpoB. OT6OP BUAEO OCy-
LecTanancs no 12 knoyeBbiM cnosam. BpemerHown nepuog: aHeapb 2020 r.
(pacnpoctpaHeHne COVID-19 B Kutae) — dpeBpanb 2022 r. (pacnpoctpa-
HeHne wTtamma «OMUKpoH» B Poccum). M3 85 npoaHanuanpoBaHHbIX BU-
aeo 33 onybnukoBaHsl CMU 1 npodeccrmoHanbHbIMK XXypHanucTamu, eLle
9 — Gnorepamu, obnagarLwmMm TeneBU3NOHHbIM G3akrpayHaom (JleoHung
MapdeHos, Anekcen Nueosapos**, WpuHa LUnxmaH, AHTOH J1sgoB), octanb-
Hble — Bnorepamu, He MEHLLMMUN OTHOLLEHUS K XXypHanucTuke.

[ocTaTovHo YacTo, YTOObI MPUBNEYL BHUMAHWE ayauTopum 1 cobpatb
NPOCMOTPbI, UCNOMb3YTCA KNUKOGENTHbIE 3aronoBku: «HTepBbi0 3HaMeHU-
TOro BMPYCOMora: HeYyXenn Bce yMpyT NOCMe BaKLMHbI OT KOPOHaBUpyca?»
(Doctorpetrik), «KTo “3aka3umk” KopoHaBupycHoun anugemun?» (Finversia),
«Bupyc mMonuaHusa: 0 4em KaTeropmM4ecku 3anpeLleHo roBOpuTb Bpadam?»
(«A norosopuTtb?») 1 Ap. B Takmx cnyyasax cogepxaHue BMOEO He Bcerga
NOMHOCTbLIO COOTBETCTBYET Ha3BaHU0. Hanpumep, Buaeo tenekaHana «Poc-
cust 24» (2,5 MnH npocMoTpoB) Ha3BaHO «KoHel maHgemuun: nNporHos ot
nereHgapHoro AHatonust 3unbbepa», a 3TO NMOPTPETHLIA O4EpPK K obuneto
cosgarens cnyx6bl MIHTEHCUBHOW Tepanuu.

B kaxxgom nATom nNpoaHanuM3npoBaHHOM BUOEO OTCYTCTBYET UCTOYHUK
HdopmMaumun. Kak npaBuno, aBTopbl Taknx Buaeo — briorepsl, JOoKTOpa, 13-
HecMeHbI 1 Ap., B To BpeMsi kak CMW 1 6rnorepbl ¢ TeNEBU3NOHHBIM B3Krpa-
YHAOM BCerga CCblNatTCa Ha KOHKPETHbBIN NCTOMHUK.

Takke Obina BbisiBNEHa AOCTATOMHO BbICOKAas YacToTa MaHWUNynsaumn
(cooTBeTCTBYIOWME MpUeMbl 0BHapyxeHbl B 44% ponukos). OCHOBHbIMUK
npvemMamu SBMSTCS anennsaums K SMOLUSM, NOXHas yBA3Ka U TPEBOXHOE
My3blKanbHOE COMPOBOXAEHME.

Anennsumsa K aMOUMsIM Ha BU3yaribHOM YPOBHE MPOSIBMSETCA B UC-
Nonb30BaHWM MOHTaXHbIX ppas, COCTOALIMX W3 KadpoB, HarHeTawoLmx
TpeBory. Hanpumep: 4enoBek B nuxopagke; ApYron YenoBek naeT no ynuue
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M BHe3anHo nagaeT Ha 3eMIto; MNONULENCKME 3aBOASAT YernoBeka B MallnHy
CKOPOW MOMOLLY; NYCTbiHHbIE, 6e3ntogHble ynuLbl KpyrHbIX ropoaos (« The
noany).

My3blka 1 Wymbl — CPeACTBa 3KPAHHOW BbIpa3nTENbHOCTU — B CETEBOM
BWAEOKOHTEHTE MOPON BbI3bIBAKOT Yy 3puTenen 6ecnokoncTeo n ctpax. Ha-
npuMep, nogobHasa My3blka CONPOBOXAAET 3aKaApoBbIv TEKCT: «IATO BUAEO
B mtone obneteno Becb VHTEPHET: XEHLUHA NEXUT Ha nopore 60nbHULbI,
K HEM HUKTO He BbIXOOAUT Ha nomoLlb. Bonuowwmn cniyqan!» («Xabap 24»).

JloxxHasa yBsizka npyMeHsieTcs, Korga U3 aprymeHTaumm genaercs Bbl-
BOJ, HE COOTHOCALLUMACA C 9TON aprymeHTaunen. Apkun npumep: paccyx-
OEHNS O CBSA3M KUTAMCKOM SKOHOMMUYecKon KoHuenuum «OguH nosic — OauH
nyTb» C pacnpocTpaHeHueM WHMEKUMOHHbIX 3aboneBaHuii B CTpaHax-
napTHepax.

Kpowme Toro, psg aBTopoB obpallaercs kK Teopusim 3arosopa. B nx oc-
HOBE NEXWUT NpeanornoXxeHne 06 MCKYCCTBEHHOW NMPUPOAE NMPOUCXOXKAEHUS
COVID-19. «Mbl Hawnn Heocrnopumble AoKasaTenbCTBa UCMbITaHUSA Ouo-
NIOrMYECKOro OPYXMS Ha JNIOAAX»: YTBEPXKAAETCH, YTO BMPYC — paspaboTka
aMeprKaHCKOro NpaBuUTeNbCTBA, BbINOMHEHHAs HALUMCTCKUMW nccnegoBare-
ngMK, KOTOPbIX He CTanu npegasaTb cyay nocne Bropon Muposon BOMHbI
(«dokymeHTanbHble npoekTbl. PEH TB»). AnbTtepHaTnBHas Teopus 3aro-
BOpa — BNacTv npuaymarnu KOPpOHaBMPYC N HAMEPEHHO HarHeTalT MaHuKy:
«dnuagemus, KoTopor Ha caMmoMm gerne HeT» (Hukonaw MNnaTtoLwkumH).

Takum obpasom, 6opbba 3a NPOCMOTPLI NPUBOAUT K NPOdeccrMoHarnb-
HOMY KOHMMUKTY Mexady KayeCTBOM M CEHCaLMOHHOCTbIO, KOTOpasi MOXeT
NpuHecT OonbluMe OxBaTbl. ANTOPUTMUYECKUE OCOOGEHHOCTW MNMOLLAOKM
3actaensioT 1 CMW, n 6norepoB ucnonb3oBaTb NpuYeMbl, nNpuenekarLne
ayouTopuio.

* UccnedosaHue 8bINonHeHO npu noddepx ke MexoucyunnuHapHoU Hay4HO-obpa-
308amerbHOU wkorbl Mockosckoeo yHusepcumema « CoxpaHeHue Mupo8oeo KylbmypHO-
ucmopuyecko2o Hacrnedusl.

** [pusHaH e Poccutickol ®edepayuu UHoazeHmom.
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M. P. TadeeocsiH
Poccuticko-ApmsHckul yHugepcumem
mary.tadevosyan@rau.am

BriorvHr Kak BaxHasa coctaBnsitoLas
B cUCTeMe MeAnaKoOMMyHUKauuin ApmeHumn*

LindpoBble TEXHONOrMN CerogHsa co3gatoT HOBbIE BbI30OBbI 4S8 Tpau-
LUMOHHBIX Meaua: HoBble dhopMaTtbl OOLLEHUSs, A3bIKM, rpaMmMaTuky. Mynb-
TUKaHaNbHOCTb M MynbTUNNATPOPMEHHOCTb, LUEGPOBOE MNPOCTPaHCTBO,
aBTOpCTBytOLas nybnuka, TpaHCMeQUnHas >XypHanucTuKa, XypHanmctuka
FNIOHIPYAOB, BUPTYanbHOW peanbHOCTM M B6OoMbLUNX OaHHbIX — 3TO UTOT Tex
PEBOMOLMOHHBIX NPeobpa3oBaHuni, KOTOPbIE COBEPLLIAKOTCA CErOAHSA B MUPE
mMaccMmegua. TpaHcdhopmMupyroTcs Bce cdepbl nepegadv U pacrnpocTpaHe-
HUA MaccoBon nHgopmauun. CerogHs Mbl CTAHOBMMCS CBUOETENAMWU MYIb-
TMmMegmMaTusauum cpeacTs KOMMYHUKaLUWA, KOHBEPreHLUMM TEXHOMNOrMYeCKNxX
YCTPOWCTB 1 UMpoBU3aLmmM MegnakoHTeHTa.

BesycnosHo, CMW ocTatoTca KnioveBbIM y4acTHUKOM npouecca dop-
MUPOBaHUSA NHOPMALMOHHbBIX MOTOKOB, HO TOSNIbKO OAHUM U3 MHOTMX, XOTS
MX COTPYAHWKM Hanbonee onbITHbIE U rpamMOTHbIe. Ho Npu 3TOM OHM yTpa-
TWUIIN CBOKO MOHOMONMIO B OTOOpPE, TOMKOBaHWW, UHTEPNPETUPOBAHUN, NPO-
W3BOACTBE WM pacnpocTpaHeHUn OO6LLEeCTBEHHO BaXHOW WHdOpMauun, B
TO BPEMS KaK BUOEOXOCTUHIU, MECCEHOXKEpPbI, coumarnbHble CETU CErofHs
3aBOeBbIBaOT Bce Oonbliee MHAOPMaUMOHHOE MPOCTPaHCTBO B Meauva-
CUCTEME pasHbIX CTPaH W CTaHOBATCS KIHO4EeBOW NNaTdopMon Anst akTUBHO-
ro BegeHus n yHKUMOHUPOBaHUSA BNorMHra, B TOM YMCne B TaKOW CTpaHe,
Kak ApMeHus.

MMeHHO coumanbHble ceTn n 6rnorn ctann OCHOBHOW apeHOoW peBo-
TNIOLUMOHHBIX cOObITUA B ApMeHun BecHol 2018 1., 1 n3-3a 4yero, cornacHo
noknagy «Csobopa B WHTepHeTe 2019» opraHusaumm Freedom House,
ApMeHusi BOLWa B TOM-3 CTpaH C HaubomnbLUUMKM JOCTUXKEHUAMN B cchepe
cBoboapl MHTepHeTa. K coxaneHuto, cTeneHb Hay4YHoW paspaboTaHHOCTH
OaHHOM TeMaTuKM B APMEHMM HEBBICOKA: OrpaHnYMBaEeTCst OTAEMNbHbIMU Ha-
YYHbIMU CTaTbMU (B CBOEM BOMbLUMHCTBE Ha apMSIHCKOM SA3bIKE) U PSAoM
nccrneaoBaHuin No KOHKPETHOMY 3anpocy MeXOyHapOAHbLIX OpraHu3auui
(Hanpumep, OBCE). MeHHO HegocTaTOuHOM CTeneHbto npopaboTku nay-
YaeMon npobrnembl 0bycrnoBneHa akTyanbHOCTb M Hay4Hasi HOBM3HA Ha-
Lwero nccnegosaHus. N3yvyeHne apMsiHCKOro Meamanons no3BonsieT otme-
TWUTb, YTO MEeananpPoOCTPaHCTBO APMEHUN NpeacTaBnsieT cobor LEenocTHyHo,
B3aWUMHOWHTErPYPOBaHHYO CUCTEMY, BaXXHON COCTaBrsOLLEN KOTOPOW SB-
nsietca 6rnorocdepa (nybnukauum GnorepoB BeCcbMa 4acTo OKasbiBaloTCSA
B LEHTpe BHMMaHusA TpaguumoHHbelx CMW, ctaHoBaTca mHdonosogamu
Ans co3naHust 6OnbLUMX SKCKIMHO3MBHBIX aHaNUTUYECKMX MaTepuanos, Tene-
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1 paguopenopTaxen). bnormHr B ApMeHun SBNSIETCA aKTMBHO pasBuBalo-
LUMMCS HanpaeneHneMm AeATenbHOCTW, OCBauBaloWMM KrtoveBble MHOp-
MaLuMOHHO-TeXHonorn4yeckne HoewwecTea. Co3gaTtb CBOE aBTOpCcKoe Meauma,
He UMmesi NPUBA3KN K MONUTKKE KOHKPETHOMO N3faHns — Takas ctparerus cra-
HOBUTCS1 BCe Oonee npuBnekatensHon Ans adgunmpoBaHHbIX apMSIHCKUX
XYpHanucToB.

* MiccrnedosaHue 8bIrnonnHeHo rpu ¢huHaHcosol noddepxke Komumema rno Hayke PA
8 pamkax Hay4yHo2o npoekma Ne 10-2/]-3.
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FO. B. XaHxuHa
MI'Y umernu M. B. JlomoHocoea
Juliehangina@gmail.com

CoBpemeHHOe perynuposaHue LMPPOBbLIX PbIHKOB
(npakTnka EBponeickoro coto3a)

5 wiona 2022 r. nocne AByX NeT HenpepbIBHbIX YTeHW EBponeickun
napnameHT ogobpun ABa 3aKOHOMPOEKTA, CTaBLUMX MEPBbIM OOLUMPHLIM
CBOAOM NpaBui No perynmpoBaHuio LMgpoBoro pbiHka. HoBble AOKYMEHTbI —
«3akoH o0 undposbix ycnyrax» (Digital Services Act) n «3akoH o unpoBbIX
pbiHkax» (Digital Markets Act) — 6bInM NoANMCaHbl B paMKkax MHOTOCTYMNEH-
yaTon undpposon ctparterum EBponenckoro cotsa. OHM OXBaTbiBalOT BECb
CYLLECTBYHOLLMIA HA AAaHHbLIA MOMEHT ANMKNTAN-CErMEHT: OT XOCTUHIOB, NPO-
BangepoB 1 MOWMCKOBbLIX MALUMH OO OHIIANH-KMHOTEATPOB, MapPKETMIENCOB,
coumanbHbIX ceTen 1 06nayHbIX XPaHUIULL.

Llenb gaHHOro nccnenoBaHUss — pacCMOTPETb [MaBHble TPEHAbI pery-
nvpoBaHusa gnaxuTan-cektopa B EBponenckom cotose. B ocHOBHble 3agayn
BXOOMT aHanuM3 u cucteMaTmsauusi nepeaoBbliX MPaKTUK, NPUHATLIX B «3a-
KOHe 0 LmdpoBbIx yeryrax» (DSA) n «3akoHe o umdpoBbix pbiHkax» (DMA),
a Takke cyaebHbIX NpeLeaeHToB, NOACTErHYBLUMX EBponaprnamMeHT NpuHSTh
3TU NOCTaHOBMEHNS.

AkTyanbHoCTb paboTbl 00ycroBneHa AByMsi hakTopamu. Bo-nepsbix,
B YCNOBMSAX pacTyLien undpoBm3aumn oHnanH-nnatdopMbl cTanu urpatb
HACTONBbKO 3HAYMMYIO POSib B HALLEN XXM3HU U SKOHOMUKE, YTO UX PErynmpo-
BaHWe ABMSeTCA NOrMYHbIM OTBETOM. BO-BTOpbIX, B NOCNeAHWe rogbl BegeT-
cs1 0bocTpeHHas 6opbba Mexay eBpOonencKUMN aHTUMOHOMOMbHLIMU Opra-
HaMy 1 TpaguumoHHbiMn CMW ¢ ogHOM CTOPOHbI M TakuMK rrobanbHbIMU
urpokamu, kak Google, Facebook*, Apple n Amazon — ¢ gpyron. CynebHble
Cnopbl NOCMNeaHNX fNeT NoKasbIBatoT, YTO CAENKM M pelleHns Nodo0HbIX «ri-
raHTOB» [JOBOSMbHO CIIOXHO OCMOpUTb. M03TOMY BaXKHO OnpenenuTb nops-
Aok paboTbl NoA06HbLIX KOMNAHUI, YTO U BbINO caenaHo B yKa3aHHbIX Bbille
OOKYMEHTaX.

«3aKkoH O UMdPOBbIX yCryrax» HauerneH npexae BCero Ha cosfaHue
©esonacHon cpedbl Anst notpebutenen M3 eBpONENCKNX CTpPaH M 3allnThbI
ux npas B MHTepHeTe. CornacHo ero TeKCTy, Ha LUdpoBbIX NOCPEOHUKOB
HanaralTcsa 06s3aTenscTBa No COONOAEHNIO AOMKHON OCMOTPUTENBHOCTMH,
npuyem Hambornbluee Bpems NOXUTCA Ha CaMblX 3HAYUMbIX UTPOKOB (He Me-
Hee 45 MInH eXXeMecsYHbIX akTVBHbIX nonb3osatenen B EC).

«3akoH 0 UMpPOoBLIX pbiHKax», B CBOK o4epedb, HanpasrneH Ha pe-
rynMpoBaHNe PbIHKOB B AWKUTAN-CEKTOPE, Ha NogdepXkaHvue cnpaBenyiu-
BOWN U OTKPbITOM KOHKypeHUun. OCHOBHbIE MOMNOXEeHNst JOKYMeHTa KacatTcs
KPYNHbIX LMdPOBbLIX NNaTthopM, JOMUHUPYIOLLUX B CBOEM CETMEHTE U OKa-
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3bIBAKOLUMX YCIYTN 3HAYUTENBHOMY KONMMYecTBY noTtpebutenen. Onsa Takmx
«nocpeaHuKoBy (gatekeepers) oeNcTBYET CNMCOK 3anpeToB, NO3BONAOLLMX
©opoTbCs ¢ HegoBPOCOBECTHOW TOProBOW NpakTukon. MNMpegnonaraeTcs, YTo
HOBble NpaBuna byayT orpaHNYMBaTh MOHOMONUCTOR K CNOCOBCTBOBATL PO-
CTY WHHOBALUUA N pacLUMPEHMIO MacLUTaboB AeATenbHOCTN ManbIX U cpea-
HUX NPeanpPUSTUA U cCTapTanos.

MognucaHne nNOAOOHbLIX 3aKOHOB-«MEPBOMNPOXOALEB» MOBNUSET Ha
rnobanbHbIi MeAMapbIHOK M MOXET YKPenuTb NO3ULMM HaLMOHalbHbIX UFpo-
KOB. B fononHeHne aTn NOCTaHOBMNEHUSI MOTYT MHULIMMPOBATbL AUCKYCCUM O
perynmpoBaHnn OHManH-NnaTtgopmM nNo Bcemy Mupy, U Ha oba OOKYMeHTa,
HECOMHEHHO, ByaeT obpalleHO BHUMaHWe NpPaBUTENbCTB APYrMX CTpaH. OTn
npeanoXeHusi, BEPOSITHO, OKaXyT CYLLECTBEHHOE BMMSIHAE N Ha MeXayHa-
poAHble OTHOLLEHMS B LMGPOBON cadepe.

* MpuHagnexuT komnaHun Meta Platforms, npu3HaHHON 3KCTPEMUCTCKON OpraHn3a-
umen n 3anpeLleHHon B PO.
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A. C. XeopocmsiHasi
MrY umeHu M. B. JlomoHocosa
Khvorostyanayaas@gmail.com

LUndpoBbie nnatcgpopmbl
KaK cTpaTerMm4eckum UHCTPYMEHT pa3BuUTUSA

KoHKypeHTHble npeumyllecTBa sBnsoTcs 6a3ncom u HeobxoaumbiM
YCNoBMEM AN pasBUTUSA CBOMX AONTOCPOYHbIX cTpaterni. CTpaternvyeckui
aHanu3 KpynHbIX TeHAeHUUA — rnobanbHblX, pervoHarnbHbIX, NOKanbHbIX —
CBMAETENbCTBYET O TOM, YTO LUMGPOBbIE NNAaTdOPMbl aKTUBHO pacnpocTpa-
HSAOTCS B Pa3HblX OTPacnsAX U KapanHanbHO MEHSOT Bce BM3HeCc-npoLecchl.
B cBSA3M ¢ 3TUM Hanuyne cobcTBEHHON LMAPOBOM NNaTOpPMbl UMK UHTE-
rpaumsi B UMEIOLLYIOCA SBMSETCS OOMrOCPOYHbIM KOHKYPEHTHbIM MpenmMy-
LLLIeCTBOM He TOMbKO Af1si CEKTOPA 9KOHOMMKW, HO U ANSA KYySbTYPHOro, rocy-
AapCTBEHHOro, (hMHaHCOBOro CEKTOPOB.

HoBkble BbI30BbI B chepe TeXHOMoruni nobyxaaroT co3gasaTh nnowas-
K/ ANS B3aMMOLENCTBUSA MNOCTaBLLMKOB U 3aKa34yMKOB TEXHOMOrnn B Lndpo-
BOM ¢popmate. Lincbposbie nnatopmbl peLlatoT pasnnyHble NpakTu4eckme
3agauu kak ansa 6usHeca u opraHv3aumi, Tak U Ans Hayku, uccrnegosarenb-
CKUX rpynn u pa3paboTymkoB. Mcnonb3oBaHWe Takux MratdopMm nomora-
eT OoTBeYaTb Ha aKkTyanbHble M3MEeHEeHUS BHYTPEHHeW W BHELUHeW cpefbl.
C ToYkM 3peHus heHOMeEHa OTKPbITbIX KOPMOpaTMBHbIX MHHOBaLMMI, LUg-
poBble NnaTopMbl BbICTYNAT UHCTPYMEHTOM MOMCKa TEXHOMOrMYeCcKMX
NPOEKTOB N MAeNn, a Takke MHCTPYMEHTOM MOBbILLEHUS 3KOHOMUYECKOW U
obLecTBeHHOM a¢hPeKTUBHOCTU CTpaTernyeckoro ynpaenexus. Lindposeie
nnatopmMbl TpaHcdepa TEXHONOININ, NnaTopMbl akcenepaunmn NpoOeEKTOB
Ha OCHOBE TeXHONornw pacnpeferneHHbIX peecTpoB, NnaTtopMbl OLEHKM
YPOBHSA TOTOBHOCTU 1 ayauTa NPOEKTOB MO3BOMSIOT COrfacoBbiBaTb Pa3Ho-
CTOPOHHWE rpynnbl UHTEPECOB KIOYeBbIX aKTOPOB B 06racTn MHHOBaLMNA.

Lincpposbie nnatopMbl MOTYyT BbICTYNaTb MHCTPYMEHTOM permoHarb-
HOro cTparternyeckoro pa3sutus. B pamkax paspabotku «Ctparternm pas-
BuTna Kemeposckon obnactn—Kysbacca Ha nepuop o 2035 r. n 6onee
ANVUTENbHYI0 NEpPCrneKkTUBY» MO4 PYKOBOACTBOM LOKTOpa 3KOHOMMWYECKMUX
Hayk, npodeccopa, MHOCTpaHHOro dneHa PAH, 3acnyxeHHoro paboTHuka
Bbiclwen wkonbl PO, naypearta npemun nmexdn M. B. JlomoHocoBa | ctene-
HW1 B. J1. KBrHTa ObIn chopMUpoBaH OTAENbHbLINA CTPATErMYeCckuii Npropu-
TeT, NOCBALLEHHbIN 6peHanHry n umuaxy Kysbacca. OgHa 13 BaXKHbIX UHK-
LmaTvB JaHHOro NpuopuTeTa CBA3aHa ¢ co3gaHuem undposor nnatdopmbl
KuzbassTrade, o3HavaeT «BMpTyanbHOe NpeacTaBneHve npogykumu, cep-
BMCOB W TEXHOMOMMN MECTHbIX NPeACcTaBUTENen KopnopaTMBHONO U Hay4YHO-
ro CEKTOPOBY».

161



B oTpacnsx kpeaTMBHON 3KOHOMWKM LMpOoBbIE NNatopMbl TpaHC-
OpMUPYIOT TPAANLMOHHYIO CUCTEMY CTPATErM4ecknx KOMMyHukaumn. bna-
rogapsi UM MOXHO ONTUMWU3MPOBATb MapPKETUMHIOBLIN MnaH, N3MeHss 4opo-
roctoAWwuii Habop TpaaMLUMOHHBLIX MHCTPYMEHTOB Afs TPaHCNAUMU MUCCUA
1 BuaeHusi. C NOMOLLbIO cUcTeEM PUNBLTPOB Ha LMAPOBbLIX nnatdopmMax —
opMMpoBaTb KACTOMU3UPOBAHHbIE NPEASIOKEHNs C y4EeTOM MHAMBUAYanb-
HbIX noTpebHocTel. Lindposblie nnatcdopmbl obnerdaroT BHeAPEHUE CTpa-
Ternu paclumpeHms KOMMepYeCKMX NPOAYKTOB B UHAYCTPUN MOAbI U NErkown
NPOMBILLIIEHHOCTU. TakKe OHM CTaHOBATCS MCTOYHMKOM AaHHbIX ANS Aanb-
HelLlero aHanusa n opMMpPOBaHNS YyYLLEHHOIO KITMEHTCKOro NyTy.
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C. A. YepHonssimosa
MrY umernu M. B. JlomoHocosa
sofya.chernopyatova@yandex.ru

O6pa3 Pecny6nuku Benapycb B poccMNCKMx nHTepHeT-CMU

Llenbto goknaga siBNseTca npeacTaBfneHne pesynsraTtoB MUccrnegoBa-
HUSi MaTepPUanoB N3 POCCUMCKUX UHTEPHET-U3NAHUI, NOCBSALEHHbIX COObI-
Tnam B Pecnybnuke benapycek 2020—2021 rr. YCNOBHO MX MOXHO pasfgenuTb
Ha gBa Onoka: nybnukauuw, Bbllealwne nMbo B MOMEHT cobbiTuiA, Nnbo
npakTUyeckn cpasy nocre HUX; coobLleHns OT LUMdPOBbLIX M3AaHUA KOHLa
2021-2022 .

MepBble 6bIM choKyCUpPOBaHbI Ha OCBELLIEHUM NPOTECTOB — BCE U3Me-
HeHus B 0b6pa3e paccmaTpuBaeMon CTpaHbl He Obinn LeneHanpaBneHHbIMY,
a 3aBucenu OT NOBECTKM (MPOBNACTHOWM MMM OMMO3ULMOHHOM), KOTOPOKN Npu-
AepXxuBancs MHOPMaLMOHHbIA UCTOYHUK. NMoMMMO 3TOro Obina BbisiBNeHa
Koppenauus mexay TpaHcnupyeMbiM o6pasom M TUNOM MCTOMHWMKa. Ecnm
OMNMO3MLMOHHbIE PECYPCbl BbICTpamMBanu CBOW MaTepuarnbsl BOKpyr obpa-
3a Hapoga, boptoLlerocst ¢ HecnpaBeanMBOCTbO, TO NposnacTHble CMU —
BOKpyr obpasa BnacTu, cnusatowierocs ¢ obpasom Gernopycckoro nuaepa
A. T. JlykaweHko. durypa nocrnegHero B pOCCUNCKOM MacCCOBOM CO3HAHWMU
npencTaBnseTcst B Ka4ecTBe CUMBOMA Takke Onarogaps MCTOYHWKAM Mac-
COBOM MHpopMaLMK: yroMUHaHWe npesvaeHTa cocegHen CcTpaHbl NpucyT-
CTBYeT B OOMbLUMHCTBE MaTepuarnos No TeMe MaccoBbix npotectoB 2020 r.

HebornbLLoe BHMMaHWe B BUPTYyanbHbIX UCTOMHMKAX MHGOpMaLmu yae-
NSANOCb KOHCTPYMPOBaHMIO obpa3a CTpaHbl B Ka4eCTBE y4YaCTHUKA Mexay-
HapOAHbIX MPOLECCOB — AaxXe B WCTOYHWMKAX, B KOTOPbIX MPUCYTCTBYET
nogobHoe hopmMmnpoBaHMe JAHHOTO KOHCTPYKTa B CO3HAHWUU POCCUSIH, Npea-
CTaBIIEHHOCTb 3TOW TeMbl N0 CPABHEHWUIO C OPYrMMU NPeaCcTaBNAeTCs BeCb-
Ma He3Ha4yMTeNbHOWN.

C 2021-2022 r. cutyaums ¢ TpaHcnsaumen obpa3oB HAYMHAET MEHATb-
CS1: OCBELLEeHNe BOEHHbIX YYEHUIA 1 NPOBeAeHNe NeperoBopoB No CO3AaHNI0
ryMaHuUTapHbIX KOPUOOPOB yKasbiBaloT Ha NomnbITkK hopmupoBaHusa 8 CMA
cTatyca pecnybnukm-co3HrKa, MOLLHOMO B BOEHHOM U AMMNIIOMATU4ECKOM
nraHax, Kak npumep — Ha3BaHne ogHon n3 ctaten «KommepcaHta»: «MUO
®paHuun: EC oTtBetuT, ecnu B benopyccum nosBuTca saepHoe opy>Kuey.

JToBoNbITHO TO, YTO, HECMOTPS Ha AOCTATOMHO BaXKHble AN CTpaHbl
BHYTPUMONUTMYECKNE COObITUA (B rocydapcTBe npoluen pedepeHaym no
nonpaekam B KOHCTUTYLMIO), OHWN SIBHO HE Haxogunucb B Tomne MHdopma-
LMOHHOW NoBeCTKU. CHWXKEHMe 4acToTbl Nybnukaumin no npeacraBrieHHOn
Teme HabniogaeTca nocrne ornaweHus npurosopa akc-kaHgupgaty C. Tu-
XaHOBCKOMY, YTO AOKa3blBaeT B3aMMOCBSA3b MeXAy MOBbIWEHHbIM WHTe-
pecoMm ayauTopuu K MpOMCXOAsLieMy B COCedHel CTpaHe C MpOTeCcTHOM
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aKTUBHOCTbIO U CBAI3AHHLIMM C Hel cobbiTusmu. O6pas BnacTun, opMmnpo-
BaHuMo KoToporo nHTepHeT-CMW yoenanu 6onbluoe BHUMaHWe elle B npo-
LUMIOM rofy, NPOJOmKaeT akTUBHO YKPENNSATLCS NOCPEACTBOM MHGOPMaLM-
OHHO-HOBOCTHbIX Ny6rnkaLumn, a Takke TEKCTOB MPOBNACTHOIO COAEPXKaHUS.
Mpu 3TOM YacTM4YHO HabnOaeTCcs yKpenneHne MMEHHO obpasa BnacTu,
a He CcBsI3aHHOro ¢ HUM obpasa A. I. JlykalueHko.
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TenekaHan CGTN Ha BUOeOXOCTUHTe:
Ha npumepe Tblo6-kaHana « CGTN Ha pycckoMm»

China Global Television Network (CGTN) — kuTanckasa rnobanbHas
TENneBU3MOHHAsA CeTb, AOCTYMHast Ansi npocmoTpa 6ornee yem B 160 cTaHax
N permoHax mupa (BellaeT Ha aHrmMNCKOM, PYCCKOM, MCMaHCKOM, dpaH-
Ly3ckoM, apabckoMm si3bikax). CGTN pacnpocTpaHsaeT UHEOPMaLMOHHbIN
(HOBOCTHOW) KOHTEHT Yepes Lndposble Nnatdopmbl, MOBUIbHbIE NPUOXe-
HUS, coumanbHbIe CETU, a TaKkKe Yepes BUAEOXOCTUHT YouTube.

O6bekToM u3yyeHWs B 3TOM CTaTbe CTanu Bugeomartepuanbsl Ha
toTbtoO-kaHane «CGTN Ha pycckoM». JTOT kaHan Obln 3aperncrpupoBaH
16 gekabps 2016 r. Ero ocHoBHas ayautopusi — 3puUTenu, YbUM POAHbLIM
U1 BTOPbIM S3bIKOM SIBMISIETCA PYCCKUA. ABTOP WMCCINELOBaHWUSI CHMTAET,
41O tOTbt06-KaHan « CGTN Ha pyccKOM» — TeMa akTyarnbHas 1 NpaKkTU4eckn
He usyyeHHas (0630p pycCcKOA3bIYHOW Bepcumn He nposoauncs). OTaensHO
CTOUT OTMETUTb, 4YTo B 2019 . aHanu3npoBanacb aHrnos3blYHas Bepcus
toTbtob-kaHana CGTN (uccneposaHue nposenu LizaH CruHbxaH 1 Jly CuHb-
paHb). B kayecTBe OCHOBHOro MeTroda MccrnegoBaHUs UCNOMb30Bancs KOH-
TeHT-aHanu3. B ctaTtbe npeacrasneHa MHdopMaums 060 Bcex BUAEO C KO-
NMYecTBOM NPOCMOTPOB, npesbiwatowmm 100 000, npoaHanmampoBaHo 152
martepuana.

MpvBegeHbl aHanUTUYeCcKMe AaHHble UCCNeaOoBaHWSA MO COCTOSIHUIO Ha
20 nrona 2022 r. MaTtepuans! pa3geneHbl Ha BOCEMb KaTeropumn B 3aBUCUMOC-
TW OT UX COAepPXaHUsi N KnaccnuuumpoBaHbl N0 KPUTEPUIO «KONMYECTBO Mpo-
cMoTpoBy». Karteropumn: HoBocTn — 34 (22%); coumanbHas xu3Hb — 36 (24%);
KyneTypa v passnedeHns — 9 (6%); AoKyMeHTanbHbln cunbm — 9 (6%); npu-
pogda — 8 (5%); mynercounem — 3 (2%); akckntos3me — 50 (33%); Apyroe —
3 (2%). Kputepuit «KonmyecTBO MPOCMOTPOB». Bonee 2 MiH — 2 (1%);
ot 1 80 2 MnH — 17 (11%); ot 100 000 Ao 1 mnH — 133 (88%).

WHTepnpeTpya AaHHble, MOXHO 3aMeTUTb, YTO Ha oTbiob-kaHane
«CGTN Ha pycckoM» MakCUMaribHOe KONMUYecTBO BUAEOCIOKETOB TpaHC-
nupyetca B TeMe «JKCkmo3nBy. Cpedn HUX camblil NPOCMaTpUBaEMbI —
«OTBeTHbIN OroHb: penoptep CGTN nokasan cpaxeHue cun ononyeHuns Jo-
Heuka n BCY», ns cepun «[HeBHUK Macnaka». XXypHanucty [. Macnaky
yAanoch 3anevatneTb NPOABWXKEHWE CUn ononyeHns nog JoHeukom. JTo
BMAEO foKanbHbIX cobbITUI Habpano 6onee ABYX MUMMOHOB MPOCMOTPOB.

C To4kmn 3peHusa nogaym uHdopmaumm CGTN npuaepxuBaetca and-
depeHUMpPoBaHHON KOMMYHUKaLNOHHOW CTpaTernm Ans pasHbiX ayauTopui
1 pernoHoB. o 06LLeMy KONMYECTBY MPOCMOTPOB KOHTEHTA KaHana BUOHO,
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4yTo agMuHucTpaums « CGTN Ha pycCKOM» HEAOCTaTOYHO XOPOLLO NOHMMa-
eT cneunduky TpaHcnAumMM Ha BugeoxoctuHre YouTube, No3ToMy edTenb-
HOCTb TenekaHarna Ha nnatdopme ManoadgekTuBHa.

ABTOp CUYMUTAET, YTO ANS TOro, YTOObI YBENNYUTL KONMMYECTBO NMPOCMO-
TPOB BMAEO W paclimputb oxsaT ayautopumn kaHana B YouTube, «CGTN
Ha PYCCKOM» [OOMKEH aKTMBHO pa3BMBaTb KOHTEHT, OObEAMHATL TekyLune
W fioKanbHble COoBbITUSA, UCMONb30BaTh MHTEPaKTUBHbIE MHCTPYMEHTbI CO-
unaneHbix ceteri. Kpome toro, CGTN crniegyeT 4valle NpUMEHsiTb MeToA
«BCTpaMBaHUS MHEHWIA B MaTepuarbl», NyGrnuyHo BbipaxaTb CBOK MO3U-
LU0, MHTEPNPETUPOBaTL MEXAyHAPOAHbIE COOLITUSA, MPOUCXOAALLME B «TO-
PSAYMX TOUKaX».

166



A. M. LLlecmepuHa
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shesterina8@gmail.com

Mpo6nema chopmupoBaHusa mexnnatdopmeHHoOro 6anaHca
B 06nacTu penpeseHTauun BUAEOKOHTEHTa

PesynbraTthl uccnepoBaHus TpaHcdopMaumm UHGOPMaLMOHHOMO
noBeAeHns ayanTopum CBUAOETENbCTBYIOT O TOM, YTO eBa NN He CaMbIM
npuenekaTenbHbiM ANA nonb3oBatenss GopMaToM BOCMPUSTUS KOHTEHTA
CTaHOBATCHA ayauoBu3yarnbHble nyonukaumu. NMoHMMaHue ceteBbiMU MNIO-
LagkaMmym BaXKHOCTU CO3[4aHWst U pa3MeLleHns BUOeokoHTeHTa B Cetn —
Ha (OoHe pasBUTUS TEXHUKO-TEXHOSIOrMYECKUX BO3MOXHOCTEM — akTya-
NU3npyeT BONPOC U3yYeHUs B3aUMOAENCTBUS Nratopm B 3TON cdepe.
Llenblo Hawero mnccrneaoBaHUs ABMASIETCA KOHKpeTM3aumsi ocobeHHOCTeN
MexnnatgopmMeHHoro 6anaHca B cdepe penpeseHTaumu ayanoBuayarb-
HOro KOHTeHTa. [Ina ee OOCTMXEHMS Mbl peluaeMm cregylolue 3agayu:
BbISIBNISieM YyHMBepcanbHble akTopbl, onpegensawowmne aPeKTUBHOCTb
Buaeonybnukaumi Ha nobor nnatopme He3aBUCMMO OT hOpPMbl ee Op-
raHn3aunn; KOHKPETM3NPYEM KIOYEBbIE CTpaTernn nnatgopm B acnekte
CconepHMYecTBa 3a pacnpocTpaHeHNe MeanakoHTeHTa. AHanu3 npoLeccoB
NPOBOAWICA HaMX Ha OCHOBE (PYHKUMOHMPOBAHUA Takux nnatgopm, Kak
YouTube, RUTUBE, «Axpekc.[1zeH» (c anpens 2022 r. «[3eH») n «BKoh-
TakTe» C OMNopoW Ha Te cTpaTerumn, Kotopble BblOpaHbl cammmuy nnaTdop-
Mamu B nepeom nonyroauu 2022 r.

B xope uccnegoBaHus npouecca penpeseHTauumn ayanmoBuayanbHOro
KOHTEeHTa ObINM yCTaHOBIEHbI (DaKTOPhbI, BNMAIOLME HA 9PGEKTUBHOCTL €70
BOCMPUATUS U NPOABMXKEHNS. B uncne oCHOBHbIX HA30BEM CriefyroLne:

— MHTEepaKkTMBHOCTb. Ee copmbl pasnuyatoTcd Ha pasHbix nnatgop-
Max, HO B TOM W1 UHOM oObeMe MpUCyTCTBYHOT 0bsizaTenbHO. HanmeHb-
UMM UHTEPAKTUBHbLIM MOTEHLUMANoOM OTnmyaeTca BugeoxoctnHr RUTUBE,
YTO CHWXXaET ero nonynsipHoOCTb Y ayauTopuu;

— MYNbTUMEAMMHOCTb. POpMbI Takke MOryT BapbMpOBaTbCH, OOHa-
KO B TOM U1 MHOM ob6beme MyNbTUMEOUAHBLIN NOTEHLMan peanuayroT Bce
nnatgopmbl. ATO HaxoauT OTpakeHue B paboTe pekoMeHaaTenbHbIX an-
ropMTMOB, KOTOpbIE HEPEOKO Pacno3HakT TEKCT bonee TOYHO, YeM BUOEO-
n3obpaxeHue. B HanbonbLlem obbemMe MynsTUMEAUAHOCTb B LIENIOM Npea-
crtaBrneHa Bo «BKoHTakTe» n Ha «Angekc.d3eH». MynsTUMEOUNHOCTb Kak
XapakTepucTka BUAEOKOHTEHTA Haubornee SIPKO BblpaeHa Ha BUOEO-
xoctuHre YouTube;

— rMnepTeKkcTyanbHOCTb. [peacTaBneHa Ha Bcex nnatgopmax n nve-
€T Kak BHYTPUTEKCTOBLIN, TaK M 3aTEKCTOBbLIA xapakTep. Hepeako MMeHHO
OHa MO3BOMSET OpraHM3oBaTb KpoccnnaTtoOpMEHHOE B3aMMOLENCTBME

167



N peanu3oBaTtb Takue cTpaTtermn NnpoaBMKEHUST KOHTEHTA Kak ayTpu4, KOnb-
Lia pecypcos;

— BO3MOXHOCTb YaCTUYHOIO KOHTPOMSi KOHTEHTA CO CTOPOHbI NOMb30-
BaTens. OTOT NapameTp OTHOCUTENbHO BUAEO sipYe BCEro NposiBNAeTCs Ha
nnatgopme YouTube, rge KOHTEHT MPEMMYLLECTBEHHO He HaBs3blBaeTCs
W, 3a UCKIIOYeHeM NpeBbIo KaHana, He 1Cnonb3yeTcs aBTOBOCMNpon3Bee-
Hue. Ha aton e nnatcopme aKkTMBHO pa3BMBAETCA Tpaguumsl TalMKogoB,
TecTupyeTcs AeMOHCTpauus Haubonee nonynsapHbix dparMeHToB BMAEO
N UMEEeTCsi BO3MOXXHOCTb MEHSITb CKOPOCTb €ro BOCMPOU3BEOEHNS;

— Hanunuyue apxusa. Onumsa NPUCYTCTBYET Ha Bcex nnatdopmax, Ho He
Be3ge eCTb BO3MOXHOCTb JenaTb NepekpecTHble CCbIfIKM C OQHOr0 BMOEO
Ha Apyroe;

— YacTWYHOe WX MOofHoe OTCYTCTBME Nnpoueaypbl npeasapuTenbHO-
ro mMogepupoBaHus. IToT dakTop OTCyTCTBYyeT Ha nnatdopme RUTUBE,
rAe Ha MOMEHT MCcCrnefoBaHusa npemogepaumsi ocyLecTBASnach BPYYHYIO,
YTO 3aMETHO YBENNYMBANO CPOKM MyBNmMKaLum KOHTEHTa.

KoHkypeHLmsa nnatpopM OTHOCUMTENBbHO NPOABWKEHNS BUAEOKOHTEHTA
BeOeTCs B Criedylolmx HanpasneHusxX: BblCTpavBaHWe OTHOLLEHWI C aBTo-
pamu, B3auMoAeNCTBME C ayauTopuen, obLieHre ¢ peknamogaTensmu.

B nepBom cniyyae nnatopmMbl CTPEMATCA NPEANOXUTL BbIrOAHbIE ANs
cosgaTernen KOHTeHTa YCroBUs, HO KpUTEPUN MOHETMU3aLMN Y HUX PasHble.
HekoTopble nnatdopmbl obecneynBaloT aBTopy aBTOMATUYECKY HaKpyT-
Ky npocmotpoB («BKoHTakTe»). [pyrne, HanpoTmBe, cTapalTcs YyCTaHOBUTb
9KOMNOrM4yHoOEe B3aMMOLENCTBME U He BBOAAT OMNUMIO KOnuyectBa MpPOCMO-
TpoB 1 navikos (RUTUBE).

Pabotas c aygutopuen, coumanbHble CeTv npeanaratoT pacluMpeHHbIN
CMNEKTP MHTEePaKTMBHbIX MOAENen pearnpoBaHUs 1 MPUBMAEKalOT NONb30Ba-
Tens BO3MOXHOCTbIO CTaTb COaBTOPOM KOHTeHTa («BKoHTakTey, «AHaekc.
[3eH»). MNpuBnekaTenbHOCTb NAATOPM NOBLILLIAETCA U NPU HANU4Mn BO3-
MOXHOCTU pa3meLLaTb BUAEO pas3Horo hopmarta 1 XpoHoMeTpaxa.

[MpakTnyeckn Bce KOHKypupylowme nnatopMbl MCMONb3YT arpec-
CMBHYIO CTpaTernio OTHOCUTENbHO Apyr Apyra Ha ypoBHe (MKCMpOBaHUSA
yncna NPOCMOTPOB M paboTbl peKOMeHAATENbHBLIX anropUTMOB.
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)KaHpOBO-TeMaTVI‘-IeCKVIe 0Ccob6eHHOoCTH
cneuynannm3npoBaHHOro CnopTuBHOrIoO B

B TeyeHne nocnegHux BOCbMW FNET Ha OTEYECTBEHHOM TerneBuaeHUU
nosiBnsieTcs no 1-2 cneumanvManpoBaHHbIX CMOPTUBHBIX KaHana eXerogHo.
MeTogoM KOHTeHT-aHanm3a 6binn nsydeHbl 16 cneunanuaMpoBaHHbIX Crop-
TUBHbIX TenekaHanos: M-1 Global, UFC TB («Ygap»), «bokc TB», «Kusu!y,
«KoHHbIi Mup», KXJ1, «Martu! MNpembep», «Maty! boeuy», «Maty! ®dyt60n 1»,
«Maty! ®dyTbon 2», «Maty! ®yTt6on 3», «Mup Gacketbona», «TaHuyn!y,
«DPyT60nY», «PYTOONBHBINY, «XOKKENHBINY. [Nepnoa nccnegoBaHnst COCTaBU
nonroga — ¢ oktaA6ps 2021 r. no mapT 2022 r. BKMOUYUTENBHO (N0 7 OHEN B
Kaxxgom Mecsue). ViccnegoBanumcs XaHpoBble U TeMaTudeckne 0CobeHHOCTH.
Bbinu BeISIBNEHbI CreaytoLme 3akoHOMEPHOCTHU:

— Tembl, NpeacTaBneHHble Ha cneunanm3npoBaHHbIX CNOPTUBHBLIX TB-
KaHanax, MOXHO KrnaccuduumpoBaTb Mo KOMMYECTBY Ternenepenad, ocee-
LaKLWKX TY UNN UHYI0 TeMy (MHOTOYUCIEHHbIE, CpeaHEeYMCNEHHbIE 1 Marno-
YNCMNEHHbIE TEMbI), U MO KONMMYECTBY KaHaroB, HA KOTOPbIX MPUCYTCTBYHOT
T€ WUMKU MHble TeMbl (OCHOBHbIE, YMEPEHHON BOCTPEOOBaHHOCTU U YaCTHble
Tembl).

— Camag nonynsipHas Tema: copeBHoBaHus (69%), oHa npucyTcTByeT
Ha 15 13 16 kaHanoB. [JlaHHble Noka3aTeny NOLATBEPXKAAIOT, YTO COPEBHOBA-
TenbHas A4eATeNnbHOCTb, Nexallas B OCHOBE CriopTa U SiBNAIOLLAACS [MaBHOWN
Ansi 3TON cdhephbl, TaKKe BbI3bIBAET MaKCUMarbHblE MHTEPEC U MOBbILLEHHOE
BHUMaHWe y 3puTenen.

— NopaensioLlee 6OMNbLUMHCTBO NPOrpaMM co3aaHbl B MHpOpMaLMOH-
HbIX xaHpax (84%), B ceMb pa3 MeHblUe B aHanutudeckunx (12%) n B asag-
LaTb OOUH pa3 — B XyAOXeCTBEHHbIX (4%).

— 3penuLHOCTb 1 AMOLIMOHANbHOCTbL COPEBHOBaHUIA fy4lle BCEro ne-
pefatT TpaHcnauun. AToT XKaHp Hanbonee noaoxoasliMiA Ans OCBELLEeHMUs
pasnuyHbIX TYPHUMPOB. TpaHcnauumM B cymme cocTaBnsaoT 60% Bcex xaH-
poB. AKTyarnbHbIMU Takke SBNSATCA MHPOPMaLnoHHble coobLleHuns (10%)
n 0603peHns (6%), koTopble 6onee AeTanbHO OTPaXaloT BHYTPEHHME Mpo-
©nembl CnOpTUBHOW cdhepbl U packpbiBaOT 0COBEHHOCTU ee (PYHKLMOHUPO-
BaHUS.

— [ns TenekaHanos, NpuHagnexawmnx ogHOW opraHv3aumu, pacnpo-
CTpaHEeHHOWN MPaKTUKON ABMSETCS nepexon nporpamm C OQHOro kaHana Ha
APYrov unu ogvHakoBOE MPOrpamMMHOE HanonHeHue. Tak, Ha TenekaHanax
«Maty! ®yT160n 1», «Matu! dyt60n 2%, «MaTy! PyT6oN 3» C HOBOrO roga
ObInNy 3anyLeHbl nepegayn, paHee TpaHcnupyemble Ha «Marty! Mpembep»

169



(«Bce o rmaBHOMY, «Yenosek 13 cdytoonax», «fonesasa Hegensay, « TpeTui
Tanm»). Ha TenekaHanax «XoKKenHbln» n «PyTOOMbHbINY, HECMOTPS Ha
OCBeLLeHne pasHbiX BUOOB CropTa, NAeT OAHOTMNHAA nporpaMma ¢ oguHa-
KOBbIM Ha3BaHMeM « TouHas nepegadar.

— [ns cnopTuBHLIX cneumnanu3npoBaHHbIX TeNekaHanoB XapakTepHa
cTaTuyHasa ceTka nepefad. 3a nomnroga MX KOHTEHT He MpeTepnen 3Hauu-
TenbHbIX U3MEHEHWI — CnyYaun BBEAEHUSI HOBbIX Nepeaay eauHUYHbI.

— Haunbonee pacnpoctpaHeHHble BUAbl cropTa Ha cneLuanm3npoBaH-
HbIX CMIOPTUBHbIX TeNlekaHanax Takue Xe, kak U B Apyrux cneumnanm3npoBaH-
HbIX CMOPTUBHbLIX Meguna, — pyTbon n egnHobopcTea.
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